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Rough Proofs 


Now that the preliminaries have 
been disposed of, Charley Michelson 
and Bruce Barton can get down to 
real business. 
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Philip Morris is telling doctors that 
a solution of smoke from their cigar- 
ette, placed under the eyelid of a 
rabbit, produces less irritation than 
other makes. This is going to make 
a big hit with the rabbits. 


a oe 


The advantage which Philip Mor- 
ris should have for rabbit smokers 
would be more significant if the 
American public hadn’t already been 
sold on the idea that it is composed 
exclusively of guinea-pigs. 
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A thoughtful correspondent re- 
minds Rough Proofs that, according 
to a recent market report, hogs have 
lost their bulge. The report had no 
reference to road hogs. 
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Owens-Illinois has a new glass fab- 
ric, which will appeal chiefly to those 
beautiful ladies who have no fears 
whatever of living in glass houses. 
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“Improve those tops and misses,” 
advertises an Evanston stop-and-sock 
emporium. You may be able to im- 
prove your top, but a miss is already 
a perfect thing in its own way. 
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Les Strokes, Worthington’s comic 
character, is going to try to convince 
dub golfers that fewer strokes would 
be required with good balls. But 
most dubs have found that they can 
keep away from the hole just as suc- 
cessfully with a new ball as with an 
old one. 

v v v 


They say that Atwater Kent is 
dropping the manufacture of radio 
sets. This is almost as incredible as 
the news that Mr. Ford is going to 
leave the automobile business. 
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Ambitious graduates looking for 
new fields of endeavor may find hope 
in the report that the success of a 
new pretzel was due entirely to its 
appealing design. 
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Instead of taking a job as office- 
boy or going in for hitch-hiking on a 
grand scale, a young graduate may 
find success by discovering a revolu- 
tionary new pretzel design at a 
wrestling match. 
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Buick is undertaking a concen- 
trated build-up for the Louis-Schmel- 
ling fight, but footnotes its hope that 
it isn’t building up for an awful let- 
down. 
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The problem of using undressed 
femmes in beer advertising might 
be readily solved by means of co-op- 
erative campaigns with the bathing- 
suit and underwear manufacturers. 
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The consumer isn’t bothered by the 
Pictures of beer cuties, since, after 
looking over the advertising, he in- 
sists that naked ladies ain’t no treat 
to him. 


Copy Cus. 


NOVEL SELLING — 


IDEAS BLOSSOM 
AT G. 0. P. MEET 


Wilting Delegates Given 
Pharmacal Samples 


Cleveland, O., June 12.—The Re- 
publican national convention, sim- 
mering to a close today after the 
unopposed nomination of Gov. Al- 
fred M. Landon for President, wit- 
nessed a host of promotional activi- 
ties topped by presentation of a col- 
laborative sample package to wilting 
delegates by three pharmacal manu- 
facturers. 

The package included samples of 
headache pills, tablets for sour stom- 
achs and a bottle of eye lotion. 

Co-operating in the offer were The 
Anacin Company, Chicago, BiSoDol 
Company, New Haven, and John 
Wyeth Bros., Inc., Philade!phia. The 
products included were Anacin tab- 
lets, BiSoDol mints and Collyrium. 
John F. Murray, Inc., New York, was 
the agency. 

Meantime, around the convention 
scene itself, newspapers, posters, 
radio programs, window displays and 
street car cards were heavily laden 
with features relating to the political 
situation. 


Sohio Uses Posters 


Standard Oil Company of Ohio 
came out with 600 posters featuring 
the Democratic donkey and G. O. P. 
elephant emerging in surprise on 
either side of a SOHIO gasoline 
pump with the statement, “Fancy 
meeting you here,” and carrying the 
slogan, “The Economy Platform For 
All Parties.” 

The White Motor Company, Cleve- 
land, presented a full page news- 
paper advertisement pointing to the 
company’s business policies and, 
with a political tang, featuring the 
headline, “A Winning Platform.” 

The Leisy Brewing Company pro- 
duced the statement, “Ohio casts 
7,000,000 votes for Leisy’s” and news- 
paper advertising of White Rock 
Water carried the slogan, “Down 
with Party Lines.” 

An interesting aside was offered in 
a report by the convention commit- 
tee that advertising in the souvenir 
program of the convention would net 
about $200,000 or a profit of $50,000 
to the business men who underwrote 
the convention for $150,000. Sale of 
the booklet at $2.50 a copy is ex- 
pected to bring another $45,000. 


Lead in Lineage 


Coincidentally it was disclosed in 
Washington today that the National 
Democratic Convention handbook 
carrying national advertising has ad- 
vance sale of advertising totaling 
$302,550 and copy sales in advance 

(Continued on Page 33) 
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PUPS ARE CYNOSURE OF ALL EYES 
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Chicago, June 11.,—Giving a novel 
twist to animated outdvor displays 
and revealing a new showmanship 
wrinkle in the hard-fought battle for 
domination of the dog-food field, Wil- 
son & Co., packers, last night un- 
veiled a “poster” for Ideal dog food 
featuring a troup of live dogs in air- 
conditioned kennels. The unique 
“spectacular” is located at Michigan 
Avenue and Delaware Place, where 
it will arrest thousands of motorists 
on their way to and from work, as 
well as the army which rides the 
buses. 

More than 200 persons were on 
hand in response to a summons in 
the daily press as Thomas E. Wil- 
son, chairman of the board, formally 
opened the sensational display, which 
will run four months, or during 
favorable summer weather. 


$5,000 Dog Home 


Constructed at a cost of more than 
$5,000, the kennels have a plate glass 
front, which will enable dog lovers 
to watch the canines in their en- 
joyment of Ideal dog food. Mon- 
archs of every breed of dogdom will 
be on display, through the co-opera- 


Scene on Michigan Avenue, Chicago, Wednesday night as Wilson 
& Co. unveiled new type of poster. 


Live Canines Feature 
Poster for Dog Food 


tion of the Mid-West Puppy Match 
Assoctation. a 

The opening exhibit was made up 
of Boston terriers from the Glen- 
wood Kennels. Next in the group of 
pedigreed dogs to be exhibited are 
Schnauzers and Irish setters. This 
strategy will be followed consistently, 
with two breeds, contrasting in size, 
being installed in the live poster each 
week. 

Dog addicts will have an oppor- 
tunity to watch the animals at close 
range and under highly favorable 
conditions. Attendants will be on 
hand 24 hours a day to take care of 
the valuable pups and to answer 
questions. 

Included in the inaugural display 
are “Champion All-American,” win- 
ner of 14 “best of breed” ribbons; 
“Champion Conde’s Sensation,” which 
holds 23 blue ribbons; and “Champion 
Mullen’s Little Boy,’ winner in 16 
shows. The next group to be 
paraded will include “Golden Dawn,” 
famous Irish setter, whose 80 blue 
ribbons support claims that he is 
the most perfect specimen of his kind 
in the world. 

The agency for Wilson & Co. is 
Erwin, Wasey & Co., Chicago. 


Last Minute News Flashes 


People’s Bank. 


in charge of station relations. 


Add 10 Per Cent Tax to Pennsylvania Liquor 
Harrisburg, Pa., June 12.—Governor George H. Earle has signed a tax 
bill placing a 10 per cent tax on all liquor sold through Pennsylvania State 
liquor stores, which enjoy a monopoly. 
duce $20,000 a day, to be devoted to relief purposes until June 1, 1937. 


Amado Succeeds Helck with Axton-Fisher Tobacco 


Louisville, Ky., June 12.—Following resignation of Edwin J. Helck as 
vice-president and advertising director of Axton-Fisher Tobacco Company, 
Maurice Amado has been placed in charge of advertising. He will be as- 
sisted by R. E. Smith. Mr. Helck becomes president of the newly-formed 


The measure is expected to pro- 


Columbia Names Two New Vice-Presidents 

New York, June 12.—Columbia Broadcasting System has elected two 
new vice-presidents, H. V. Akerberg and D. W. Thornburgh. Mr. Akerberg 
is now chief engineer and has been assistant to Sam Pickard, vice-president 
With Mr. Pickard’s retirement, Mr. Aker- 
berg will fill that post. ; 

Mr. Thornburgh, assistant manager of Columbia’s Chicago ‘office, has 
been appointed vice-president in charge of operations on the West Coast. 


BORAH SECTION 
PUTS NEW BITE 
IN PATMAN BILL 


Fine and Imprisonment Pro- 
vided in Late Addition 


Washington, D. C., June 11.— 
Agreement by Senate and House 
conferees on provisions of the Rob- 
inson-Patman bill prior to the recess 
last week is believed virtually to as- 
sure passage of this anti-discrimina- 
tory legislation prior to adjourn- 
ment. The Senate has accepted the 
conference report, which now goes 
to the House. 

The principal change made by 
conferees to the Patman bill as 
passed by the House, was the inser- 
tion of the Borah-Van Nuys provi- 
sion as a separate section. The 
Borah-Van Nuys addition provides 
for a fine up to $5,000 and imprison- 
ment up to one year for violating 
its provisions against discriminating 
among competitors by a discount, 
rebate, allowance, or advertising 
service, or to sell goods in any part 
of the United States at prices lower 
than those exacted elsewhere for 
the purpose of destroying or elim- 
inating a competitor. 


Van Nuys Applauds 


}~ Sétiator Van Nuys, of Indiana, de- 


clared this provision “will save in- 
dependent merchants of the West 
hundreds of thousands of dollars a 
year because they can go directly to 
court without the expense of a pro- 
ceeding before the Federal Trade 
Commission.” 

The Patman bill, as enacted by 
the House, provides for limits on 
discounts on quantity purchases to 
be fixed by the Federal Trade Com- 
mission, Advertising allowances, 
brokerage allowances, etc., are not 
prohibited, but the same terms must 
be accorded all competing customers 
where size of purchases and other 
factors are comparable. Likewise 
any allowances given must be made 
public. 

It was definitely stated during the 
debate on the bill that prohibitions 
on discrimination apply only to com- 
peting customers in the same area. 
In other words, a manufacturer with 
only one customer in a city could 
extend that customer concessions 
not made available to customers in 
another city. 


Text of Bill 


The Borah-Van Nuys section pro- 
vides that “it shall be unlawful for 
any person engaged in commerce, in 
the course of such commerce, to be 
a party to or assist in, any transac- 
tion of sale, or contract to sell, 
which discriminates to his knowl- 
edge against competitors of the pur- 
chaser, in that, any discount, rebate, 
allowance, or advertising service 
charge is granted to the purchaser 
over and above any discount, rebate, 
allowance, or advertising service 
charge available at the time of such 
transaction to said competitors in 
respect of a sale of goods of like 
grade, quality, and quantity; to sell, 
or contract to sell, goods in any part 
of the United States at prices lower 
than those exacted by said person 
elsewhere in the United States for 
the, purpose of destroying competi- 
tion, or eliminating a competitor in 
such part of the United States; or, 
to sell, or contract to sell, goods at 
unreasonably low prices for the pur- 


(Continued on Page 2) 
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MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


You should have been up here in 
Minneapolis last week, boys. The 


Minneapolis Star held Open House, | 


the idea being to give folks an op- 
portunity to see all the new news- 
paper-making machinery in our re- 
vamped plant. 


And what a mob! For more than 
four hours people poured through 
the plant. They saw the new shiny 
steel desks in the business office. 
They exclaimed “well, well” as they 
gazed on the microphone in The 
Minneapolis Star’s special broadcast- 
ing studio where a direct line con- 
nects with WCCO, CBS outlet in Min- 
neapolis. 


They liked the new quarters 
for the editorial boys ... met 
the editors and the reporters. 
Of course the new WIDE WORLD 
WIRED PHOTO room was one 
of the high lights. 


That thing amazes me, too. Pictures 
flashed by telephone. Reminds me of 
the guy who saw a Giraffe at the circus. 
“There ain’t no such thing,” he said. 


But there is. The Minneapolis 
Star went one step more and built 
a portable developer so the photogs 
can take it along when news breaks 
in the state. Portable Wired Photo 
transmitters and portable developers. 
You can guess what that means for 
Star readers ... today’s pictures to- 
day. 


But here I am driftin’ away from 
the Open House dope. 


You would have died laughing at 
sports editor Charley Johnson and Ced 
Adams, columnist. They sat in their 
dens greeting people and batting out 
autographs as fast as they could write. 


One cutie wanted Ced to autograph 
the hem of her skirt. He did. Told 
me later she wore knee length hose. 
He would notice that. I told him he 
should have had a tatoo machine. 
No tellin’ what would have hap- 
pened. 


After we got the lines moving 
again, our guests saw the new 
equipment in the composing room 
and mailing room. They seemed to 
get a big kick out of it. Now they 
realize how much The Star has 
improved and how much faster we 
can get the news out. 


Joe Scolaro (Detroit office of Guy 
S. Osborn, Scolaro and Meeker) was 
in town the other day. Gee! Did I 
get a thrill. I’ve met Guy, Sr. and 
Guy, Jr. and Frank Meeker. Now 
Joe Scolaro comes along. Are all 
the boys from that office as nice as 
the ones I’ve met? 


Joe got a thrill too when I told him 
about the May circulation. Net paid 
average was 116,296. Another gain for 
the Minneapolis Star ... a gain every 
month for more than a year without a 
single interruption! 


Joe got another kick out of the 
story I told him about advertising 
results. Electric refrigerator copy, 
price $145, appeared exclusively in 
The Minneapolis Star and $1,600 
worth of these ice cube makers were 
sold by the dealer. 


Those who love to hear cash regis- 
ters tinkle are getting results with The 
Minneapolis Star, Ask any of the Guy 
S. Osborn, Scolaro and Meeker organi- 
zation. They've got a lot of result 
stories for you. 


And say by the way ... have you 
seen the short story “Stars Fall on 
Minneapolis’? It gives the lowdown 
on the newspaper situation in Min- 
neapolis. Drop me a line and I'll 
send you one. Just write to Minnie 
at The Minneapolis Star. I'd like to 
hear from you anyhoo! 


Well, time’s a wastin’ and I’ve got a 
date for a moonlight sailboat cruise this 


eve. Wish you could go along. As 
ever, 


THE MINNEAPOLIS 


STAR 


Largest Daily Home Delivered Circulation 
In Minneapolis 


| 


| buggy 


|}on the whole a useful practice be- 
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BORAH SECTION 
PUTS NEW BITE 
IN PATMAN BILL 


(Continued from Page 1) 
pose of destroying competition or | 
eliminating a competitor. 

“Any person violating any of the 
provisions of this section shall, upon 
conviction thereof, be fined not more 
than $5,000 or imprisoned not more 
than one year, or both.” 


CALLS PATMAN BILL 
HORSE-BUGGY CONCEPT 


Chicago, June 10.—The National 
Retail Dry Goods Association, in 
mid-year convention here, heard the 
Robinson-Patman bill described as 
embodying “essentially a horse-and- 
concept of retail distribu- 


tion.” 

Prof. Malcolm P. McNair, director 
of research, Harvard Graduate 
School of Business Administration, 
made this characterization in an ad- 
dress on “Economics of Price Con- 
trol Legislation.” 

Rigidity in Distribution 

The theory back of the Patman 
bill, Prof. McNair said, is a ‘‘naively 
institutional view of the distribution 
process, looking at the manufacturer 
as a manufacturer, the broker as a 
broker, ete., each having his proper 
functions and sphere of activity and 
each, under no circumstances, to be 
allowed to usurp the sphere of ac- 


tivity or functions of any other.” 
Such an _ institutional picture 
probably never was true and cer- 


tainly is far from true today, the 
professor asserted. 

Discussing advertising allowances, 
he declared, “Our representatives 
in Washington seem to think that 
sales promotion is an _ inalienable 
function of the manufacturer. They 
do not perceive that in certain cir- 
cumstances the retailer is perhaps 
in a better position to perform such 
sales promotion functions and the 
manufacturer can obtain better re- 
sults by paying the retailer to per- 
form it. 

View of Legislators | 


“On the contrary,” he declared, 
“the legislative mind apparently 
considers that anything paid by a 
manufacturer to a retailer for sales 
promotion is necessarily a hidden 
rebate.” 

Doubless this is true in some in- 
stances, Prof. McNair conceded, but 
“why,” he asked, “condemn what is 


cause a few people use it as a cloak 
to conceal price concessions?” 

Many of the so-called price dis- 
criminations, Prof. McNair declared, 
are simply a recognition of shifting 
distributive and merchandising func- 
tions. 

“When these functions adhere 
a manufacturer, as, for 
when an automobile tire manufac- 
turer utilizes a wholesale distribu- 
tive organization to sell direct to 
small independent tire dealers,” de- 
clared Prof. McNair, “the cost of 
these functions must be part of the 
manufacturer’s price to the retail- 
ers. 

Lower Prices Justified 


“When, on the other hand, this 
same manufacturer sells part of his 
output to a mail-order chain, to be 
sold perhaps under the chain’s 
brand, it is quite proper that the 
manufacturer should give the buyer 
a lower price to recompense him for 
assuming these necessary functions. 

“There is no good reason why a)! 
manufacturer should not, if he de- 
sires, maintain two systems of dis- 
tribution, one consisting of a long 
chain of steps during which the 
manufacturer maintains control of 
the product almost up to the time 
when it goes into the hands of the 
final consumer, and the other of a 
short channel of distribution in 


to 
instance, 


which the manufacturer releases the 
product almost immediately to some- 
one else with a minimum of market- 
ing expense.” 

Part of the difficulty, declared 
Prof. McNair, no doubt arises from 


NEW KIND OF LINOLEUM COPY 


the “stubborn refusal of the legisla- 
tive mind, and the popular mind as 
well, to accept distribution expense 
as part of the legitimate cost of 
placing the finished article in the 
consumer’s hands.” 

With costs of distribution rising, 
Prof. McNair emphasized the need 
to educate consumers as well as 
legislatures in regard to the make- 


up and justification of distribution 
costs. 
Prof. McNair characterized the 


current shifts as “the advent of the 
industrial revolution in the field of 
distribution.” He said there is no 
good evidence as yet that the small 
merchant is doomed and that the 
“fear of monopoly in retailing, so in- 
dustriously trumpeted by advocates 
of the Patman Dill, is a hollow 
farce.” 


Will Prevent Competition 


The Patman bill was termed by 
Prof. McNair essentially a measure 
to restrict and prevent certain kinds 
of competition and, he said, “It is 
ironical in the extreme that such a 
bill should take the form of amend- 
ments to the Clayton Act, which is 
definitely an act to maintain compe- 
tition.” 

If the Patman bill is enacted, Prof. 
McNair envisages increased cost of 
living, increased unemployment and 
a step further toward regimentation. 

Prof. McNair also discussed state 
legislation aimed at price control 
and “the effort to extend the force 
of a resale price maintenance con- 
tract made by a manufacturer with 
one distributor to all other distribu- 
tors who handle the product.” 

“If the constitutionality’ of these 


measures is upheld,” he concluded, 


“it will be possible for a manufac: 
turer to make a resale price agree- 
ment with his own retail subsidiary 
and enforce the suggested retail 
price on all dealers who may handle 
the product.” 


Guide Announces New 


Color Printing Process 


Guide Printing Co., Brooklyn, has 
announced the Guidecolor Process— 
color printing without color plates, 

The process provides printing in 
two or more colors with the same 
halftone and line plates formerly 
jused for black and white only, ac- 
cording to the company. 


Adams in Charge 
Avery C. Adams has been ap- 
pointed sales manager of the sheet 
division of Carnegie-Illinois Steel 
Corporation, Pittsburgh. 


Sloane-Blabon 
Use Indirect 
Dealer Appeal 


New York, June 11.—Styled ap- 
pearance and indirect appeal in 
trade paper advertising have a new 
supporter in the Sloane-Blabon divi- 
sion, W. & J. Sloane, New York, 
Current copy on its linoleum, inlaid 
Linofior rugs, and felt base carries 
headlines and illustrations which are 
more characteristic of fashion and 
class publications than of dealer pa- 
pers. 

Attractive photographs and head- 
lines, such as, “Often it’s the frame 
that makes the picture,” “Cutting the 
cloth to fit the ecvat,” and “Unmis- 
takable Style,” and copy that ignores 
profits, turnover, and competition, 
combine to give the campaign an in- 
direct appeal for attention. This ef- 
fect is heightened by contrast with 
more orthodox advertisements. 

The series appears in Carpet & Up- 
holstery Trade Review, Dry Goods 
Journal, Furniture Index, Homefur- 
nishers Graphic, Retail Ledger, Rug 
Profits and Western Furniture Re- 
tailing. Publishers are said to be 
greatly interested in this advertis- 
ing, and, toge.her with many read- 
ers, are commenting favorably on the 
“reverse English” technique em- 
ployed by Sloane-Blabon. Anderson, 
Davis & Platte, Inc., is the agency. 


Pick Federated Service 


The Federated Sales Service, Inc., 
Boston, has been named marketing 
counsel for Atlantic Tubing & Rubber 
Co., Providence, R. I., and will aid 
in creating a sales force of manufac- 
turers agents. The organization has 
also been appointed by Hewitt Elec- 
tric & Mfg. Co., Arlington, Mass. 


Indusrrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
. +. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN 


BOTH PAPERS 
ARE ABC 
AND ABP 


Residential 


. » CHICAGO Air Conditioning 


UNDERWOOD & UNDERWOOD 


NEW YORK 


NCW... timely 


) STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Hlustra- 
tions” submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. Model releases 


Protect you 


CHICAGO DETROIT 
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ADVERTISING AGE 


of 


WO THOUSAND residents of 
New York, Pittsburgh, and 
Omaha were mildly surprised, 
last fall, to find themselves 
addressed by courteous stran- 
gers who asked the following 
questions: 


**Pardon me, sir—do youown 
an automobile? Would you mind letting me /ook 
at its tires? What make of tire did you last buy?”’ 


These questions were asked of buyers of The American 
Weekly at newsstands, or in their homes. 


This search for automobile owners was made in the very 
places where the percentage of owners to population is 
relatively low. The three cities mentioned, as a group, rank 
more than 20% below the national average in automobile 
ownership in proportion to families. 


What the survey revealed 


Reversing the usual procedure, this survey was deliber- 
ately designed to reveal facts concerning what might be 
regarded as the less promising portions of the automotive 
market within the circulation of The American Weekly. 
A leading tire manufacturer had questioned whether 
he could advertise profitably in a magazine which admit- 
tedly cuts a cross-section through the populations of met- 
ropolitan centers representing a wide diversity of social 
and industrial conditions. 


Conducted by an independent research organization, 
the survey yielded the following facts: of the two thousand 
purchasers of The American Weekly covered in the inves- 
tigation, 55% were found to own automobiles; 30% of all 
cars were late models (double the national average); 69% 
of the most recent tire purchases had been of nationally 
advertised lines. These figures represent the less prosperous 
circulation levels of The American Weekly. Yet, even on 
this conservative basis, a projection for the entire circula- 
tion would show a total of: 


3,280,473 car-owning families 


More car owners than any other 
national magazine has readers! With 
more than 15 million tiresin actual use! 


The tire manufacturer, surprised 
but convinced, is this year carrying 
his first schedule of advertising 
in The American Weekly. Could 
any advertiser afford to overlook 
so vast a market? And here, in the 


Greatest 


Circulation 
in the World 


last analysis, is the only volume market for any product. 


Where else can you find millions of customers except 
among the millions of people living in the important 
trading areas of the country where the bulk of a// merchan- 
dise is sold? In these areas, comprising but ove-fifth of the 
nation’s counties, four-fifths of all retail sales are made. In 
them are located all of the 995 key cities of 10,000 population 
and over that alone account for 70°% of all retail sales. 


And how can this market be reached more effectively 
and economically than through The American Weekly, 
the one magazine that concentrates the world’s largest 
circulation in these rich trading areasand reaches the greatest 
number of people who 4uy goods? In 627 of the 995 key 
cities, it reaches 20% to 50% of all the families. With one 
powerful impact, it commands an audience of 5,858,468 
families (six months’ average ending March 31, 1936)—one- 
fourth of all English-publication-reading families in America. 


Nearly six million families read—and BUY 


No other national magazine has ever attracted so vast an audience. 
None has ever captured the interest of so many different types of people. 
(The tire survey showed automobile owner- 
ship ranging all the way from the low-priced 
Chevrolets, Fords and Plymouths to Pierce- 
Arrows, Packards, Cadillacs, Lincolns, La 
Salles.) 

Social leaders and stenographers, bankers 
and bookkeepers all are irresistibly drawn 
to the pages of the world’s most fascinating 
magazine. All respond to an editorial appeal rooted deep in the sixteen 
basic elements of human interest by an Editor who knows ‘What 
Interests People and Why.” 


Advertisers know the measure of this intense reader interest. Specific 
sales results (details upon request) tell the story of the responsiveness 
of these nearly six million families, living and spending in the world’s 
richest market. 


Where this magazine goes 


The American Weekly is the largest magazine in the world. It is dis- 
tributed through the 17 great Hearst Sunday newspapers. In 627 of 
America’s 995 towns and cities of 10,000 population and over, The 
American Weekly concentrates 67% of its circulation. 


In each of 174 cities, it reaches better than one out of 
every two families 


In 144 more cities, 40 to 50% of the families 
In an additional 134 cities, 30 to 40% 
In another 175 cities, 20 to 30% 


. and, in addition, more than 2,000,000 families in thousands of 
other communities, large and small, regularly buy and read The 
American Weekly. 


ee Cock-A-Doodle-Doo! 
The June 7th issue was the largest in volume of advertising and 


revenue in the history of The American Weekly and May was the 
fifth successive month of revenue and linage gains for the year 1936. 


THEA ERICAN 


= SAW EEKUY 


“The National Magazine with Local Influence” 


Main Office: 959 Eighth Avenue, New York City 


Branch Offices: Parmotive Buipoc., Cuicaco 


Monapbnock Btipa., San Francisco 


5 Winturope Square, Boston 


Generat Motors Bioc., Detroit 


Arcape Buioa., St. Louis Epvison Bipoc., Los ANGELES 


Hawna Buipc., CLevetann 101 Martertta St., ATLANTA 


4rdon me, Sir— 
do you own a car? 


_the answer revealed the world’s richest market for manufacturers 


The SOCIAL REGISTER 


of 
AMERICAN BUSINESS 


Admiracion Laboratories, Inc. 
Afhlhated Products 
Edna Wallace Hopper 
eet 
American Can Co 
Amencan Chicle Co 
American Kitchen Products Co. 
American Lady Corset Co. 
American Safety Razor Corp. 
American Tobacco Co. 
Half and Half Tobacco 
Lucky Strike Cigarettes 
Armour and Company 
Associated Oil Co. 
Axton-Fisher Tobacco Co., Inc. 
Babbitt, Inc., B. T 
Bauer & Black 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Borden Co., The 
ey Varnish _ P 
le Company e A. S. 
Poetic We : 
Three-in-One Oil 
Bristol-Myers Co. 
Ingram’s Milkweed Cream 
Ipana Tooth Paste 
Mum 
Sal Hepatica 
Brown & Williamson Corp. 
Kool Cigarettes 
Raleigh Cigarettes 
Sir Walter Raleigh Tobacco 
Burnett Co., Joseph 


California Fruit Growers Exchange 


California Packing Corp. 
Campana Sales Co. 
Champion Spark Plug Co. 
Chesebrough Mfg. Co., Cons’d 
Chieftain ite. Co., The 
Chrysler Corporation 
Dodge Bros. 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
ntal Cream 
Palmolive Soap 
Super Suds 
Conklin Pen Co. 
Continental Can Co. 
Corning Glass Works 
Crosley Radio Corp., The 
Dennison Mfg. Co. 
Ethyl! Gasoline Corp. 
Fitch Co., F. W. 
Ford Motor Compan 
Formfit Company, T 
Franco-American Food Co. 
Frederics, Inc., E. 
Frigidaire Corporation 
Frostilla Co. 
General Cigar Co. 
General Electric Co. 
General Foods Corp. 
Calumet Baking Powder 


e 
axwell House Coffee 
inute Tapioca 
jeneral Mills, Inc. 


Bisquick 
Gold Medal Flour 
Wheaties 
General Motors Corp. 
Buick 
Chevrolet Motor Co. 
Fisher Body Corp. 
Oldsmobile 
‘ontiac 
General Tire & Rubber Co. 
Gillette Safety Razor Co. 


Glass Container Ass’n of America 


Glover Co., Inc., H. Clay 
Gold Dust Corporation 
Shinola 
Silver Dust 
Goodrich Co., The B. F 


Goodyear Tire & Rubber Co., Inc. 
Great Atlantic & Pacific Tea Co. 


Grocery Store Products, Inc 
Howe Co, H. J. 
Hubinger Co., 


A partial list of Important Advertisers in The American Weebly 
during 1934, 1935 and 1936 


Hudnut, Richard 
Hump Hairpin Mfg. Co., The 
Hygienic Products Co. 

anvier, Inc., Walter 

ell-Well Dessert Co. 

ergens Co., Andrew 

ohn Hancock Mutual Life 

Insurance Co. 

Johnson & Johnson 
Kaufmann Bros. & Bondy, Inc. 
Kellogg Co. 
Kelvinator Corporation 
Knox Gelatine Co. 
Kolynos Co., The 


Kotex Compan 
Krafe-Phenex Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond’s Face Powder 
Lane. Bryant 
Lea & Perrins, Inc. 
Leeming & Co., Inc., Thos. 
Libbey-Owens-Ford Glass Co. 
Libby, McNeill & Libby 
Lipton, Inc., Thomas J. 
Lorillard Co., Inc., P. 
Manicare Co. 
McKee Refrigerator Co. 
Metropolitan Life Insurance Co. 
Nash Motors Co. 
National Biscuit Co. 
Ritz Crackers 
Shredded Wheat 
National Carbon Co. 
National Radio Institute 
Norwich Pharmacal Co., The 
Old Dutch Cleanser 


Oyster Institute of North America 


Pacific Mills 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Led., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co. 
Pillsbury Flour Mills Co. 
Pineapple Producers 
Cooperative Ass'n, Led. 
Potter Drug & Chemical Co. 
Premier-Pabst Corp. 
Procter & Gamble Co., The 


Ivory Soa 
Oxydol 4 
Quaker Oats Company, The 


Aunt Jemima 


Quaker Oats 
Reynolds Tobacco Co., R. J. 
Royal Lace Paper Works, Inc. 
Schenley Products Co. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
poe eae Corporation 

i ‘aper Cap. 

Sheaffer Pen Co., W. A. 
Simmons Company 
Simoniz Co., 
Socony-Vacuum Oil Co., Inc. 
Staley Mfg. Co., A. E. 


anco, Inc. 

Standard Brands, Inc. 
Chase & Sanborn’s Coffee 
Fleischmann’s Yeast 
Tender Leaf Tea 

Standard Oil Co., The 

Sta-Rite Hair Pin Co. 

Sterling Products Co. 

Bayer Aspirin 
Phillips Milk of Magnesia 

Sweets Co. of America, Inc. 

Swift & Company 

Thermoid Co. 

Union Oil Co. of Califorma 

United States Rubber Co. 

Wander Co., The 

Warren Corp., Northam 
Cutex —Glazo 


Odorono 
Watkins Co., The R. L. 


What $18,000 buys 
in Thé American Weekly 

A full page in color more than twice the size of any other 

magazine page in the world . . . 5,858,468 families at a cost 


of about \% cent per family . . . the attention of the entire 
family instead of a single buying factor. 
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ADVERTISING AGE 


June 15, 1936 


DIFFERENTIAL 
AND ‘READERS 
BURKE TARGETS 


Santa Monica, Cal., June 9.—‘The 
rate differential on many newspapers 
has become so great that it is an 
actual menace to the future of news- 
papers which maintain a wide dif- 
ferential.” 

This was the warning given by 
Walter A. Burke, manager of the San 
Francisco office of McCann-Erickson, 
Inc., speaking before the California 
Newspaper Advertising Manager’s 
Association convention here. 

“A rate differential is nothing more 
or less than a special allowance ex- 
tended by the publisher,” continued 
Mr. Burke. “It has been said that 
it is business suicide to sell any pro- 
portion of the output at net prices 
so low that loss would result if the 
entire output were sold at these 
prices. 

“Each business cycle offers a new 
challenge to the survivor of the last. 
The present challenge in this cycle 
is that it is necessary for all media 
to offer all advertisers a full value 
for each advertising dollar invested. 
Value is obtained in different media 
in different ways. In newspapers, 
value is determined by what the pub- 


lisher puts into the paper and by 
what the reader and advertisers get 
out of it.” 

After outlining the complete func- 
tion of the advertising agency and 
the great thought, care and skill 
necessary in planning a national 
campaign, Mr. Burke charges that 
“occasionally newspaper columns 
carry alongside of this advertising 
readers that are unquestionably free 
and cheap publicity. This type of 
news dilutes the value of newspaper 
columns. We believe that much of 
this publicity is just a free ride for 
some advertiser. 

“In fact, it is well known that an 
increasing number of advertisers 
who consistently submit publicity 
prefer to run their own advertising 
outside of the sections that carry 
these free riders. These advertisers 
realize that the interest value of 
such pages is almost absolutely zero. 
They want to get over near the real 
news.” 

Reverting to the rate discussion, 
Mr. Burke discussed reader habits. 

“Does the reader’s mind metamor- 
phose itself in some way in turning 
from what you call local to a na- 
tional advertisement?” he demanded. 
“If so, to what extent and how valu- 
able is this change to the national 
advertiser in the terms of dollars 
and cents? The reader has no idea 
what rate the advertiser paid and 
no interest in the point at which the 
advertisement originated. 

“He sees all advertising alike; 
that is, in terms of his own interest. 


The difference between the two ad- 
vertisements is academic. The na- 
tional advertiser may be creating a 
demand for goods and showing how 
to use them, the retail advertiser 
may be showing the place of sale 
and quoting the price. Really, the 
national and retail copy could be and 
frequently are companions as far as 
the reader is concerned. 

“The real difference between the 
two advertisements to both the pub- 
lisher and the advertiser is only in 
the rate charged for them. Possibly 
one of the principal reasons why 
these rates are different is because 
the value of the local paper has 
never been really sold to the local 
advertisers.” . 


Life Advertisers at 
New Membership High 


Six new members have joined the 
Life Advertisers Association, bring- 
ing the organization’s roster to an 
all-time high. 

New members are H. A. Richard- 
son, Mutual Benefit, Newark; S. R. 
Hay, Jr., Great Southern Life, Hous- 
ton; C. B. MacPhail, Great American 
Life, San Antonio; M. 8S. Crockford, 
Excelsior Life, Canada; J. D. Mce- 
Spadden, Liberty Nation, Birming- 
ham; and J. E. Chandler, Sun Life 
Assurance Company, Montreal. 


Lippit for Self 


Following dissolution of A. D. V. 
Company, New York, Jules Lippit has 
formed his own agency at 130 W. 
42nd St. The telephone number is 
Wisconsin 7-7861-2. 


Wualffleff Is Made 


Murray Agency Head 


William Wulffieff has been elected 
president and treasurer of John F. 
Murray Advertising Agency, New 
York, succeeding the late John F. 
Murray. He was previously secre- 
tary. 

W. I. Snugg was elected vice-presi- 
dent, and Mary R. La Sene will serve 
as secretary and space buyer. 


Elect McIntyre 


Hugh M. McIntyre, Times Job 
Print, has been elected president of 
the Advertising Club of Hamilton, 
Ont. H. E. Dennison, account ex- 
ecutive of Russell T. Kelley, Ltd., is 
vice-president, and Frank L. J. Sel- 
don, Office Specialty Mfg. Co., secre- 
tary-treasurer. 


Candy-Cod Names M-S 


Candy-Cod Laboratories, makers of 
vitamin chocolate tablets, New York, 
have placed their advertising ac- 
count with Mackay-Spaulding Com- 
pany, New York. Newspapers and 
radio will be used. 


WGH Opens New Studio 


WGH, Newport News, opened a sec- 
ond branch studio in Portsmouth, 
Va., last Thursday. The first branch 
was opened in Norfolk. The station 
is key of the Virginia Broadcasting 
web. 


To “Fine Furniture” 


S. M. Goldberg has joined the staff 
of Fine Furniture, Grand Rapids, 
Mich. 


air. 
Dreft and wish to endorse it, were 
brought to the microphone in per- 
son. 
ters an oath audible to the listening 
audience. 


These Advertise 


Lithographs 
ie) 


STR 


don 
LithosraPh* AREY 


by PETED aw york, N: 3 


s and Lithographers 
now Paper 


Vi 


PULP AND PAPER CoO} 


35 East Wacker Drive, 


230 Park Avenue, New York, N.Y. 


$03:Market. Street, San Francisco, Cal. 


...And when Poster Paper is specified 
they are concerned with two things: 
How will it lithograph? And, how will 
it look on the poster panel? 


Lithographers say that Vac-Cup-Bac 
Poster Paper handles well on the press, 
and its uniform whiteness is an aid to 
faithful reproduction. 


Poster plant operators say that it posts 
easily and smoothly and that flagging 
and tearing are greatly reduced. 


Here 4 Why ¢ Vac-Cup-Bac has all 
of the fine printing qualities peculiar to 
Westvaco Poster Papers. In addition, 
Vac-Cup-Bac’s exclusive vacuum 
cupped posting surface provides a new 
service guarantee. 


RG 


Public Ledger Building 


Testimonials 
Are Authentic, 
Camera Proves 


(Picture on Page 35) 
Chicage June 11.—Just in case a 


skeptical consumer may doubt the 
veracity of testimonial advertising, 
Proctor & Gamble Company, in a 
test campaign here for Dreft, is 
calling the camera into play. 


The campaign is designed to 


prove that Dreft suds make fine fab. 
rics “younger.” Women are asked to 
take an oath before a notary publi 
in support of the truth of testimony 
to 
women so testifying are incorpo. 
rated in newspaper copy. 


this effect. Photographs of 


Although notarized testimonials 


are not new, Blackett-Sample-Hum. 
mert, Inc., the agency in charge, be. 
lieves that this is the first time that 
they 
manner. 


have been employed in this 


Adaptation to Radio 


A similar device is used on the 
Women who have actually used 


A notary public then adminis- 


The witness is then per- 
mitted to tell about her experiences 
with Dreft in her own words. 
In July Dreft goes on the air with 
a new five-times-a-week program 
called “Kitty Keene, Inc.” starting 
with about ten stations in the Mid. 
dle-West and South. The “oath” 
type of commercial will again be 
featured. 

Plans are now being formed for 
extending both radio and newspaper 
advertising. 


Clethieve Name Agency 


Le Roy Clothiers, New York, have 
appointed Newman Associates, New 
York, for a campaign in local news- 
papers and direct mail. Charles M. 
Flanigan is account executive. 


WOKO Appoints Craig 

Norman Craig has been appointed 
New York representative of Station 
WOKO, Albany, Columbia Broadcast- 
ing System affiliate. 


Walsh to A. A. 


John E. Walsh has joined the Chi- 
cago sales staff of ADVERTISING AGE. 
He comes from the Chicago Tribune. 


But he has many other things 
on his mind. Remind him at 
the point-of-sale with eye-ar- 
resting ING-RICH Porcelain 
Enamel Signs available in 
every color of the rainbow 
and made to last years in all 
kinds of weather. Let us help 
you capture more sales at the 
vital point-of-sale. Write—_ 


INGRAM-RICHARDSON 


MANUFACTURING CO. 


BEAVER FALLS, PENNA. 
PRR ins ac geawe. 
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June 15, 1936 


ATWATER 


The company consistently produced Mi : 

KENT a high-grade receiving set, and Mr. ilk Discount 
‘Kent deplored the trend toward 
small and inexpensive radios. It was) 


this swing, more than any other, 
|and the difficulty of selling large and 


expensive receivers, which led gradu- 


Brings Chain 
Before Board 


Albany, N. Y., June 11.—Great At- 


ployed 800 men. In recent years this| Dairy Sealed, Inc., appeared before 


lally to the decision to withdraw 
from the field. 
IN NEW BERTHS At one time, the company em-|/antic & Pacific Tea Company and 


‘number had dwindled to a few hun-| the state division of milk control to- 
Philadelphia, Pa., June 11.—A. At-\ dred, who were working “when | day to show cause why their milk 


water Kent, president of Atwater | called.” 


|licenses should not be revoked for 


Kent Manufacturing Company, this! Mr. Kent himself is a millionaire | alleged failure to comply with min- 


week confirmed reports that the com-| geyeral times over. 
pany is abandoning manufacture of | 

radio receiving sets, in which it} . 
pioneered and long led the field, Cosmopolitan Is 


Manufacture of automobile ignition | 


|imum price orders. 

| Caruthers Ewing, A. & P. counsel, 
|'told the milk control division that 
the chain did not knowingly violate 


Host to Cornwell tne iaw. He admitted that it had 


systems, carried on as a side line| Pean Cornwell, noted artist whose | received “discounts” on milk pur- 
for some time, is expected to become | mural in the Detroit Athletic Club| chased from Dairy Sealed, Inc., but 
the company’s chief business. |will shortly be dedicated, will be| agreed to make whatever restitution 

Though Mr. Kent’s decision came |Suest of Cosmopolitan in the Palm/the State Milk Control Board de- 


as a shock to outsiders, it has long 
been expected in radio circles. Kent 
distributors have gradually been 


Room of the Detroit club June 17. 

Advertising men are being invited 
to attend to meet the artist and , ; 
view an exhibit of his preliminary | P°@™yY less than the lawful price and 


sired. 
“No producer ever received a 


seceding because of the general re-| studies and magazine illustrations.|;20 Consumer was ever charged a 


port that the Kent radio would ------— — - 

shortly be an orphan. Atwater Kent |“ {qdemoiselle’”’ to 
built one of the finest distributing 
organizations in the country and 
none of those who had served under 
him had any difficulty in securing 


: Western representative. 
franchises. 


Harold Patterson 


Mademoiselle, New York, has ap- 
pointed H. A. Patterson, Chicago, as 


penny more or less than the mini- 
mum price which has been fixed,” 
said Mr. Ewing. 

He explained that Dairy Sealed, 
Inc., made an agreement with A. & 
P. for a 2 per cent discount on the 


The appointment by the Street & theory that it was not a rebate or 


Atwater Kent radios reached the| Smith magazine is effective imme-| discount within the meaning of the 


peak of their popularity in 1923-24. ' diately. 


‘law and was justified by trade usage. 


a —— 


ADVERTISING AGE says this is an advertisement but the ROCK ISLAND ARGUS and 
MOLINE DISPATCH say it’s front page news. (See Page 1, May 22, 1936 of these papers.) 


EMPLOYMENT 


IN TRI-CITIES 
SETS NEW RECORD 


Rock Island - Moline 
Heart of Activity 


Factory employment in the tri-|virons. Now total tri-city population 
cities now stands at an all-time high | is 148,332. Of this total, 84,813 peo- 


of 23,815, according to a report of 
John Deere & Co., International Har- 
vester Company and other members 
of the Tri-City Manufacturers’ Asso- 
ciation. And this association com- 
prises ONLY 90 PER CENT of the 
tri-cities’ industrial payroll. The re- 
maining 10 per cent is represented 
by the Rock Island Arsenal, world’s 
largest ordnance plant; and the Sil- 
vis Shops, division headquarters of 
the Rock Island Lines. 

Rock ISLAND-MOLINE, ILLINOIS, are 
the heart of this amazing employ- 
ment upswing. Little wonder that in 
these communities retail sales are 
booming—that new car sales show 
astounding pick-up, while building 
and construction go forward at a 
rapid pace. 


The Pay-off 


ple live in Rock ISLAND-MOLINE. The 
remainder, 63,519, live in Daven- 
port across the Mississippi River. 
Tri-city residents spend where they 
live, and over 57 per cent of this 
population live in Rock IsLanp- 
MOLINE. 


Tip to Advertisers 


To advertisers anxious to cash in 
on this juicy market, one point must 
be remembered: no one city—no one 
newspaper dominates the situation. 
However, the larger slice of the Tri- 
City consumer pie can be most eco- 
nomically and most completely sold 
through two newspapers—the Rock 
IsLAND ArGUs and the MoLine Dis- 
pArtcH. Together these papers cover 
without duplication 95 per cent of 


the Rock ISLAND-MoLINE market and 


Opportunity for employment has|57 per cent of the tri-city market, 


added new residents to tri-city en-| which includes Davenport, Iowa. 


National Representatives for ROCK ISLAND ARGUS and MOLINE DISPATCH 
are ALLEN-KLAPP-FRAZIER CO., Chicago, New York, St. Louis, Detroit. 


APPEAL TO MEDICS 


PROOF - Nor Cram 
Distixecra Panie Morne 


STS chow comcbusively thet on changing to Philip 
. Morris cmpareties the mapomty ot cases of mow and 
throat umuanon due ts cigarette smuking clewred som 
pleteh all the cohers deteutely imnprus cd * 
No cei & made that Philip Morris cigarettes cure 
wrtanon. Giycertne, shown to be a source of tienen 
generally preant in ogeretios, » net prownt in Philip 
Morr ** 
tn Phot Morne cigaretnes only diethylene glycol w 
used as the hygrescopy agent 


PHLEr WORE 408. Lt ee 8 FETE OPE. Sew SOR 


. . 
PURI MOmEES 2 Oe. ETR.. E46 ee eet Ove. See VeRe 


ACO 


How Philip Morris is seeking Phys- 
icians' endorsement. (Story on 
Page 15) 


Dealers Join 
in Electrical 
Products Drive 


Cincinnati, O., June 12.—Co-opera-: 
tive advertising of electrical appli- 


ances, using large space in Cincin- 


nati’s evening newspapers, has been 


started through the Electrical Asso- 
ciation, Inc., comprising distributors 
and dealers of the city. 


Signed jointly with the trade 
names of the products, the campaign 
is being carried in the Cincinnati 
Post and Times-Star. 

Typical of the general nature of 
the campaign is an early insertion 
for electric irons bearing an illus- 
tration of a woman walking along 
cheerfully and another ‘‘flattened 


out” and carrying the statement, 


“After the ironing is over are you— 
flattened out?—Or flying high?” 
The campaign calls for use of 


about 15,000 lines monthly. 


Weld Tells of 


Index to Gauge 
Ability-to-Buy 


New York, June 10.—Perfection of 
an index measuring “ability-to-buy” 
was announced by L. D. H. Weld in 
a talk at the Sales Executives Club 
June 1. Dr. Weld, who is director of 
research for McCann-Erickson, Inc., 
stated that the index is being applied 
to 30 districts into which the United 
States has been divided for this pur- 
pose. 

This index combines bank debits, 
department store sales, new automo- 
bile sales and life insurance sales. 
The index is sensitive to local condi- 
tions, and is based on data available 
monthly, according to Dr. Weld. 


Describes Experiments 


He discussed other combinations 
of factors which have been used for 
index preparation. For instance, 
office equipment sales were found to 
follow closely an index made up of 
bank deposits, postal receipts, busi- 
ness telephones and value added by 
manufacture. In another case, retail 
sales were gauged by an index com- 
prising number of income tax re- 
turns, domestic lighting company 
sales, bank deposits, and combined 
circulations of four magazines. 

Charts of the “ability-to-buy” index 
shown by Dr. Weld indicated that by 
the third quarter of 1935 the United 
States had recovered 40 per cent 
from the low of the depression. 
Different cities or districts varied 
from 14 to 51 per cent. 


Coe Moves 


Oscar L. Coe, formerly account 
executive with Blackett, Sample, 
Hummert, Inc., has joined United 
States Advertising Corporation, Chi- 
cago. 


Joins Magazine 
Nigel Cholmeley-Jones has joined 
the New York advertising staff of 
National Geographic Magazine. He 


was with Paul Block & Associates 
for 16 years. 


AGRICU 


MR. WILLIAM 


B. KIRK RANKIN 
PUBLISHER 


ANNOUNCES 
THE APPOINTMENT OF 


As MANAGER OF THE 
CHICAGO OFFICE, 
EFFECTIVE JUNE 15 


| THE LOCATION, 1205 CARBIDE AND CARBON BUILD- 
ING, 230 NORTH MICHIGAN AVENUE, AND THE 
TELEPHONE NUMBER, STATE 9674, ARE UNCHANGED. 


silo 


SOUTHERN AGRICULTURIST 


SOUTHERN 


LTURIST | 


M. SPRINGER 


NASHVILLE 
TENNESSEE 


June 
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DOA eres 


listening-audience rating accorded 
WBT by Price-Waterhouse in its 


latest radio audience survey. One 


of the highest in the country. 


a aa a ——— 


| An aristocrat — and a power in the South. We're 
| talking (as you may have guessed) about WBT; 
Columbia's 50,000-watt station which covers both 
North and South Carolina intensively, and is ‘serving 
millions from Canada to Miami”. 


There isn't another station within 200 miles with 


But watts hardly tell the whole story. They never 


| 

| 

| 

| more than one-tenth WBT’'s 50,000-watt power. 

| 

| do. VARIETY annually ranks this Southern station 


7 ; 
Rr ee: 
Ere 


WBT - cuartorre —“The Pioneer Radio Voice of the South’ —s0.000 wats, owned 
and operated by the Columbia Broadcasting System. Represented by RADIO SALES, INC. « NEW YORK, 485 Madison Avenue. 


=i Wickersham 2-2000 * CHICAGO, 410 North Michigan Avenue, Whitehall 6000 ¢ DETROIT. Fisher Building, Trinity 2-5500 


FIRST in ‘‘Showmanship’”. Price-Waterhouse, in their 


latest audience-audit, credit WBT with a regular 
audience rating of 96.4‘: —one of the very highest in 
the country. Oh yes, on every count, WBT is a power 
in the South. It sells the South. When 
you want to distribute merchandise at a 
profit in the southeastern $900,000,000 
market, give a thought to WBT—and 


sa bereray 


then a contract. You won't be sorry. 


I want more facts about WBT. 


| 
| 
| 
| 
! 
| 
| 
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Newspapers Appoint 
New Representatives | 


Juneau, Alaska, Press has ap- 
pointed West-Holliday-Mogensen as 
national representative. 

Other appointments are Thomas F. 
Clark Co., by Melbourne, Fla., Adver- 


tiser; Midland Newspaper Represen- 
tatives, Wabash, Ind., by Middles- 
boro, Ky., News. 


Crosier Promoted 


David Crosier, New York sales rep- 
resentative for the Affiliated Broad- 
casting Company, has been named 
manager of the New York office, re- 
placing David Davis, Jr., resigned. 
Mr. Crosier was formerly with Ped- 
lar & Ryan, Inc. 


Siegel Names Agency 


A. Siegel & Sons, New York, Cara- 
bana Cigars, have appointed Austin 
& Rossiter Co., New York, for a cam- 
paign to introduce the Carabana 
brand, beginning in the Northwest. 
Newspapers will be used, and radio 
and outdoor will be added later. 


“Times” Adds Two 


Harold A, Lebair and John Cun- 
ningham have joined the national 
advertising staff of The New York 
Times. Mr. Lebair was formerly of 
Sherman & Lebair, New York 
agency, and Mr. Cunningham served 
the New York World-Telegram. 


jare 


} 


| sponding period of 1935, and for the 
year 
‘year amounts to 3.7 per cent. 


| 


' 


RETAIL LINEAGE 
NOW 3.77% ABOVE | 
LEVEL OF 1935 


Chicago, June 12.— Substantial | 
gains in retail lineage over last year 
continuing week by week, the 
ADVERTISING AGE index of retail activ- 
ity shows. For the week ended June 
6, 1936, retail lineage was 7.5 per 
‘cent higher than during the corre- 
to date the increase over last 

Retailers placed a total of 18,171,- 
753 lines of display advertising in 
the newspapers of 66 major cities 
during the week ended June 6, the 
index shows, compared with 16,909,- 
874 lines placed in the same cities 
during the corresponding week of 
last year. This is a gain of 1,261,879 
lines, or 7.5 per cent. 


Houston Is Included 


The total retail volume for the 66 
reporting cities for the year to date 
is 384,816,291 lines, a gain of 14,810,- 


422 lines or 3.7 per cent from the 


371,005,869 lines carried during the 
‘corresponding period of 1935. 


_lncladed in the tabulation this 
eek for the first time is Houston, 


for which figures from the first of 


the vear to date have been supplied. 
| This city will be included each week 
hereafter. 


Record for Weeks 
The record of the cities measured, 


|showing the percentage of gain or 


loss from last year for each of the 


weeks since the beginning of the 
year, is as follows: 

Per Cent 
Week Ending Difference 
January 4 + 2.5 
January 11 + 5.4 
January 18 +6.3 
wemeney BB kkk ss vee +3.6 
February 1 +3.2 
SS i Seeeeer ier ercr +1.0 
0 | BETTE TT ee —0.8 
February 22 . —4.2 
Poebruary 29 ......-+s«e. . +1.9 
ES Oo 5 isp avon eo eee ee +3.3 
I di, cy <x Wk a ass vee we +2.4 
March 21 . +6.1 
er eee . +3.1 
LD Se ee er ee ee ee +1.8 
Perr Ee +2.9 
go er ere ee +0.1 
| RAAT rere ree + 4.6 
ea Sree Sra a +3.4 
Be AR sor + 8.3 
OR Pear ee . +7.6 
Se err ree ry ee +9.6 
Ye Ae re ee re +5.9 
Ce ee eee ee ee ee + 7.5 


Detailed figures for each of the 
cities measured are given in the tab- 
ulation which appears on this page. 


SELLS 43 
USED CARS: 


All we 1 ah Ad in the 


: 


hags Feng 


SEND: 


and Nebraska-Western 
issued. 
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Here's NEWS... 3 

MeFayden - Stewart Co - 
Open: Omaha's Newest and Finest } 
ee! ++ USED CAR DISPLAY... Uy 


for Your Copy of 
OMAHA 
FACT-BOOK 


See our representative or write for copy 
of the most complete story of the Omaha 


Ongha 
or 


—sold 


Omaha 
April 24th 


unusual for 


ald. 


and almost 
its market! 


much. 


tion is: 


market ever 


day, 132,870. 


Only | insertion 
—in the World-Herald, ex- 
clusively, 


43 used autos for 


McFayden-Stewart Company, 
automobile 


dealers, 


and 25th! 


Sure—that's REAL selling, but not ° 


the Omaha World-Her- 


WHY? The Omaha World-Her- 


ald has unusual reader confidence 


complete coverage of 
More than 9 of every 10 


families in Greater Omaha BUY and 
READ the World-Herald daily and 
Sunday. Very few other newspapers 
in the whole world can claim as 


Just notice—Omaha has 57,581 families in the 
city zone—the Omaha World-Herald paid circula- 
Omaha carrier, 
55,549; Total Paid Daily, 135,158; Total Paid Sun- 
(April, 


49,444; Total Omaha, 


1936, average.) 


One paper, at | cost, covers Omaha thoroughly! 


fw 


| 


Merits a Place on Every ‘‘A’’ Schedule 


_ FIRST in Circulation, Ad 


O'MARA & ORMSBEE, 


New York Boston 


vertising and News 


a Vw 


rctienennnesentnteencittitisones 


INC., National 


Chicago Detroit 


Advertising 


San Francisco 


Los Angeles 


Representatives. 


Ind f Retail Activity 
in Important Markets 
Based on total retail lineage carried by all daily news- 
papers in each market reported on 
(Copyright, 1930, by Advertising Publications, Inc.) 

23-week 23-week 

} Period Period Week Week 

| Ended Ended Percent Ended Ended Percent 
June &, June 6, Gain June 8, June6, Gain 

City 1935 1936 or Loss 1935 1936 or Loss 
Akron, O. j ~ 6,892,911 6,992,097 +1.4 323,160 347,347 +7.5 
Atlanta, Ga. ... 6,192,453 6,786,878 + 9.6 253,414 292,838 +15.6 
Birmingham, Ala.. 5,360,068 6,031,060 +12.5 209,314 246,750 -+17.9 
Boston, Mass...... 9,331,593 9,110,749 —2.4 398,634 463,012 +16.1 
Bridgeport, Conn.. 4,982,656 5,188,576 +4.1 226,156 250,852 +10.9 
EDs. Eéweexs 7,478,528 7,105,156 —4.9 385,924 352,674 —8.6 
Cam@en, N. d...... 1,747,921 1,737,577 —0.6 81,485 91,029 +11.7 
Cedar Rapids, la.. 2,079,070 2,215,738 + 6.6 103,292 104,608 +1.3 
Chattanoogs, Tenn. 3,381,975 2,989,026 —11.6 173,195 135,379 —21.8 
es Se eee 12,643,015 13,415,656 + 6.1 646,399 636,233 —1.6 
Cincinnati, O...... 7,370,579 7,530,400. +2.2 338,099 365,199 +8.0 
Cleveland, O....... 8,111,841 8,664,755 +6.8 403,973 422,190 +4.5 
Bese, TOR. occ es 8,463,769 9,046,726 +6.9 392,539 411,684 +4.9 
Dayton, O . 6,605,136 6,002,682 —9.1 249,700 252,294 +1.0 
CO sce ceeeeaee  4eanene’s er 275,860 248,245 —10.0 
Des Moines, la.... 2,890,979 2,857,043 —1.2 132,673 162,344 +22.4 
Detroit, Mich...... 9,559,419 9,646,820 +0.9 399,543 405,946 +1.6 
a | ae 3,149,608 3,177,258 +0.9 146,678 150,598 +2.7 
Evansville, Ind.... 5,294,940 5 35,800 +8.3 241,192 233,184 —3.3 
Fall River, Mass.. 1,482,652 1,525,133 +2.9 96,017 94,154 —1.9 
Flint, Mich. ~ 3,862,250 083,998 +5.7 150,640 184,716 +22.6 
Gary, Ind, ‘ 2,288,511 2,613,880 -+14.2 128,153 132,944 +3.7 
Grand Rapids, Mic h. 4,114,674 4,057,420 —1.4 189,154 168,532 —10.9 
| Greenville, S. C. 2,726,599 2,551,847 —6.4 133,028 116,760 —12.2 
| Houston, Tex...... 5,869,836 6,122,805 +4.3 253,638 281,834 +111 
Indianapolis, Ind.. 7463.61 7,651,035 + 2.5 324,846 350,172 +7.8 
Jersey City, N. J.. 994,107 1,089,246 +9.6 40,817 50,647 +24.1 
| Kansas City, Kans. 913,332 1,021,916 +11.9 41,923 48,447 +15.6 
| Knoxville, Tenn.... 3,875,701 4,215,694 +8.8 182,952 207,298 +13.3 
Little Rock, Ark.. 4,172,518 4,031,930 —3.4 178,948 165,886 —7.3 
Lynn, Mass. ...... 4,667,978 4,574,184 —2.0 226,716 226,044 —0.3 
Manchester, N. H.. 1,568,840 1,492,186 —4.9 60,352 64,528 +6.9 
Memphis, Tenn.... 5,030,564 4,963,004 —1.3 239,078 224,336 —6.1 
Milwaukee, Wis.... 5,849,550 6,346,781 +8.5 298,151 303,427 +1.8 
Minneapolis, Minn. 6,368,684 6,854,005 +7.6 261,849 289,481 -+10.6 
New Bedford, Mass. 1,476,396 1,428,826  —3.2 63,448 63,238 —0.3 
New Orleans, La... 8,141,572 8,571,264 + 5.3 349,131 387,875 -+11.1 
New York, N. Y...26,081,398 28,897,428 +10.8 1,183,494 1,401,095 +18.4 
Brooklyn, N. Y. . 3,255,830 3,082,637 —5.3 142,321 140,721 —1.1 
PIOTIGIE, VOecs. sss 4, 064, 200 4,206,230 +3.5 198,058 211,120 + 6.6 
GCakiand. Caiiz..... 3 Bo 253, 479 3,397,234 + 4.4 145,284 153,020 +5.3 
Okla. City, Okla.. 4,631,627 4,955,087 +6.9 202,482 250,978 +23.9 
Peers. i. «...-«.- 5,018,877 4,984,809 —0.7 217,844 228,256 +4.8 
Philadelphia, Pa..12,679,241 12,825,562 +1.2 580,282 623,220 + 7.4 
Phoenix, Arigz...... 3,344,135 3,369,688 +0.8 138,824 137,942 —0.6 
Pittsburgh, Pa.....10,786,526 “70,180,372 —B5.6 573,342 626,934 +9.3 
Portiand, Ore...... 4,637,300 5,180,314 +11.7 214,004 251,342 -+17.4 
Providence, R. 1. 6,195,129 6,046,783 —2.4 266,480 274,856 +3.1 
Richmond, Va..... 5,127,052 5,658,982 +10.4 235,564 288,456 +22.5 
Rochester, N. Y... 8,008,033 8,125,449 +1.5 386,991 406,763 +65.1 
Rock Island-Moline 3,402,518 3,792,364 +11.5 126,672 150,444 +18.8 
Sacramento, Calif... 4,637,838 5,004,994 +7.9 208,982 214,323 + 2.6 
San Antonio, Tex.. 2,523,825 2,910,599 +15.3 119,742 133,049 +11.1 
San Diego, Calif... 5,540,716 6,010,888  +8.5 216,314 274,778 +27.0 
|} San Francisco, Cal. 6,373,894 6,939,679 +8.9 271,763 311,335 +14.6 
|South Bend, Ind... 3,760,754 3,855,652. +2.5— 156,427 186,529 +19.2 
| Spokane, Wash. 2,825,182 3,160,436 +11.9 134,425 122,577 —8.8 
St. Louis, Mo.... 8,045,475 8,215,655 2.1 339,755 410,860 +20.9 
St. Paul, Minn.... 5,443,503 5,974,642 +9.8 215,320 270,421 +25.6 
Syracuse, N. Y. . 5,519,269 5,683,372 + 2.9 235,319 248,171 +5.5 
|Tacoma, Wash..... 2,549,177 3,007,620 +17.9 99,641 128,548 +29.1 
Tampa, Fila. ...... 2, 988,736 2,699,006 —9.7 133,980 165,130 +23.2 
Toronto, Ont., Can.10,906,039 10,413,830 —4.5 386,930 378,404 —2.2 
Washington, D. C..16,519,190 18,311,726 +10.9 726,388 801,796 +10.4 
Worcester, Mass... 5,837,008 5,835,352 aos 245,401 253,430 +3.3 
Youngstown, ©.... 4,651,787 4,660,750 = +0.2 207,774 194,530 —6.4 
Total .371,005,869 384,816,291 +3.7 16,909,874 18,171,753 +7.5 


Bettmann in a York 
Dr. Otto Bettmann, formerly with 


MacDuff Names Brown 


MacDuff Company, New York, Hy- 


the Deutsches Buchmuseum and/per-Dros, foot powder, has named 
Bettmann Archiv of Berlin, has|Brown Advertising Agency, New 
opened offices at 145 W. 44th St., New| York, for a campaign in magazines, 


York. He has an extensive file of 
photographic 
torical source 


direct mail and business publications. 
Arnold R. Deutsch is account execu- 
tive. 


reproductions of his- 
illustrations. 


| WANT TO BEA 
PUBLISHER 


| want to buy outright or acquire an interest in a 
consumer, trade or farm magazine, or newspaper. 


| Wide knowledge of publishing—especially adver- 
tising. 


I've got a partner who is equally qualified—if 
your proposition is big enough to include us both. 


We have the highest standing in the business and 
our character sponsors are the best. 


Address Box 785 Advertising Age 


100 E. Ohio St., Chicago 
| 


| 
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ADVERTISING 


mM 
OKLAHOMAN 


pees effective research, experiments and the adoption and development 
of proven methods and equipment since 1929 have given the Oklahoman and 


and Times the skill and experience to produce two, three and four-color adver- 
tisements at peak of production... AND WITH COLORS IN REGISTER. 


— Color Advertisers 


Calumet 


Ke ogg’s Rice 
e Kris 

roheee s (heat ne 
Mistleton + ted er 
a Coffee 

i Independent A 

ss’n, 
Phiahoma Natural Gas Co. 
Ls Mt onde Petroleum Company 
Ss 

Rothschild eB a MC Pany 
Royal Baking Co. 
Sears-Roebuck Co, 
Pm Oil Co. 

Outhwestern Bre 
Westinghouse Electnt a 


Color Comic Advertisers 


Aunt Jemima 
Baker’s Coconut 
Colgate Dental Cream 

le eischmann’s Yeast 
Fletcher’s Castoria 

olger’s Co ffee 
Grape fe uts 

rape Nuts Flakes 
Hlind’s Honey & Almond Cre 

axwell ol Coffee = 

ennen Company 

e 


Skilled craftsmen, whose pride in workmanship has built close cooperation 


between art, engraving, composing, stereotyping and pressroom staffs, attain beautiful 
effects. This mutual interest in striving for perfect results has lifted Oklahoman and 
Times color advertising to an enviable position among newspapers. 


Oklahoman and Times color advertising not only registers in print... IT 


REGISTERS IN RESULTS. 


Keep the sales curve going up this summer in the Oklahoma City market . .. use 
Their insistence 


the smashing force of color pages in the Oklahoman and Times. 
upon attention and immediate action will level the dips and make smooth sailing 


to record results. 
P. & G. White _Naptha 


Palmolive Soa 

ost Bran Fla P 

Post Toasties sas 
ostum 


THE DAILY OKLAHOMAN |ieoe 
OKLAHOMA CITY TIMES ii 
Igency 


z Nationa! Repre sentative ~ a Katz Special Advertising Ag: 
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ADVERTISING AGE 


June 15, 1936 


Raising Funds 
for Promotion 
of Skyscrapers 


St. Louis, Mo., June 9.—A special 
committee with headquarters in St. 
Louis is working on plans for the 
first co-operative advertising and 
promotion effort of the industry 
through the National Association of 
Building Owners and Managers. 

The special committee, headed by 
Claude B. Rickets, president of the 
Railway Exchange Building, St. 
Louis, was named at the associa- 
tion’s recent convention in Dallas, 
Tex. 

The committee was instructed to 
attempt to raise between $150,000 
and $250,000 annually for three years 
to “bring the skyscraper industry 
more forcibly to the attention of the 
public, win new clients and over. 
come obstacles which may now or 
hereafter stand in the way of gen- 
eral business and industrial recov 
ery.” 


Dwyer to “Letters” 


Martin J. Dwyer has been ap- 
pointed advertising manager of Let- 
ters, New York. 


Zellers Selects Aides 
for N. Y. Sales Club 


John A. Zellers, recently elected 
president of the Sales Executives 
Club, New York, has chosen the fol- 


NRDGA URGES ~ 
STANDARDIZED 


lowing as chairmen of committees: 

Program, Dr. Frank R. Coutant, | 
research director, Pedlar & Ryan; | 
publicity, Gilbert T. Hodges, exec- | 
utive director, New York Sun; mem- | 
bership, Sherman L. Parmenter, New | 
York manager, American Crayon | 
Company; research, Charles C. Stech, 
president, C. C. Stech & Co.; enter- | 
tainment, Count Gosta Morner, presi- | 
dent, Morner Recordings, Inc.; em- 
ployment, Henry Simler, president | 
and general manager, American 
Writing Machine Company. Wesley 
Hallett, new business manager, The 
Bank for Savings, has been appointed 
a director. 


Cassidy, White Promoted 


L. M. Cassidy has been appointed 
general merchandise manager of the 
building materials department of 
Johns-Manville Sales Corporation, 
New York. S. D. White, formerly 
office manager of the New York dis- 
trict will be assistant to Mr. Cassidy 
and to L. C. Hart, general sales man- 
ager. 


Issues Sales Manual 
Good Housekeeping, New York, has 
issued the first of a series of depart- 
ment and furniture store sales train- 


SALES ON TIME 


Sees Instalment Terms Be- 
coming Too Liberal 


Chicago, June 11.—Efforts toward 
standardization of instalment selling 
terms to maintain “wholesome and 
profitable’ business in department 
stores, was urged at a special session 
of the National Retail Dry Goods 
Association today. 

With sales promotion and mer- 
chandising members absent, as their 
conferences will be held in Boston 
in conjunction with the Advertising 
Federation of America convention, 
the credit and controller members at 
the selling session voiced almost 
unanimous opinion against extend- 
ing instalment terms in discussion 
following formal addresses. 

They also voted to appoint a com- 


ing manuals. 


mittee to investigate advisability of 


(Net paid A.B.C.) GUARANTEED Effective October 1936 issue 


(Now Delivering 200,000) 


NEW RATE: 33.65 per page per thousand, $675 a 
page, 185,000 net paid A. B.C. guaranteed. 


OLD RATE: 33.75 per page per thousand, $600 a page, 
based on 160,000 net paid A. B.C. guaranteed. This rate was 
originally established on a guarantee of 120,000 A. B.C. 


PROTECTION: Although new guarantee is effective 


October, 1936 issue, advertisers will be protected at current 
rates through the January, 1937 issue. 


suggested extension beyond three 
years of instalment terms on elec- 
tric refrigerators. 

A report from Ben S. Wright, 
credit manager, LaSalle & Koch Com- 
pany, Toledo, and chairman of the 
credit management division instal- 
ment selling study committee, fea- 
tured this phase of the conference. 
The committee surveyed 80 depart- 
ment and specialty stores throughout 
the country. 

“There is a distinct tendency in re- 
tail expansion which is becoming in- 
creasingly expensive and less whole- 
some because of its many collateral 
problems such as financing, trade- 
ins, used product disposal, etc.,” said 
the report. 


Extravagance in Copy 


“Danger lies in the apparent un- 
willingness to recognize ‘stop signals’ 
and failure to use necessary precau- 
tions to prevent extravagance in ad- 
vertising and selling policies, which 
may eventually lead to unwarranted 
expense and abnormal loss.” 

With the survey and government 
statistics indicating instalment sales 
running decisively ahead today of 
the boom 1929 days, the committee 
recommended that department store 
executives dig into the question of 
terms, down payments, carrying 
charges and “extravagant  state- 
ments” in advertising. 

It was also urged that stores study 
relation of instalment volume to 
total net sales, the proportion of 
“soft” and “hard” merchandise sales 
to total instalment sales, and the 
percentage of net loss on instalment 
accounts, as contrasted with losses 
on 30-day accounts. 

The report showed that 65 per cent 
of the Eastern stores grant instal- 
ment terms on purchases of $15 or 
less compared with a $50 minimum a 
few years ago. Likewise the down 
payment has diminished from 25 to 
10 per cent; the length of the pay- 
ment period is being extended and 
24.4 per cent of the stores reporting 
sell on the instalment basis without 
a carrying charge. 


The survey indicated that 72.4 per 
cent of the stores reporting sell other 
than so-called hard merchandise on 
the instalment plan, though stores 
differ in their classification of soft 
and hard items. In this connection 
the report said: 


“The outstanding point in this con- 
nection is the surprisingly small 
number of stores that know anything 
about the percentage of soft mer- 
chandise instalment sales to total in- 
stalment sales.” 

Mr. Wright exhibited a series of 
newspaper advertisements on instal- 


ment sales and provoked a laugh 
with one directed to newlyweds, 
which offered to provide furniture 
for three rooms on the instalment 
plan with no down payment, a 
month’s rent for the bridal couple, 
payment of gas and electricity in- 
stallation fees and $10 in cash. 
“There was a time,” the report 
added, “when department and high- 
grade specialty stores included pres- 
tige and good-will as an asset, even 
though intangible, and, at the same 
time, frowned upon the policy of the 
typical instalment house that gave 
long terms, made early repossessions, 
and was always ‘taking chances’. 


“If department stores are deter- 
mined to compete with this type of 
instalment house on terms, then it 
seems that they, too, must sooner 
or later, resort to earlier reposses- 
sions, take more chances, and give 
consideration to sub-standard risks. 
These changes in policy might bring 
about a sizeable depreciation of that 
asset just mentioned.” 


Treasury Penalizes 


Some German Imports 


Effective July 11, the United States 
Treasury will begin assessment of 
anti-dumping tariff duties on some 
imports from Germany. 

Products affected are cameras, 
surgical instruments, china _table- 
ware, cotton and rayon gloves, leath- 
er gloves, calf and kid leather, glass 
tree ornaments, metal covered pa- 
per, thumbtacks and toys. 


Field Gets Stations 


George H. Field & Associates have 
been appointed New York represen- 
tatives for WELI, WNBC and 
WCOP, of the New England Net- 
work. 


Houck Recognized 


Houck & Co., Advertising, Roanoke, 
Va., has been granted recognition by 
American Newspaper Publishers As- 
sociation and Agricultural Publishers 
Association. 


Exhibit in Chicago 
The second annual exhibition of 
commercial art produced by Asso- 
ciated Artists and Studios of Illinois 
has opened in Carson Pirie Scott & 
Co., men’s store, Chicago. It runs 
to June 20. 


Banigan Leaves Chilton 


Leon F. Banigan, formerly with 
Chilton Company, Philadelphia, has 
been made merchandising director of 
Edison-Splitdorf Corporation, East 
Orange, N. J., in general charge of 
spark plug sales and merchandising. 


Use Metropolitan for 


intensive coverage of the 


territory where 75% of all 


trade-marked 
merchandise 


is sold. 


over b I 
“ million 


CIRCULATION 


Metropolitan eaa| Weckly 


SUNDAY 


PUNCH at the point of sale. 


SEND Wow FOR THIS” 
INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 
Send me a copy of your free book on Porcelain 
Enameled Signs. 
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, 1936 - 7 ADVERTISING AGE hs | a 
(Louis Globe-Democrat § 
Announces Reduction in = 
National Advertising Rates 


— Enabling the National Advertiser to buy 
advertising in the Daily or Sunday Globe- 
Democrat on practically the same net basis as 
the local retail advertiser in St. Louis—up to 
€ and including 50,000 lines. (financial and 
Insurance advertising excepted ). 


=With No Inerease in Loeal Rates 
: ‘ 


. This reduction has been made as 
the result of the recognition of one 
of the major problems of the adver- 
tising agencies in maintaining the 
steady flow of national advertising 
to the newspapers of America. 


S 
ol 


6¢Delighted to have your telegram. . . an- 
nouncing new rate structure which moves 
retail and general rates closer together on 
a quantity discount basis roughly parallel 
for like volume. A big step in the right di- 
rection, deeply appreciated by advertising 
agencies. Glad you are giving smaller adver- 
tiser also substantially lower rate than former 
flat. You are to be heartily commended.99 


be-Memocrat 
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Are Instalment Terms Too 
Liberal? 


Speakers at the Chicago conven- 
tion of the National Retail Dry Goods 
Association last week expressed fears 
that instalment selling is going be- 
yond reasonable limits in the matter 
of terms, and that too great liberality 
in reducing down payments, extend- 
ing the period within which payment 
is made and other popular features 
are likely to prove dangerous in the 
long run. 

The fact that the volume of instal- 
ment sales is now believed to be 
ahead of the peak of 1929 makes this 
subject one of more than passing in- 
terest. At the same time, current 
increases in the sales of products 
sold by deferred payments suggest 
that lower financing costs and more 
liberal terms have something to do 
with larger volume. 

It is difficult to generalize regard- 
ing instalment terms, since condi- 
tions determine results. But it is 
safe to say that the results of time- 
payment merchandising have been 
more favorable, so far as liberal 
terms are concerned, than generally 
expected, and that the tendency 
toward granting longer terms and 
reducing down payments has been 
the result of this surprisingly favor- 
able experience. 

Furthermore, the market is broad- 
ened perceptibly when terms are lib- 
eralized. The consumer is able to 
buy a better quality because of a re- 
duced down payment, and thus to get 


a better value tor the investment. 
Consequently the sales as well as the 
credit angle must be considered in 
passing on time payment selling. 

The biggest hazard to the seller in 
extending liberal instalment terms is 
the possibility of changes in the mar- 
keting picture which would make the 
product less desirable than at the 
time of purchase. For example, if 
television should make present radio 
models obsolete, holders of time-pay- 
ment contracts on receiving sets 
might find themselves in a precari- 
ous position, regardless of the terms 
on which the product was sold. Like- 
wise, a large over-supply of electrical 
refrigerators, resulting in a collapse 
of the current price structure, would 
add new hazards to the collection 
of time payments, because of dis- 
satisfaction which would be caused 
among purchasers. 

But granting that controlling con- 
ditions of this kind are favorable, 
and looking at the experience of 
large operators in the deferred pay- 
ment selling field, and especially 
taking into account the generally 
satisfactory results of the financing 
methods used by the automobile, re- 
frigerator, radio and other success- 
ful industries, it can hardly be said 
that instalment selling has _ not 
proved to be entirely sound. Liberal- 
ization of terms, within reasonable 
limits, should be helpful rather than 
otherwise. 


The Retail Lineage Index 


The ADVERTISING AGE weekly in- 
dex of retail sales volume as re- 
flected in newspaper lineage figures 
from sixty-five leading cities through- 
out the country has been presented 
for nearly six months, and its value 
has been very definitely established. 
The improvement in retail business 
shown first by the ApvEeRTISING AGE 
index has been confirmed by other 
business indicators which have been 
published later, proving that retail 
advertising is not only am accurate, 
but also a sensitive barometer. 

Advertising in general shows both 
current business conditions and busi- 
ness sentiment regarding the future. 
This is especially true in the na- 
tional advertising field, where adver- 
tising must be planned some time in 
advance and copy released well 
ahead of the publication dates. But 
retail advertising is planned and 


published from day to day. The re- 
tail merchant has his finger con- 
stantly on the pulse of his com- 
munity, and his sales records reflect 
accurately the day-to-day changes in 
the volume of retail spending. Thus 
his advertising curve goes up or 
down as business justifies, and ad- 
vertising is increased as sales war- 
rant. Hence the volume of retail 
newspaper advertising gives both an 
accurate and an immediate indica- 
tion of the retail volume in the com- 
munity in which it is published. 
We do not contend that the index 
is statistically perfect, since no at- 
tempt is made to weight it nor cor- 
rect it for variations in conditions. 
But as a prime indicator of what 
is happening in retail merchandising, 
it is probably the most interesting 
and significant current index avail- 
able te the advertising field today. 


"BUT NEVER A BRIDE" 


The famous Listerine advertisement was turned to account by the 
Los Angeles Times in this political cartoon. 


Voice of the Advertiser 


“Mouths of Babes” 


To the Editor: Every generation 
breeds more wisdom. Babes now 
dominate their parents and tell them 
where to “get off.” Read the current 
ads and see how they do it. 


“You can’t fool me—that powder 
isn’t antiseptic.” This from Mennen’s 
pouting three months old darling. 
And then she proceeds to give Momsy 
a good raking over for trifling with 
her. 


Not content with one baby, John- 
son and Johnson employ twin boost- 
ers for their powder. The dialogue 
varies as per example: ‘“What—go 
to bed?” “We won’t lie down and 
go to sleep.” “Ah, she’s getting 
Johnson’s Baby Powder—good team- 
work, eh?” There’s a series of them 
and very amusing. 

And this from a high-chair grad- 
uate: “T heard the Doctor tell 
mother—-I can remember it very 
well, though it was a year (?) ago. 
He said it’s time for your daughter 
Dorothy (that’s me) to start eating 
canned strained vegetables.’’ Where 
did the home economics department 
of the American Can Company find 
this precocious youngster? 

The Heinz young one has_ not 
reached the talking stage but has 
developed a fine sense of smell and 
has acute discrimination besides. 
This strained food ad says: “Chil- 
dren sense the difference—like them 
better and eat them eagerly.” 


The happy youngster carries out 
this anticipation to the ’nth degree. 
It won’t be many years until adver- 
tising schools are abolished. 

HARRY MEYER, 
Vice-President, 
Ross-Gould Co., St. Louis. 
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Keep Undesirables 
Out of Model Home 


To the Editor: In a story on At- 
lantic City, ADVERTISING AGE recently 
reported, “The Model Home of Amer- 
ica still has a ten-cent admission 
clamped on.” We beg to inform you 
that on Washington’s Birthday, the 
admission was raised to 15 cents. It 
is questionable whether this will en- 
able us to eliminate undesirables dur- 
ing the summer months. 


The Model Home of America, in 
its first year of operation, had 200,- 
000 paid visitors. We have no in- 
tention whatsoever of eliminating 
the admission charge and it may 
come to a point where it will be 
necessary for us to limit the number 
of people in the home at one time, 


inasmuch as we have _ thoroughly 
trained attendants in each room who 
lecture on the various products in 
that room. 
STANLEY L. OPPENHEIMER, 
Pres., Oppenheimer Advertising 
Agency, Atlantic City. 
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Helping Higham 

To the Editor: The first number 
on my year’s subscription for Ap- 
VERTISING AGE has arrived. It is a 
remarkable publication, covering, as 
it does, the whole field so thoroughly 
that it will be a guide to me in know- 
ing what is going on on the other 
side of the water. 


Sirk CHARLES HIGHAM, 


Charles F. Higham, Ltd., 
Advertising, London. 
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Wrong Forbes 

To the Editor: The amount of 
attention which a four-line news 
item in your publication can attract 
has been indicated recently by the 
number of inquiries which the 
Forbes Lithograph Mfg. Co. has re- 
ceived from advertising men who no- 
ticed that “Forbes” had closed its 
Cleveland office. 


The paragraph appearing in ADVER- 
TISING AGE referred to the closing 
of the Cleveland office of Forbes 
Magazine, but there appears to be 
some confusion on the point, con- 
cerning our company, and we should 
appreciate your letting the world 
know that the Cleveland office of 
Forbes Lithographing is still open 
and very active indeed. 

J. C. MENKIN, 
Forbes Lithograph Mfg. Co., 
New York. 
v > © 


Schnapps for Health 


To the Editor: We are enclosing 
some pulls of Wolfe’s Schnapps ad- 
vertisements selected from a com- 
prehensive campaign which we have 
just completed for this product. 


If you dig down deep enough into 
the manufacture of any good product 
you will come across some excellent 
reason why people should use it. 
And we didn’t have to dig very 
deeply into Wolfe’s Schnapps before 
we found exactly what we wanted. 


Wolfe’s Schnapps is blended with 
the natural aromatic oil of the Juni- 
per berry. We found that Oil of 
Juniper was one of those natural 
remedies for which medical science 
has discovered no substitute. It was 
always considered, and still is, the 


finest diuretic agent known and was 
provided in an ideal form in Wolfe’s 
Schnapps. We discovered impressive 
testimony, and a lot of it, on these 
points. 


So that, in basing our campaign 
on “Drink Wolfe’s Schnapps every 
day ‘for your health’s sake,’” we 
were on solid ground. We were able 
to say not only that Wolfe’s Schnapps 
was good for people but just why it 
was good for them—what benefits it 
conferred and how it brought those 
benefits about. At the same time, 
with this appeal, the high price of 
the product became less of an ob- 
stacle and also, with our claims 
backed by such a weight of medical 
authority, we were armed against 
possible objections by the interests 
opposed to the sale of liquor. 

This campaign was designed to run 
for the summer season and a new 
series, based on the same theme but 
designed for winter conditions, is 
now in preparation. We have win- 
ter here, of course, while you have 
summer. 


A novel, but strictly logical, fea- 
ture which will interest you, are the 
advertisements addressed especially 
to women. These were inserted in 
every women’s magazine in the two 
countries as well as in the general 
press. 


The campaign, as a whole, achieved 
spectacular results, sales having 
reached the highest level for many 
years. 

FRANK GOLDBERG, 
Governing Director, 
Goldberg Adv. Agency, 

Sydney, N.S. W. 
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Last Chapter 
To the Editor: Ending, perhaps, 
the one-way street argument: On 
one-way streets in smart America 
smart women know the one-way to 
run afoul of the law is to park on 
the left hand side. 
After all, who cares? It was a very 
pretty picture of the Oldsmobile. 
CHET CRANK, 
Pres., Chet Crank, Inc., 


Los Angeles. 
v v v 


Who's Cockeyed? 


To the Editor: On the sizzlingest 
day this burg of brotherly love has 
had this year, this liquor ad blinked 
at me from the newspaper: 

“Blank cools! How? By driving 
inner heat to the skin surface. . 
where it radiates, dissipates, evap- 
orates.” 


I seem to remember that whisky 
steps up the metabolism or some- 
thing, and the result is quite vice 
versa. Or am I cockeyed? Or is 
it something new that this summer’s 
whisky does? Or can’t I think 
straight, because I don’t drink 
Blank’s? 

If I’m wrong, don’t tell me. Let 
me guess. 

RALPH BENNETT, 
Philadelphia. 
vvgy 


Don’t Let It Die 

To the Editor: Orchids to “Sotto 

Voce” for the idea of creating a 

bureau for clearing and protecting 

merchandising plans. I am with him 

100 per cent—even to the extent of 

personally promoting the plan in 
Philadelphia. 

What’s the next step, Sotto Voce? 

MILTON FEINBERG, 
Advertising, Philadelphia. 
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“Well’”— 

To the Editor: Somebody is still 
wrong about Walter Wellman. The 
able and popular Dartmouth pro- 
fessor is Harry Wellman—greatly 
admired by all Dartmouth men for 
the last 15 years. As a sideline, he 
turned out the music for Richard 
Honey’s “Men of Dartmouth’’—a col- 
lege song of unusual merit. 

Unless I’m wrong, it may be that 
the vague similarity between the 
names of Harry Wellman and Walter 
Wyman (Carter’s Ink) led to the 
confusion. Wellman and Wyman are 
close friends. 

Epwarp M. McNAMEE. 
D-A Lubricant Co., Indianapolis. 
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SUNDAY TRIBU 
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BUYING RUSH AT 9lst AND COMMERCIAL—How 
Sunday Tribune readers from South Shore, South Chicago, 
Roseland, Chatham, Eastside and Avalon Park crowded the 
handbag counter of the 91st and Commercial store. 
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SALES ACTION AT 47th AND ASHLAND—This picture 
shows how residents of Englewood, West Englewood, Gage Park, 
Brighton Park and Marquette Park packed the 3rd floor dress 
department of the 47th and Ashland store. 


SELLING SOCKS AT LINCOLN AND BELMONT— 
Ravenswood, Lakeview, Avondale, Lincoln Park and other 
North Side neighborhoods were well represented by buyers who 
thronged the Lincoln and Belmont store. 


DOLL BUYERS AT CHICAGO AVE. AND ASHLAND— 
This photo shows how Tribune readers from Garfield - Park, 
Logan Square, Humboldt Park and Austin, and other west and 
northwest neighborhoods crowded the doll section of the Chicago 
Avenue and Ashland store. 


BLATT SA 


—NATHAN GOLDBLATT 
GOLDBLATT BROS., INC. 


E PRODUCES $550,000 
OLUME ON MONDAY-FIRST DAY OF fm 
NATHAN GOL 


LE! 


12-page Sunday Tribune Advertisment Brings 
Huge Crowds to Goldblatt Bros. Nine Stores! 


N previous years the “Nathan Goldblatt 

Sale” was launched on Saturday. This 
year the sale was planned to cover one week. 
It started on Monday—for a reason. 


The Chicago Sunday Tribune reaches— 
at one low cost—practically all department 
store customers in Chicago and suburbs. 


For years Goldblatt Bros. have been con- 
sistent advertisers in the Sunday Tribune. 
Last December they started to use domi- 
nant space—pages and sections. 


Largest Single Advertisment in 
Goldblatt’s History 


On the basis of their results during the 
past six months, Goldblatt Bros. decided to 
launch their giant event of the year in the 
Sunday Tribune of June 7. 

To do so, they prepared the largest single 


newspaper advertisment in their history. 
It consisted of twelve pages, one in color. 


Hundreds of Thousands Respond 


The photos on this page show Sunday 
Tribune readers in action. They show 
Goldblatt customers—and Sunday Tribune 
customers. 


They are dramatic evidence of the tre- 
mendous buying power represented in the 
Sunday Tribune’s circulation—buying pow- 
er so great that no single advertisment, no 
group Of advertisers, has pushed to the limit 
the ability of the Tribune to get results. 


Do You Want More Sales? 


To cover the Chicago market, whether 
you want class, mass or both, place your 
advertising in the Tribune. 


No matter what you sell—or to whom you 
want to sell—the Chicago Tribune with its 
intensive coverage of all sections and sub- 
urbs of Chicago is best able to help you take 
maximum advantage of expanding sales op- 
portunities in this market. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


More than 800,000 circulation daily and over 1,000,000 on Sunday 
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SECOND-FLOOR CROWD BUYING DRESSES —This 
picture shows how dresses were selling at 10 o’clock Monday 
morning, June 8, on the second floor of the Chicago Avenue and 
Ashland store. 


UMBRELLA OFFER POPULAR—No rain was in sight, but 
the umbrellas advertised in the Sunday Tribune brought this 
crowd from west and northwest side neighborhoods to the 
umbrella counter in the store at Chicago Avenue and Ashland. 
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ee ney aia | ne i olive-Peet Company, and chairman of 

Farrell in New Post Harvey & Howe Move TO LEAD WOMEN ae hace, GE af Siete 
Joseph M. Farrell has been ap- Harvey and Howe, Inc., home eco- | : ’ 


pointed vice-president in charge of 
sales, Harding Photo-Engraving Com- 
pany, and Harley-Ajax Press, New 
York. He was previously production 
manager, Blackman Advertising, Inc., 
New York. 


Mills Leaves Ritter 


i. W. Mills has retired as general 
manager and treasurer of P. J. Rit- 
ter Company, Bridgeton, N. J., to- 
mato products maker. His duties 
have been assumed by William H. 
Ritter, Jr., who has been vice-presi- 
dent and sales manager. 


Fisher Promoted 


Chester O. Fisher, head of the St, 
Louis agency of the Massachusetts 
Mutual Life Insurance Co., has been 
appointed manager of the agency de- 
partment, with headquarters’ in 
Springfield. 


Vermont Has Agency 


Vermont Department of Conserva- 
tion and Development has appointed 
Dow & Peterson, Inc., Burlington, to 
handle its newspaper advertising. 


Warner Appointed 


R. C. Warner has been named sales 
manager of the replacement division 
of Asbestos Manufacturing Co., Hunt- 
ington, Ind. 


nomics advertising and merchandis- 
ing counselor, has moved to 919 N. 


Michigan Ave., Chicago. The cor- 
poration publishes “What's New in 
Home Economics.” 


Three Appoint Trench 

Le Poer Trench, Inc., New York, 
has been appointed by Samuel P. 
Fass Co., distributor of Fryer’s Brit- 
ish tobacco; Kromm & Kohl, metal 
arts; and American Earphone Co., 
hearing devices. 


“Leader” Raises Prices 


| Manchester, N. H., Leader and 
| Ontom have increased prices from 
two to three cents for street sales. 
| Delivery and mail subscription rates 
were also increased. 


Phillips Gives Spoon 
Chas. H. Phillips Chemical Co., 
New York, is offering a silver plated 
ladle free with the purchase of one 
tube of Phillips’ Magnesia tooth- 
paste. 


Gets “Melba” Cigars 


J. Lewis Cigar Manufacturing Co., 
Newark, N. J., has appointed Edwin 
M. Phillips & Co., New York, to han- 
dle advertising of John Ruskin and 


Melba cigars. 


MARK MEETING 
OF FEDERATION 


Anniversary Program at Bos- 
fon Almost Complete 


Boston, Mass., June 11.—The 32nd 
annual convention of the Advertis- 
ing Federation of America, to be held 
here June 28-July 2, marking the sil- 
ver anniversary of the Truth-in-Ad- 
vertising movement, will be packed 
with color and drama from start to 
finish, the complete program reveals. 

Fittingly enough, the convention 
will open with an inspirational meet- 
ing in Faneuil Hall, cradle of liberty, 
on Sunday, June 28. Frank A. Black, 
Boston, will preside. The speakers 
will be three of the men who have 
been identified with the demand for 
truth in advertising since its begin- 
ning. They are George W. Coleman, 
of Boston, who was president of the 
national organization from 1911-13; 
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@ Seven is the number! Lucky seven! Plus the 
daily Journal, of course. And that makes eight. 
(An easy point). Only eight papers in all the 
country in cities of 300,000 or over, that win on 
Rule of Three fulfillment, giving you circula- 
tion leadership and complete advertising dom- 


inance at the lowest 


milline rate. Were there 


more, life would be a paradise (excuse it, please) 


for space buyers and 


advertisers alike. 


HE SAID \e | 
COULD FIND ANOTHER 
RULE OF THREE 
NEw SPAPER HE'D 

MAKE ME A SPATE 


The Rule of Three | 


] CIRCULATION LEADERSHIP 
The daily Journal has the 
largest daily circulation in 
the Pacific Northwest. . . 
it has 28 per cent more city 
circulation than any other 
Portland daily. 


] ADVERTISING LEADERSHIP 


The daily Journal leads in 
+ retail linage, general linage, 
total paid linage. 


T LOWEST MILLINE RATE 
The daily Journal has the 
lowest milline rate of any 
Pacific Northwest daily. 


THE JOURNAL 


* Portland, Oregon ¥ 
REYNOLDS-FITZGERALD, Inc., National Representatives 


NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, SAN FRANCISCO, LOS ANGELES, SEATTLE 


Mrs. Erma Perham Proetz, who has been 


appointed vice-president, Advertising 
Federation of America, and chairman 
of the Council on Women's Advertising 
Clubs, filling the vacancy created by 
the death of Josephine Snapp, Chicago, 
May 16. Mrs. Proetz is vice-president, 
Gardner Advertising Co., and president, 
Women's Advertising Club of St. Louis. 


S. C. Dobbs, of Atlanta, president 
from 1909 to 1911; and Merle Sidener, 
Indianapolis agency man, and former 
chairman, National Vigilance Com- 
mittee. One more outstanding speak- 
er has been added to the program in 
the person of Mrs. William Brown 
Meloney, editor of This Week. Her 
subject is, “Sincerity—the Pearl of 
reat Price.” 


Getting Under Way 


This gathering, at 3 P. M., will be 
followed by opening of the advertis- 
ing exhibit in the Statler Hotel, con- 
vention headquarters. At 7:30 Sun- 
day, a musicale, under the auspices 
of the Advertising Club of Boston, 
will be presented at the Statler. At 
9 P. M., the “Old Guard” will gather 
for a smoker and reunion. This is 
made up of men who were engaged in 
advertising 25 years ago. KE. St. 
Elmo Lewis, of Detroit, is chairman 
of the committee in charge. 

Breakfast meetings will be held at 
8:30 Monday morning by the Coun- 
cil on Women’s Advertising Clubs 
and Council on Men’s Advertising 
Clubs. Though Tuesday is reserved 
for departmental meetings, some will 
get under way at 9:30 Monday morn- 
ing. 

Chester H. Lang, A. F. A. president, 
will open the convention proper at 
a luncheon session at 12:15 Monday, 
and the formal address of welcome 
will be delivered by Allyn B. MclIn- 
tire, president of the Advertising 
Club of Boston. President Lang’s 
keynote address will follow. Mrs. 
Grace Morrison Poole, former presi- 
dent, General Federation of Women’s 
Clubs, and Dean of Stoneleigh Col- 
lege, Rye, N. H., will speak on “The 
Big Black Bear.” Winthrop L. Car- 
ter, president of the New England 
Council, will discuss “New England 
Today.”” Ken Dyke, Colgate-Palm- 


Tea and fashion shows will provide 
a light touch at 4 o’clock Monday 
afternoon, while the annual banquet 
will be held at 7:30. This will be 
one of the speakerless dinners which 
proved so popular at Chicago last 
year. National Broadcasting Com. 
pany will provide entertainment. 


Groups in Session 


Tuesday will be devoted to depart- 
mental meetings, the National Indus. 
trial Advertisers Association being 
one of the newcomers who will hold 
a session. Others to meet are Na- 
tional Newspaper Promotion Asso- 
ciation, Newspaper Advertising 
Executives Association, Public Utili- 
ties Advertising Association, Outdoor 
Advertising Association of America, 
Premium Advertising Association of 
America, Magazine Group, Sales Pro- 
motion Division of National Retail 
Dry Goods Association, Direct Mai] 
Advertising Association and _ the 
Sales Executives Conference. 

The newspaper executives and the 
dry goods promotion men have ar- 
ranged for a joint luncheon. Louis 
E. Kirstein, vice-president of Wil- 
liam Filene’s Sons, Boston, will be 
the speaker. 

An old-time Vermont sugaring-off 
party for women will be held at 4 p. 
m., while sight-seeing trips under the 
auspices of the host club will be nu- 
merous. The day will be topped off 
with a moonlight sail down the har- 
bor at 7 o’clock for all registered 
delegates. 

Confer on Clubs 


Wednesday, July 1, will open with 
a conference on advertising club 
activities, while several  depart- 
mental meetings are also scheduled 
for morning. The closing general 
session will convene at 12:15, with 
Bruce Barton, chairman of Batten, 
Barton, Durstine & Osborn, David 
Sarnoff, president, Radio Corporation 
of America, and Raymond Moley, edi- 
tor of Today, as the speakers. Mr. 
Barton’s subject will be “The Master 
Key in Business: Sensing What Peo- 
ple Want;” that of Mr. Moley, “The 
Future of Corporate Prophets.” 

The annual business meeting of 
the A. F. A. will be held at 4:00 p. m. 
Wednesday. The evening will be left 
open. 

Thursday, July 2, will give dele- 
gates an opportunity to visit some of 
the historic scenes adjacent to Bos- 
ton. Free passes to the clubhouse 
at Suffolk Downs have been provided 
for those partial to the sport of 
kings. 


—_—— 


Names Kudner 
Collins & Aikman Corporation, 
New York, manufacturer of mohair 
velvets and upholstery, has appoint- 
ed Arthur Kudner, Inc., New York. 
Frank Chance is account executive. 


Waltham to Humphrey 

Waltham Watch Co., Waltham, 
Mass., has appointed H. B. Hum- 
phrey Co., Boston. 


What kind of motor 
trucks do building con- 
use? What 
capacities? What tire 
sizes? When will they 


buy new trucks? 


tractors 


Ask any American Builder represen- 
tative. He knows! Or write for 


information. 


AMERICAN BUILDER 


AND BUILDING AGE w 


CHICAGO: NEW YORK CITY: 
Street 


105 W. Adams Street30 Chureh 
ANN ARBOR r 
on ae SEATTLE: 


1088 Henry Building 


SAN FRANCISCO: LOS ANGELES: 
{tt Sutter Street Unien Bank Building 


Sales-nroducing Booklets, Folders, 
Inserts Calendars, Window 
Disolays, Counter Cards, and 
Complete Direct Mail Campaigns. 


Have our representative call. 


YORK CHICAGO BOSTON 


June 
—7 


= 


CORRE RRERORERDEORGRHRERHRR ODO OROREOES 


Ne 
verti 
medi 
man 
brea! 
cons! 
cigal 
will 
mad 
knov 

Ky 
on 1 
hygr 
cigal 
cord 
erin 
heig 
that 
glye 
“less 
with 


M 
fers 
pape 
nals 
cuss 
Mor 
pers 


mac 
nice 
don 
4 tl 
ore 
A 
led 
Llo: 
Ens 
low 
wer 
the 
sior 
| 
Cor 
me! 
ard 
was 
Che 
ing 
lovi 
for 
est 
rec 
Sw 


Cl 


. ee ee ee of Tg Be es a ee Ds ye ST Vk Si anager SS ail AAT eden ees . He ah er" De > aaa  Siieee PS A Bg ei Og Sy, Rsk a Hi a lg A Re ae ee ale oly ey hat ST a, es or ee ee Reg > ow! + Sars, ae ae oo 
Eyes ‘oe SN aes Lit an) ae are | gen - PgR Mee Fae ek ae Sgt ey rae ak eee ra . pe ey Se ae Oi Tome”: AE a 7 eee y A gat rn ae fe at Rk, gear oye Np ligel ae ge i eS eta. ante PS yg ie eae ieee Mea Titi oa 
; | een = RE ey” Pe ae ete hor ate ae Phage yee ae’ Pie Sinits PAMR eosin, alae ate op aa ae $e eve at Ei Aa eed aha i oat a ga as 0 Be Te) perm AP ngs RIN "ie RA SR a ee ae Ay ae ee RSs, 
: : Te Sas a pee i gta Sy oh _ 7 = e ERE ae tee . ies: : any J eee coy a oy ays Rot Soe te Sic 9 4 Vicari 
oF ogi a ete 4 fir rue we Mee he es = SiR ot gies Na ee Set ra 
hy ai v8 at ns beg es eee ae Ss ; i +5. ll eae moe dit ip k ‘start a ~ : -? ae ” = 4 , 4 im ‘ 4 owes . ‘ss . q - ’ Y R ‘ = 
. ; ceeeenens 
ee. : & 
s ee 3 § 
3 ted -” : xi : 
a “9 oa 4 peor =: Fe 
q ag 77 ‘@ ” oe s de 
| i Ss = eae + % | > : 
' a lle eek : sh 
- | r — aha ¢ ¥ : $2 
- f : 
; be coe ¥ : 
a a a ie . = co 
— + ee ¢ i a eS cee : 
: Ae t ey. 
t ad Bae y ; | Ee, = ba 
| a a ac 
pe eS = by 
; : . 
: a. ea = 
g ver ‘ s os ag 
: ' +h fae es pe 
4 A | —_—_—— >:  .~  e e a Ni 
: —— - y ta | |Ue ie’ ge : 
—_— ik igh ®: eS eee. ar 
i pee | ee) ee ab 4 ae 
ae eth | he a : Bere 
ates bic We ee J a 
Segticn | aes ate " . ot a | Bivseeene 
a = ee ne | ae F a’ a) | H ‘ 
soa oie a ‘ 
fae a a | 
ry 
oo a 
Sie ca 
4 
* gaa 
. | rc rll 
TD Bs 
k Mes: 
pote 
Bec ot 
ae 
i war 
: Pe. Oo ad ee ————oooo——IlI“i EI IIo oo ____=_=_=_aa_a__ 
aes makes 1? gue ge rh es 
" (see Beh PS or ME Pe) a 
aie i wi Pit aa 
mo See ge igo ” a uy, 
es) © ap at” gales aS 
Rigg. Os ‘ %, 
F om mas z Takings ph S34 Price re a Ree 
ae BERR EE ee RSE REE: 
. ae Re «site Giese AON GE Beets ees 4 
ao A 4 PR A ad “outler S Rete | 
Migs as A t , - ay 
5: ~ Berets 43 oF i Or. Fi Vag 
cae e! , * s vo PF Ir aR: 
g si neeoee 4 “4 : £ ys 
Fay , ait f | 
: Sher ee x ts ‘ ‘ Rs | 
: ee i q és male 
ss, ae 5: a 2 a ‘ 
P* ee. +2 ce ee 
2” Sage es pe } "Te 
% . cate Sts 9 a | 
—— vt aes 1 : 4 
ae oo < I ie. : : | 
ae ; ears 4 Baa a 
i z s / ey AN Y i j ry 
Tea, = ‘re i a4 Jt 7 4 OK. rg j 
me ee ie pei %, 3 a 
—— —— - —. Lethe ‘ROOM 4 
ee wda4 : ory tebe in | 
es ais oh) BL eines m 
; ee ; aes ———— fF’ 
; a eee ; ‘ é ori we *S Oe ORF ‘2 
5 ce ti Ye 3 . Bete ad PY - ny p i; Heal ~ | 
a ia q ' ge¥. = 7x 3 ; “u: ° &e - : 5 T 
i ae ; >. Tay. ‘ze ‘ ‘ ° " ae ’ - oa vee : »™ 
Bo  e 7 ; 4 ae ae Sie wee ye ie <i aug tet y ae | tc 
oper ‘ me Swe f fies See i Se Gg Ss P is: 4 
meer : 4 at ae, See 9) 3S ; 
J ¥8 ¢ \" EE }: my @. ee eee smo 
j a ¥ x mm =P , - 3 ‘ te BL Ras whe 
oS me \¥ Re . ae i aa bes 
oe SMe nes | a a ae § a) rabl 
bes Boe . OL SG ; 2? ‘he ' | 
oe : A “ a tay ; : Y ue a 
i eee . 
ae ee ly >) | glyc 
HY, th ite eA / . fai | 
4 ae Ps 7 ia : ! ar “3 : iG G 
; Pie ee & Bi ‘4 if | 4 *, Be = call | ae . 
y sa q ¥ i a b : 7) Ww } f ” a “ve Ni se } fi \ 
eee : : Wf. j S, MeYs 9 a e = Me rok f \ 
es / 3 45 A r MEY FY % é ’ 3 gk tot, ¥ Ky d 
oo wi = A\ Bane Ae ara "Ms & a ae 
: : F CRY SS eS va . wt 7s nc Bf 
‘€ ob — 2) eee Ae ete ~ L¢ 
l Fer ai! * “ ‘ wees ey & a — w So 4 ae + n, ky a 
: sei ae _ i \ -_ “har Y XK ‘ 
es a en } : #”, oe - vr ' : Soe : : ; <7 ‘a 
bss oF , w - v Mog Rt $¥ hs AN i New * 7 
ze : tS Ki } a 3 ; fi Pe as t fi re , | a 
; fii Be f ieee ae 4. See 
ae 4 ‘ MF 42 a f | 
ee ee ery | P Bene ) a * P 
a ae as ~ 4 : j ~ r sage ie & 37 Be | é 
as Se o ‘Rpt \ M @ i =: § aw 
e et ee M4 a “i ¥ + ag Fe 
SS ere .—- §, Ome | \ GS 
; aap io i 2 & . Pod 
tape L eT Es “we ; pee 
yar DSO ASRS PO tig <4 A A, | 
. Sr Fa pt aS ee : ae oro a ~ ee ) 
eae AM i sit ae ss Rs PERS 
CRS : ails tM ODS Pe eh fans? / de lle — | 
CE: a , TS ws : “ik day? Cr x Q 2 Rt, ora a ed 
F. al i Tat woe ’ : Pers ea . am - EN 
\ fee Sat i oa —S wT pike, oo Fy Sie “—“- or? rm “hn be 7 
. a rae eee 
a Rete AROS See” 
3 2 pee a "™ Laee a Po 
Iga = 
Cf gia eae 
ae q . 
ee ; 
sa 
4 ime 
See 
ost ie 
yee 
es = 
be 
ee: eee 
Ran pene tec 
eae Po : ae a Maas 
ae ee , 
ti nS 0-k 
io: il 
. 2 has 
ES ne ———————— C : 
2 a 7 OT 
rae i . hi 
i ¢ 
aa . the 
as pai 
i ey. ee. me 
ee F | -S Say We 
: : ‘ se 
gee ; ae age 
i , °) a 
a : ce | - = ee P 7 
cae. 7 (Sa es Le oS 
a __eiNG) 
: ae P _ ree i. He 3s ‘4 $ 5 } we? of ‘ os eee pre 
gee ee eee nate” 3  . a | ‘ Pees: ae hs ee, ae t 
¢ es ait : =. a AS ort > aie = 
a Bi eal _ SSE ~e . OF a de) 
pees ir alee FEET = oeRegs oa . 
eee ee we ee =v Pris i eae ts) ¢ 
3 4c ea es = | = 8 one Be : AE Ing 
a ae a eS ae Se - ; at 
io oe ee ee CPM ARELPHIA BEM = 
Sh EES = Serpe : 5 
11a ne Ro 
SoM NEN a SS ST ss SSS Ss SS SS SSS 
a AS eae 
oat at ay rs 
Hi PRR So SH Re ages 2 Oy Petes eta epg 2c ABR are eae erates Ee Se Wat Ce 0 a Sha A (sR Ee Sra STN ant G7 acai Ui Ce see ear NE toe hes ia ies a al RE SN Aa) faa a oi ee aa aa ba Smee ier A! ag ok dey eR Rt 
Ne pgs Peer epee ts Ds ee ee ak aber ks eG eh ea ie a IR eh ok ak cee aly be Ds Hh iia wie eR a ee 


~ re i FF 


Ss: OO - 


~ =*lUr.”lc eS lS 
a . 7+ 


June 15, 1936 


ES er ae” ee 


ae 


ADVERTISING AGE 


15 


Three States Get 
$22,000,000 from AAA 


Washington, D. C., June 11.— 
Farmers in New York, New 
: Jersey and Pennsylvania 
= should receive in excess of 
$22,000,000 for diverting acre- 
age from soil depleting to soil 
conserving crops, computations 
based on average payment per 
acre per county as announced 
by the AAA reveal. 

New York farmers are ex- 
pected to receive $10,318,000; 
New Jersey farmers, $1,574,000 
and Pennsylvania farmers, 
$10,853,000. 


Hygroscopic 
Gives Morris 


Medical Story 


New York, June 11.—Current ad- 
vertising of Philip Morris & Co. in 
medical journals indicates that this 
manufacturer is in a _ position to 
break one of the most sensational 
consumer campaigns ever used for 
cigarettes. Whether the ‘company 
will extend use of claims now being 
made in the medical press is un- 
known, however. 

The story to physicians is based 
on use of diethylene glycol as the 
hygroscopic agent in Philip Morris 
cigarettes. Other manufacturers, ac- 
cording to the Morris copy, use glyc- 
erine. The Morris appeal reaches the 
height of restraint, merely stating 
that cigarettes in which diethylene 
glycol is used to retain moisture are 
‘less irritating’ than those treated 
with glycerine. 


Offers to Doctors 


Medical advertising makes two of- 
fers to physicians: 1, a reprint of 
papers from various medical jour- 
nals, in which hygroscopics are dis- 
cussed; 2, two packages of Philip 
Morris cigarettes, English blend, for 
personal use of the doctor. 

Tests at Columbia University, it 
is said, showed that a solution of 
smoke from Philip Morris cigarettes, 
when placed under the eyelid of a 
rabbit, produced less swelling than 
a solution from cigarettes using 
glycerine. 


Golf Features T. P. A. 
Outing at Plandome 


An attendance of more than 100 
made the annual outing of the Tech- 
nical Publicity Association at Plan- 
dome Golf Club on Long Island June 
4 the biggest in the history of the 
organization. 

Allan Brown, Bakelite Corporation, 
led the field with a low gross of 80. 
Lloyd Duchardt, Chromatic Photo 
Engraving Co., won first prize for 
low net score with 52. Handicaps 
were based on six holes selected by 
the committee toward the conclu- 
sion of the tournament. 

Thomas A. Tredwell, F. W. Dodge 
Corporation, won the tennis tourna- 
ment. Vincent Clausen, E. T. How- 
ard Company and Reed Printing Co., 
was runner up. Edgar H. Bedell, 
Chemical & Metallurgical Engineer- 
ing, won the golf booby prize, a tin 
loving cup. The association’s prize 
for the member obtaining the larg- 
est number of new members in the 
recent drive was presented to Dick 
Swinsky, Gulf Publishing Co. 


Cheese Popcorn Drive 


Staged by Kraft-Phenix 


A test advertising campaign for 
O-ke-doke, cheese flavored popcorn, 
has been launched by Kraft-Phenix 
Cheese Company in Chicago. The 
product was originally introduced in 
the East without advertising. 

The Chicago advertising test cam- 
paign, started last week, calls for 
newspaper and radio spot announce- 
ments over a 10-week period. J. 
Walter Thompson Company is the 
agency. 


Simpson Is Promoted 
James J. B. Simpson has been 


promoted to assistant to the presi- 
dent of National Real Estate Clear- 
ing House, New York, and will han- 
dle advertising and sales promotion. 
He was formerly with Commanday- 
Roth Company, New York. 


Nixon to Midland 


Nixon Newspapers have appointed 
Midland Newspaper Representatives, 
Wabash, Ind., to represent them in 
the national advertising field. The 
papers include Michigan City, Ind., 
Dispatch; Peru, Ind., Tribune; Wa- 
bash, Ind., Plain Dealer; Middles- 
boro, Ky., Daily News, and Eliza- 
bethton, Tenn., Star. 


Nat Green Promoted 


Nat Green, for eight years Chicago 
editor of The Billboard, Cincinnati, 
has been appointed manager of the 
Chicago office. Jack Sloan has been 
made manager of commercial adver- 
tising. 


Both Beer and 
Whisky in Tins, 
John Bull’s Hope 


London, England, June 8.—The 
British alcoholic beverage industry 
is not only adopting the American 
idea of canned beer, but proposes to 
go the Yankees one better with 
whisky in “tins.” 

Following excursions to the 
United States by its experts, the 
Metal Box Company has started pro- 


duction of beer cans at the rate of 


100,000 daily. Four brewers have 
undertaken marketing of beer in 
cans, seven have placed orders and 
experiments are being conducted by 
many others. 


Canning Needs Study 


John Bull, as represented by the 
brewing industry, is hopeful that 
the new container will carry famous 
British beer and ale to new world 
rorkets. 

Canning of whisky presents some 
new technical and marketing prob- 
lems which will require much study 
before the tin can can be considered 
logical in this field, according to ex- 
perts. 


Industrial Displays 
Opens New Plant 


Industrial Displays, Ine., New 
York, has opened a new plant at 410 
E. 32d St. 

Otto Lotter has joined the firm 
as vice-president in charge of pro- 
duction. Jeroam S. Hirsch is in 
charge of sales promotion and 
Louis I. Goodman will handle pur- 
chasing. 


Forms New Firm 
Samuel Graydon has started the 
Graydon Company, New York, di- 
rect advertising and printing. He 
was at one time president of Still- 
son Press, Inc., New York. 


LOWEST 


below the “A” rating. 


fers — 


Ask any dealer 


selling farm trade. 


You will get the most effective job of merchan- 
dising when you use the Midwest Farm Paper 
Group. 74% to 95% of all dealers have expressed 
a preference for Midwest Farm Papers. 
know from long years of contact that the Mid- 
west Farm Papers go through their local Post 
Office to R. F. D. homes in their trade territory 


“Al 


They 


in a volume that signifies real advertising effort 


for them. 


Dealers voluntarily tie up window 


displays and local newspaper advertising to 
Midwest Farm Paper campaigns—but don’t 
take our word for it—ask your dealers in the 


Midwest. 


This is just another tremendous 


advantage for the advertiser in 


It's Got Everything! 


It’s the best... and surest ... bet of all sales opportunities, and conse~ 
quently the most logical place to concentrate a farm advertising campaign: 


60% “A” FARMS 


Besides this, the 8-state average income per farm is only a few dollars 
Diversified farming brings a steady monthly 
income,——30 & of the entire national farm income—average property value 
per farm is over twice as much here as in the other 40 states. 


CLOSER CONTACT 


Midwest Farm Papers have that close local intimate contact with readers 
that makes advertising produce results. 
“home town” newspaper in reader preference. 


MILLION plus VOLUME 


Midwest Farm Papers reach 1,150,800 homes every two weeks with the 
largest ‘“‘on the farm”’ circulation of any farm papers or combination of 
farm papers in this section. 


COST 


We can demonstrate that Midwest Farm Papers give you the lowest cost 
compared with any other method of securing ‘‘on the farm” circulation 
in these 8 states. 


DETROIT—New Center Building 


TD. Market 


a 


' 
NEBRASKA \, 
. 


They are second only to the 
Ask Midwest farmers! 


THe 


CHICAGO—6 N. Michigan Avenue 


SAN FRANCISCO—1548 Russ Building 


WHERE SALES KEEP UP WITH ADVERTISING | 


~ omen MER 


FARM PAPERS 


NEW YORK—250 Park Avenue and 420 Lexington Avenue 
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Graham Promoted | ’ 
R. Morton Graham has been ap- nt 
pointed national advertising manager 
of the Miami, Fla., Tribune, succeed- 
ing Gene Christian, resigned. Mr. 
Graham was formerly with’ Wash- e s 
Occupies New Home TOLD 10 NRDGA 
Ann Arbor, Mich., Daily News has 
occupied its new building on Huron f p H Pp 
and Division Streets. Pro ' almer Outlines rob- 
The structure was designed by Al- 


ington Times and Herald. 
bert Kahn, noted architect apectalte. | lems of Retailers 


Ann Arbor News 
ing in the newspaper field. 


Menken Gets Puritan Chicago, June 10.—While there is 
Fred Fear & Co., Brooklyn, have ‘a greater consciousness of consumer 
appointed Menken Advertising, Inc., | co-operatives in this country than at 
New York, for a summer campaign |any previous time, Prof. James L. 
ve ptr Rs eg extract. Re. Palmer, of the University School ot 
Nag ae y ittsburgh newspapers will Marketing, University of Chicago 
doubts that they will become an im- 

portant factor in distribution in the 


Condor Appoints | United States. He made this point 


Condor Products, Ine., Buffalo, 
N. Y., maker of garters, braces and 
belts, has appointed Baldwin & 


in an address before the mid-year 
convention of the National Retail 


Dry Goods Association at the Palmer 
hd Onna House here this week. 

Form-N to Bixby Prof. Palmer, however, charged 
Vorm-N, Pawtucket. BR. 1. mane that “the methods of many engaged 
facturer of abdominal supporters, has - advertising, merchandising and 
retained George R. Bixby Advertising |™@nufacturing need a thorough over- 
Agency, Providence. | Newspapers | hauling,” and said that “to the ex- 
and direct mail will be used. tent that private industry elects to 


Strachan, Inc., Buffalo. 


fix prices at high levels and to in- 
dulge in deceptive or abusive selling 
and advertising will it stimulate con- 
sumer co-operation and government 
regulation.” 


Lists Growth Factors 


Pointing out there is no single or- 
ganization in this country that com- 
pares in size and general significance 
with the large European co-opera- 
tives, Prof. Palmer listed six condi- 
tions under which the movement 
might achieve substantial growth in 
this country: 


“That economic conditions con- 
tinue to be such as to force large 
numbers of people to take drastic 
steps to alleviate their sufferings. 

“That private enterprise, through 
monopoly or through abusive and 
predatory practices in labor and 
commodity markets, forces the con- 
suming public into organized action 
to eliminate these practices and re- 
duce prices. 

“That distribution costs under the 
competitive system become so high 
as to make a clear case for the so- 
cialization of the distributive trades 

“That an abiding faith in the vir- 
tues of co-operation as against rugged 
individualism develops among large 
consumer groups. 

“That our government becomes 


neither bureaucratic nor autocratic. 


238% GA 


2) OVER 100, 


Leas See eee eS 


IN ADVERTISING REVENUE 


IN 


es 


000 


In the first five months of 1936, January 
to May, inclusive, Harpers Magazine gained 
28% in advertising revenue over the corre- 


sponding five months of last 


year. This 


gain reflects the acceptance of the new 
Harpers Magazine in its enlarged size, as 
well as the growing appreciation of its 
influence among the leading families of 
the country —over 100,000 key buyers. 


HARPERS MAGAZINE 


49 East 33rd Street, 


New York, N. Y. 


are inexcusably wasteful, where 
gross margins are clearly excessive 
and where a conspicuous element of 


SOOTHING 


| 
| 
Proce attaches to the _ price 
structure. 
“It will meet with greater success 
= the distribution of staple articles 
and necessities than in the market. 
ling of shopping goods. The retailer 
[wae sells style merchandise and who 
| must cater to the diversified whims 
| of middle and upper-class consumers 
need not be as concerned about co. 
operation as the retailer of foodstuffs 
and gasoline. 
“Both the rate and extent of co-op- 
|erative development will depend in 
| large part upon the success with 
> |which private enterprise can scrap 
* |such of its present practices as are 
|not in the interest of the public at 
large.” 


| 


| 
| 


| 
| 


New Murine display now being distrib-| Gets Cummins Account 
uted. Agency, Neisser-Meyerhoff; lithog-| olden, Graham & Clark, Inc., De- 
rapher, Forbes. |troit, has been appointed by R. Cum- 
—— mins & Co., Battle Creek, Mich., 
|/manufacturer of whisky. The com- 


| 


of the public at large rather than 
for pursuit of personal gain.” 


Up to Industry 


“As to the future of monopoly and 
abusive market practices,’ he added, 
“these matters rest largely with in- 
dustry itself. Not only are large 
trade groups engaged in price-fixing. 
but unfair market practices are 
prevalent in many industries despite 
the long and continued efforts of 
many reputable business leaders to 
bring about their elimination.” 

The wide spread between produc- 
tion cost and consumer price, a fac- 
tor which may stimulate the growth 
of consumer co-operation, is being 
met by many privately-owned mer- 
chandising organizations, Prof. 
Palmer declared. 

“They have eliminated many com- 
petitive wastes, reduced selling costs 
and stripped themselves of services 
which, though desired by some con- 
sumers, are of no importance to 
others,” he said. “Among these or- 
ganizations are many of the chains, 
some department stores and mail 
order companies, certain types of 
wholesalers, and a considerable num- 
ber of independent merchants. 

“This group,” he added, “will have 
to be reckoned with by any new 
form of distributive organization 
which comes into existence.” 


Remove “Weak Spots” 

In a number of individual cases it 
is hard to justify the mark-up prac- 
tices of the retail and wholesale 
trades from the standpoint of any- 
one other than the merchant himself, 
according to Prof. Palmer. It is 
these “weak spots” in the distribu- 
tive structure, he asserted, that in- 
dustry must show some inclination 
to remove. 

“But whether or not the wide- 
spread impression that modern dis- 
tribution is socially wasteful is jus- 
tified,’ he asserted, “I am of the 
opinion that, by and large, consumer 
co-operatives will find it much more 
difficult to compete on a cost and 
price basis with the distributive 
agencies now in existence in this 
country that those who sponsor the 
movement realize.” 

Another stumbling block in the 
way of the co-operative movement in 
this country, Prof. Palmer brought 
out, is the lack of homogeneity, as 
contrasted with the European coun- 
tries where the movement has pro- 
gressed. 

“Visualize, if you will,” he said, 
“the problem of trying to induce say 
25 per cent of the population of New 
York, Chicago, or South Bend, to 
patronize consistently, if not exclu- 
sively, a single retail organization, 
either co-operatively or privately 
owned. 

“It does not follow,” he concluded, 
“that consumer co-operation will 
make no progress. There are many 
individual situations where there is 
a strong community of interest be- 
tween people, arising out of racial, 
economic or political similarities 
The farm and the mill town, the 
university community, are cases in 
point. 

“It will make progress in trades 
in which present marketing practices 


“That a sufficient number of able) pany will bottle six brands under pre- 
men can be found to direct the C0-| prohibition trade names. 


operative movement in the interest|sert announcements of the $2,000,000 


Color-in- 


plant opening will appear in liquor 
magazines. 


Appoints Ed Wolff 


Germanow-Wimon Machine Co., 
Rochester, N. Y., manufacturer of 
Tel-Tru Dial Thermometers and G-S 
Flexo unbreakable watch crystals, 
has appointed Ed Wolff & Associates, 
Rochester. Magazines and trade pa- 
pers will be used. 


Get Texas Account 


Albert Evans Advertising Agency, 
Inc., and Western Display Co., Fort 
Worth, have been named agency and 
constructors respectively of the $150,- 
000 exhibit of the West Texas Cham- 
ber of Commerce at the Fort Worth 
Frontier Centennial. 


Wins Pioneer Contest 


Ray W. Parks, Leavitt Stores, 
Inc., Manchester, N. H., received 
grand prize in the window display 
contest sponsored by Pioneer Sus- 
pender Co., Philadelphia, in co-oper- 
ation with International Association 
ot Display Men, during National Dis- 
play Week. 


Salt to Fletcher & Ellis 


Pennsylvania Salt Manufacturing 
Company, Philadelphia, has appoint- 
ed Fletcher & Ellis, New York, for 
@ campaign on lye, Old Hickory 
Smoked Salt, and other products of 
the specialties division, whose head- 
quarters are in Chicago. 


Bantham to Troy 


Albert P. Bantham, formerly man- 
ager of Schenectady, N. Y., Better 
Business Bureau, has been made ex- 
ecutive secretary of Troy, N. Y., 
Chamber of Commerce. 


AN OPPORTUNITY 

We are adding to our SALES Organ- 
ization and will establish agencies in 
principal cities. Our products are 
genuine porcelain enamel fused into 
steel signs. Sell on comission basis. 
Application will be considered for 
prompt appointment to exclusive ter- 
ritory. Box 777 


ADVERTISING AGE 
330 W. 42nd St., New York 


WHAT HELP DO 
YOU NEED? 


For facts, figures and market 
data about the billion dollar 
baking industry, come to 
BAKERS’ HELPER, this in- 
dustry’s leader for almost a 
half century. 


Check the data you need below, tear out 
this advertisement, attach to your letter 
head and mail to us. 


O “Baking Industry Facts and 
Figures,” a market data 
folder. 

(0 “Selling Leads,” an every 
week service. 

(0 Sample pages from the “Bak- 
ing Industries Blue Book.” 

(0 Copies of BAKERS’ HELP- 
ER, issued fortnightly. 

(0 Audit Bureau of Circula- 
tions statement. 


HELPER 


2 


BAKERS 


°% MAGAZINE 7 BAKERY PRACTICE = MANAGEMENT 


HELPING BAKERS SINCE 1887 
Member of ABC-ABP 


$80 South Wells Street, 
Chicago 
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Go-Getter’s “television screen.” Ap-| toll, and urged that each distributor Griswold to Address A dve tisin g M. en Visit 


BENDIX ENTERS 
FIELD OF AIR 
CONDITIONING 


Also Renews Efforts for 
Safety for Motorists 


Chicago, June 11.—Air Devices 
Corporation will launch a campaign 
in July issues of hotel, dental, medi- 
cal and architectural magazines for 
unit air conditioners at $350, and 
contemplates a newspaper drive at a 
later date. 

Air Devices Corporation is a sub- 
sidiary of Automatic Products Cor- 
poration, of which Vincent Bendix, 
president of Bendix Aviation Cor- 
poration, is chairman of the board. 

Production of the $350 unit, which 
will compete with those made by 
Carrier Engineering Corporation, 
York Ice Machinery Corporation, 
Airtemp, Inc., and Delco-Frigidaire 
Conditioning Corporation, among 
others in the mushrooming air-condi- 
tioning field, was started May 1. One 
thousand units are scheduled for pro- 
duction this year. 

The new $350 unit is called “Adco 
Aeriet.” It is said to be one of the 
few air-cooled unit air conditioners 
for which no plumbing is required. 
All that is neccssary to start opera- 
tion is to plug the unit into the 
nearest clectrical wall outlet. The 
Adco Aeriet is designed to condition 
any room of 1,600 to 2,000 cubic feet. 
The unit is portable, and is produced 
in floor and window models. 


Eastern Sales Agents 


Roche, Williams & Cunnyngham, 
Inc., Chicago, is placing the maga- 
zine compaign. The Permutit Com- 
pany, New York, like Air Devices 
Corporation, a subsidiary of Auto- 
matie Products Corporation, has been 
appointed Eastern sales agent. 

The campaign will start with 
pages in the July issues of Architect- 
ural Forum, Hospital Progress, Hotel 
Management, Journal of the Ameri- 
can Dental Association, Journal of 
the American Medical Association, 
Modern Hospital, and Oral Hygiene. 
Half-pages will be used in subsequent 
issues. 

Walter L. Mack is director of sales 
of Air Devices Corporation. R. E. 
Allen, formerly a member of the sales 
staff, has been advanced to as- 
sistant sales manager. 


36-PAGE INSERT FOR 
BENDIX SAFETY DRIVE 


South Bend, Ind., June 11.—Bendix 
Products Corporation utilized a 36- 
page insert in the June issue of 
Brake Service to carry Bendix adver- 
tising and a complete report of the 
Bendix Highway Safety Conference 
in South Bend, May 25-28, attended 
by 300 distributors from all parts 
of the nation. 

Presentation of the copies, made 
at the closing banquet May 28, under 
direction of F. B. Willis, vice-presi- 
dent in charge of sales of Bendix 
Products Corporation, was designed 
to illustrate Bendix aggressiveness 
and alertness. 

At the conclusion of the banquet, 
Ray Thomas, Los Angeles distribu- 
tor, aeclaimed the conference pro- 
ceedings and urged that they be re- 
corded in permanent book form. A 
“stooge” in the audience promptly 
shouted, “O. K., but give it to us 
right now!” 


Introduces Go-Getter 


Whereupon Mr. Willis said he'd 
see what could be done, and hauled 
a marvelous machine, the “Bendix 
Go-Getter” from a closet. This de- 
vice, of Mr. Willis’ own conception, 
embodies scores of gadgets, such as 
signal lights and whistles, and al- 
legedly, printing presses, television 
and telephone. 

An image of Vincent Bendix, presi- 
dent of Bendix Aviation Corporation, 
who attended the first two days of 
the conference and was called to 
New York, was then thrown on the 


prised of the distributors’ demand 
for action, the “voice” of Mr. Bendix 
ordered immediate use of the Go- 
Getter press. 

At once wheels started to turn, 
sirens shrieked, and copies of Brake 
Service began to roll from slots in 
the Go-Getter. 

Thirty-two pages of the insert were 
printed in Akron. The remaining 
four pages, containing pictures taken 
that afternoon at the conference, 
were printed in South Bend. 

Among speakers at the Bendix 
Highway Safety Conference were Mr. 
Bendix and the Hon. Paul V. McNutt, 
governor of Indiana. Executives in 
the Bendix organization and safety 
experts also addressed the meeting. 

Mr. Bendix pointed to the serious- 
ness of the motor vehicle accident 


present act as a “committee of one” 
to promote greater street and high- 
way safety in his community. 

Tracing the Bendix organization’s 
efforts to build apparatus to make 
highways safer, Mr. Bendix said: 

“When my own father was killed 
by a car with defective brakes, I re- 
solved to make all cars safe with de- 
pendable brakes.” 

Governor McNutt described the 
campaign for safe driving now being 
waged in this state, and commended 
the Bendix organization’s work to- 
ward this end. 


Chesman to Dorland 


W. L. Chesman, late of Donahue & 
Coe, has joined Dorland Interna- 
tional, New York. 


Chicago Publishers 


Glenn Griswold, The Business 
Week, New York, will be the speaker 
at the June 22 luncheon meeting of 
the Chicago Business Papers Associa- 
tion in English Room No. 1, Marshall 
Field & Co. 

Mr. Griswold will discuss oppor- 
tunities of the business paper to help 
maintain and improve business, re- 
gardless of the political situation. 


Frank Starts Agency 


Ernest Frank has opened an ad- 
vertising agency at 570 W. Monroe 
St., Chicago, to handle general and 
retail accounts. For 12 years he was 
with the Chicago Evening American, 
for the past three and one-half years 
the newspaper’s State Street depart- 
ment store representative. 


Carrier Sales Meeting 


Forty-six advertising executives 
from New York, St. Louis and other 
cities were guests June 8 at the Des 
Moines Register and Tribune seventh 
annual carrier salesmen’s convention, 
attended hy 4,200 salesmen from 
more than 800 Iowa towns. 

The guests watched the conven- 
tion parade, which took 50 minutes 
to pass the reviewing stand, attended 
the salesmen’s business meeting, and 
rode over Des Moines in the Register 
and Tribune plane. Tours of the city, 
golf, and other entertainment were 
provided. 


Katz Agency on Air 
The Joseph Katz Company, Balti- 
more, is using a series of spot an- 
nouncements on WFBR, Baltimore, 
to advertise its services. 
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THAT STOP A MAN IN HIS TRACKS 


— says well known advertising manager 


‘*T thought I knew all about The American 
Legion Monthly, but these verified facts* have 
given me a brand-new and arresting picture. 


1,508,957 TOTAL ACTUAL READERSHIP—A 
MARKET WORTH ANYBODY’S SECOND LOOK 


*€853,000 men and their families—with a plus 
readership that includes 445,266 women and 
girls. These are mighty interesting facts. 


A MARKET ABLE TO BUY 


“92.9% gainfully employed — admittedly an 
astonishing record. And in the remaining 7.1% 


are of course a substantial number who are 


retired and living on income. 


*°33.5% owning their 


own business — 52.2% 


owning their own homes — those are figures 
impressive to any man who is on the look-out 
for a live, solvent market. 


A FAMILY MARKET 


**85.5% married men, as compared with 60%f 
marital status for the United States as a whole 
—and 74.5% of these families have children, as 
compared with 61.2% United States families 
having children. Imagine the quantities of 
advertised goods these families consume, from 
shoes, wrist-watches and baseballs, to radios, 


automobiles and automatic refrigerators 


? 


ae 


*Facts revealed hy 2 impartial surveys made by Dr. Daniel Starch, internationally 


Jamous research expert. 


TU. S. Census, 1930. 


“A BIG AND PROFITABLE MARKET TO COVER AT SUCH LOW COST!” 
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ESTABLISH NEW 
PROMOTION BODY 


New York, June 13.—Sales and ad- 
vertising officials of building ma- 
terials and equipment firms have or- 
ganized the Manufacturers Housing 
Promotion Council, to enable co- 
operative effort on better housing. 

Russell G. Creviston, advertising 
and sales promotion manager, Crane 
Company, Chicago, has been chosen 
chairman, and Marshall Adams, sales 
promotion manager, American Ra- 
diator Company, New York, vice- 
chairman. 

While the new organization is con- 
sidered informal, has no paid offi- 
cers, and has set dues at only $10 
per year, it is significant as the first 


group around which the entire in- 
dustry can rally for promotion co- 
operation from all sources. 

The group developed from the 


Manufacturers Housing Display 
Council, which was originally set up 
in connection with the National 
Home Shows sponsored by local bet- 
ter housing committees, and has 
since been working with the Fed- 
eral Housing Administration to im- 
prove the quality of these shows. 


List of Members 


Among those participating in the 
promotion council are General Elec- 
tric Company, Westinghouse Elec- 
tric & Manufacturing Company, 
Johns-Manville Corporation, United 
States Gypsum Company, Barrett 
Roofing Corporation, Armstrong Cork 
Company, Curtis Companies, and 
Copper & Brass Research Associa- 
tion. 

One of the principal purposes of 
the council is to translate housing 
into terms that the average person 
can understand. Mr. Adams asserted 
that “the building industry has been 
notoriously remote from the public.” 
He explained how many and varied 
structural elements and materials 
confuse the prospect so that it is 
difficult for him to visualize the com- 
pleted structure. 

“To build a house is one of the 
most difficult things for a man to 
do,” Mr. Adams declared, “while to 
buy one is one of the most uncer- 
tain.” 

Much of the council’s initial work 
will be the study of means to pro- 
mote the industry through home 
shows, national exhibits, publicity 
and market psychology § analysis. 
The council is expected to function 
through the ability of member offi- 
cials to obtain appropriations from 
their companies for projects recom- 
mended by council committees, and 
to induce other co-operation that 
may seem advisable. 


Corning Glass to Sell 
Through U. S. Gypsum 


Corning Glass Works, Corning, 
N. Y., has appointed United States 
Gypsum Company, New York, exclu- 
sive selling agent for new insulating 
products. 

The Gypsum Company, which al- 
ready represents Owens-Illinois Glass 
Company in the insulating field, will 
market the products of both organi- 
zations under the trade name, “Red 
Top Insulating Wool.” 


Foster Joins Mathews 


G. B. Foster, formerly with the Na- 
tional Live Stock & Meat Board Cook- 
ing School Corp., Chicago, has joined 
The Julius Mathews Special Agency, 
Chicago. He replaces Dixon Jordan, 
who joins Lamson Brothers & Co., 
stock and grain brokers. 


Michigan Metal Appoints 


Michigan Metal Products Co., Bat- 
tle Creek, Mich., maker of the Serv- 
A-Dish, garage door operators and 
household stamped metal ware, has 
named M. Glen Miller, Chicago, to 
handle advertising. 


Pendleton Woolen Head 


Moses Pendleton has been elected 
president of American Woolen Co., 
New York, succeeding Lionel J. Noah, 
resigned. 


manufacturer of food products, has 
appointed Briggs & Varley, New 
York, for a fall campaign in news- 
papers and magazines. An American 
company will be organized to handle 
sales. 


NLR Stages Outing 


The annual summer outing of 
Needham, Louis and Brorby, Inc., 
Chicago, was staged the weekend of 
June 6, at Lake Delton, Wis., with 
three days of golf, tennis and fishing. 


Premium Dates Set 
The second annual Atlantic Coast 
Premium Exposition will be held at 
the Hotel Astor, New York, Sept. 28- 
Oct. 2. 


St 
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on Carton New 
Conn Technique 


Elkhart, Ind., June 11.—In line 
with a current trend in packages, 
photographs have been made the 
basis of display on new cartons for 
trumpet cup mouthpieces made by 
Cc. G. Conn, Ltd., Elkhart musical in- 
strument manufacturer. 

The cartons are in three colors, 
silver, red and black. Most of the 
carton display space is occupied by 
pictures of the mouthpieces, strik- 
ingly arranged to form a pleasing 
| design, as well as to advertise the 


or window display. 

The packages were produced by 
Campbell Box & Tag Company, South 
Bend, which manufactured similar 
cartons, featuring photographs, for 
automotive accessories made by 
General Motors Parts Corporation 
and Chevrolet Motor Company. 


Barton Appointed 
Charles W. Barton, New York, has 
been named Eastern representative 
of the Chicago Suburban Quality 
Group. 


Benson & Dall Move 

Benson & Dall, Inc., formerly at 
332 S. Michigan Ave., Chicago, has 
moved to 360 N. Michigan Ave. 


MONEY WILL GO FURTHER 


UNITED NEWSPAPERS 


NEW YORK: 420 Lexington Avenue 
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MAGAZINE 


City, manufacturers of Gravy Mas- 
ter, a vegetable extract for making 
gravy, have appointed Samuel C. 
Croot Co., New York, for a radio 
campaign. 


“News” Seeks WEBR 


An application has been filed with 
the FCC for permission to transfer 
WEBR, Buffalo, from Howell Broad- 
casting Company to WEBR, Inc., con- 
trolled by the Buffalo Evening News. 


Gentles Picks Agency 


Gentles Baking Co., baker of 
Swedish health bread and other 
products, has retained Chambers and 
Wiswell, Inc., Boston, for advertis- 
ing. 


When it’s hard to decide which way to turn, THis WEEK is the logical way out: 


YOU'LL GET MAGAZINE POWER: The prestige, reader interest, long life, 
that go with top-notch magazine entertainment... the attention-value and 
sales-appeal of rich color printing .. . the power of a 4,500,000-families 
circulation, that penetrates every income group in America’s busiest markets. 


CHICAGO: 360 North Michigan Avenue 


DETROIT: General Motors Building 


SAN FRANCIS 


So they bought THIS WEEK |- 


C GP | 


- : sis = F R cv iam : i o* ae 5 WE on, 7 ; : ed “3 wat ee ely: . rent em ’ 
pen eae ae ; eas cue i “ Se oe ele ty 3 As 5 3 ‘ i Ray : on : . 
Ree =: des , 29 oes i ah ; ia hes 5 i ; id 5 Bae te ‘ rr mey 
- i Setusoule He Ere ee ‘cm ot \ ? By “J - er Ve = ‘ a ting PDT ‘ a sehr cn ae iy ; i “i hp 7 a. is : 2 i 
oe : ' ey — iy See Oe, FF i © tn a: Y 4 es PPC ae ‘ - Rs s “i jj: * ath te baw fier,” %, P a or my Pa = rt ve par3 is 
¥ Die ae As ae : “fe “S : “ ‘a ig gee " e at Syd ee Ga Oe Linas 72a a a . fry : $f, * A m : 2 ‘ 
. £5 Ju 
. — 
‘ gee 
BS ee 
. —— 
e 4 | : el S>< al 
_ | Ur 
| m¢ 
a 
em 
- Co 
; Or an 
| ca 
ey * oe — | po 
* art tat 
‘ ae bo 
on ee 
5 et cal : 
ib ee ie A pl 
oe 
Ba 7 ————— — SSE fC <<< — ——————————— ne a 
L.A 
: eh 
Se ee a 3 
; ar ie : 
a ba ce : ae : ; im te ; : 
Beek ee oe an eee RRS ee ye a i ee £ ee ee oy Sa 
aa > oS 3 elas eee Se ae lO me 
a Eis ae ’ Saeed Ne - eo hen —_— 
‘ a? : | ; ies eae pets Series eas : CO wpa ODE Sos ge a eet ee waeka rs et : fet tee fet: naa ™ € 5) i a 
= ae ‘aie | as , ig ota TE as i ae aes Be ae se eat i?“ phy 3 
Wr ae ee, ae ae ae Ro Ok. By Be Cee os: mae i 
: ae —IN MAGAZINES.EACH ADWILL i wee OO 
4 Ret wert ae : ae £ # Se ss a . ee as oe ‘ Me ibe z_. rh ae 
. ¢ ect t¢ ; # rs #80 coat gem, ra % “ 
mite es _ BN eh RR ee 7 
s a ee ; | 4 - , eu z ge ee ig ' x at oe Se Pee we A on 
_— _- : wm i Ts co Clee ewe Ie ; 
‘ Weta on pe as : | oe *.7 > > 2 eee Sag ae i 
ql ee ‘. aie oe a “be ¥ & 4 , 2 a iF E Re es aa. Bee 
are — pipe : > ar. t > ee = $ 
Fo. ieee “8 . : Se eRe By % — eS a pRe oe ee eae oe a 
arava tageap ae bi ies eae i ee pee t: ‘ : SRS ee e ae : gor . oe See eee ae Au ae a 
pS een ie. RRR eg kN Se ea ge Oe Reece a Rist {yet ea aaa i e ‘ ese ee US Gees, ee 
i ‘Rigen F | Ce aie el Fé Tae fe)” edie ozs Tae Nae */aegewaat ene) Sh ad eee Fa | eae te Oe ek eee et ure i FE = Rg eae tiie sie & ice a 
Desai ea oo Aen A mr cg = ee acai ene cee 2. ee ne : Co é Bis ae e ie Pear 
AORNE i is ren } flee be OO AS HA eae, eee eee he ee SEES ene | ; 24 ie: &, * eM ck ee PNT ae 
‘i fe” ae Ee "a " i "a | ee sf = ee F : pa Se ie i Be heer oe 
a oe fa eee os ee oan a 4 : ee eas 2 * @ : ‘ ; ‘ ey _ a < ea Pg 
: ae a ha pe Pee 4: acne we ieee.) 1 Lae Sak S ‘ # aa a eee - i. ee : my 
eos ee ag fe ae 2 Bt. eee = Soa oe . : : ¥ : Pe ie , 5 , 
| an ie See SS See o> a Cos : > *  - . x 25 ae er ‘ ee 
BS eae a ; a ce " ca itis * ae ae x fe \ See ¥ Per : big 
: we « Aan eer see ae a ee. | enn Re es RS tae € : ; a ” sak ’ ie. 
SY : fier : pee, ae oe “g - - ee i 4 t ; 7 - wie eee ee aie ae ee <8 : Bs "ie - as ges cu s 4 " j 
De i Ye ie * -s al Lee hy Seas : ae goth ae oe : Bes 
UNNRMEMEECR Ect on Sn eB fe ss Amare % ees Be gr ea ¢ OPTS EER 5 a BE Er 4 ee 
hes 453 ee ie ie pap Tee, a 8 ae Oe ee vs 5 SSS ial ge BRR ne o- ee ee ¢ 
aes pn ae erage... Bh ie j ~*~ Be B. “Sy Br ee eat. Roa. ta es aad : : al ie. - hen e ; 
, St ioe | ee ae ' ae a <4 ba eae Roe cs, ae i. 3 Rt Jt Se PF 
Spe ee 4 RY oe oo Sa en Se ne Win gat 3 ee eee ee es Rg 
| PG Ny gs ei Ns Qa % ee at oe # ne Tel ae. ee 
| A ae as oe Gear ie. Cie RE re . 1 a Gis Ue aie . ro <a } oe J ~ Paes Foe 
| i ETS eee Syhae a a Fa ag Rot Whee cn aa — es "hike: eR Pe a es ete : , 
| ‘ erage bat eo aap J ii. oe yk Paes 3 3 pene! ° oe Ua Rae 
: ie 5 ee Me a 3 i ' ey: cs ae ° i i Bit * sa 
: UMMM EERETE i fo ; tae WA Fs 7 bare oaks eet * cc? ae . ee ie > : a 
~~ MIR eee | /-_ + * ” 
a a . ae 2 pied ea + P eN Me bE Soe gues se | See NE z — Ae § i a 
Es, sag" Ce ita: 2 * eet. Ri : bs Se S oe ee is ae ee a Ss a. 4 i % ea a : chy & oe 
i. | ere: preety ae 3 ia cet Rie ee : Se > "Td Be gee if id oe r a SEE Vy ite ce easiness eee =. Ee. ‘ Pi 
rr ia oe a ae Bo % oe ae iy a See A a soe E : A 
Ce a eae. x oi eta SY se a et Ps es i ee ? st seat S Pee = he Ravi oe Bie oe: Soeee “eS eae . 
f is, eae oa cd a ~S ae Nee ae ee eat (Soe ; Wittig. ea ee eereot : = } 4 
Bas os — es et et a ae % ae Sates ae 
ae ae -— . Se % a.” Of FR . er a 
‘Se ae Pe real oe es : se : : Sosa , ' . a a 
eae + a a 2. ae ye ‘ eee. oS as — if Ss — 
= oo ee 5 ae eh ae te es > oe : sae ne * me wee : -" os wt 4 a é i me 
ea a at, | ox sa ati +, Sa at we: es ten Eas i ee Pas Se ‘ ys gles ie ee 
ee } ee. ee op gine Se ati Retreat he! ae ad P eErrnes ‘ ee 
: a 3 ee. 4 3 — he 
ASCE Oe oe eee “eS ae SS ' . ie = ig ‘ eS eee zh Bee 
Pa 7 ee ek Gee sek. ee ee oe fo 8S. : : > — * aa ee = 
, (ee ae y A FF 7s —_ it oul s 
Cn ROT tailed MM I ee NN Rs cf « q NS ‘£ i SORE ae a 
aq Fras a er en me eo j if a é 4 ig . . > 1a i ee era ea rc 
Dt A ee ee ti. a + ee ae my  § i. 
es eee Re ee icc RGSS a ee ii et ne . + 7 rae b § Pe ad ee es ait <3 Se eee i: 
pee ne =" oF" Tass ye Teds Sa So’ Lael ge oa ae? FR } “% Be ee pe ’ a ete ae ee 
ae ices pe ’ ee "TNS Sea "ole 9 iG 6 Se ean a e Se oe So a a hs, hess ees) ™”, Wied Grae eS ye 
pee a ae Ee rn 2) ae Be s ies : Gk aes Re ea ee a 
i) rE ' cries, ADS Aiea, alien eer te Sacks TER Sie ee ay ee esheets ’ we PR eck Ug aaa Ee Ly eet 
4 Bt aes : te Gy bak ig eae ete ee oy een 5 ee re ce Ue ‘ i 2 si eee gee a ioe ene sa aN cee Pick 
a 7 ee Se vee ok dete PO OR ee ee en ee sae ae #3 z Cece. ie a eee . — Vitae? ais: see tig . 
mies ~ Se oh Peel YN a Wy Sa aS oe ae? Bie. lll Wide 69 , : Se eee ewe oS eee ares r 
ee os } < a9 ee ; ce ee Ps tale ii ee «e ae - fe: ie ee aa oe 64a EE oa ete UR Oe ae he ihe ae Bi oe i din se ee 
ie for. e va caer a ne ee ri a SO nF Rs as Vt er sen Tee ibs AeA oe 
—. | eg ee ene. 2 mea : 
ig ie nee 3 q ee aie eee a ty oe te i Ree a ~~) ae k ES a eC nt gn Ye aii Som a é ft 
a eee ee } Tei ey! gee ae ‘ Pace Seals a ee eee Na LS Te oe a ite Mae de oe 
a i ee ee ee ee Bi: lee — 
‘ Teri c 3 ar tins ; Ba Se ee, Teal Bax & a Re Bia sig 0 ; 0 aay foc yl Nee Ae | 
: Ms he eae pert a Se Baim: Dae ea BAe BN po a cass ho ati: Wk ae eae pide ‘ on * my Ye i) ee soe as : 
eee : et = a : Sts eee Ree aes Sac 2% pes ie ‘ = are x Y OA E 
eee fe ci cpanel ale, ete oe ee cub, Oe ae A eRe —— I 5 kid, ee Fe 
. Yeah ig, tly ee ‘es ; ey vik 1 ee 2 bie - , es, ae ok ere ag ee ays ne ie bs ys _~ Es au is yh 
alte 3 7 Bert Siue sent oe " ‘ ’ Eee © nei he iE = a Z ra Pa, ’ 
See pe ie. 8 aes — a lee Ne Ay VS 
Slo la = MO iy: ee sci oe See TER i ee : oe gh) Sa ee. ct. Se ee es ; e 
1S aNd + yates Ee ae ‘ ————— cm 3 es. se a ae ee ‘ a Sy ees ee ie ee a Rie Sr 
oe ae : . bad 4 7 + esse Bese . a mene <a aoe Re tis eg ee 2 ee ei Se “ae mid 
ae ’ : “ a os ce & es me te E sy : a” ‘ae ie. ae — ra ie bod —e ‘* 
Sw thts ‘ } ase. eal a ee Le & " x . POE) et Bo aii 
a Bev WN ees . " Ki ee a - NO ss a ch ata ae a — aaa al sit Po nee Zh i ie ‘ Bian? ; ; 
Se ae tee . einai Xo rae etree: ae “as — Se cae ee eg es phen Ss ia = : 
“ae Set Beha si heat #5: is es ea , sul ce, ‘) = ae i a Ane nes ee E 
sa os oh eg a ie ee . , <a> Es oe i 
eS es gt i ath Sea rea So se apes = y he | a fae 
: j ee ee te ae eo a tees ae. ee ct Pe dames Wer bn : el es 
, : Prete hor apenas ve pean Cia ae Pa RE TURRET GRR av Oe te nS ea rae Vinee oA 
oe eS mecaam 
— 
i ae 
sige 
% 
o ag 
ee Bi 
nena 
ai cee es . 
jo 
re 
eae 
a 
7: a | 
i } : | * | ee . 
4 sets a5 = 
Bees cae | 
ee 
: 7 | 
| 
Ly 
. Po 
4 
“ Sa - 
ae 
ey 5 : 
Ba, Ry. } 
a | 
- oe Ey | 
bees : 
La tee 7 M 
pare op RES ba 
ee ze 
Cae oi 
7 a 3 | 
oo retetetetetececececetetetetettetat yg ons 7 3 , ~ . 4 - , 4 , 
eecetetetetetatatetgtatetctetcene Ss 4 < Vi LZ RS ee ; ‘ 4 
Siete : y aS po “Y & ¥ 4 “? yy” a2 , Vi # 
wer etete' SOOO Vl we 4 4 sv »~ = < . a a 4 
PSS SOS ' F / 
pases on RNG & cy ¥ ae SS ¥ 3 = : eS / S 
enererereteteetetate®, ¥ Y . ~ ES) bad ; 
+ y . -~ 
po” a SP As + Jl Sf S$ > se y & ° 2 lA wv 
: | OOK) \) Yj mn) > 4 
rocecorere retary > g of ¢ 7 
+ DO OOO) . 4 ~~ - J 4 \ y 
pS redasetenatete & J 2 ~’ AN XN © y + _ : 4 
: | ——— pee ; SS eS Sf > ° RS SA > i 4 Ci/ 
ae” ; BY JZ 4 . ~ ~ End < / AS 
ee 7 ores”, J » a : > ~~ 
- ee OR & xe oy af ° s i es = oe s/i 
a a & 4 _ 4 < re) o 
Oo eee 4 “« ) a. & ad Aw 
To ‘S & 4 y hp & ip Fa 
i Ro a5 >») ye 7» «f y 
ie ee ae goes | iY % g 4 a s A ‘dl Les dl ~ 4 se 47 A y ‘ 
see ae 
nS, 
Pe eae es 
Sea pana ce | By hy r 
py mea sry Shape ete "i S ‘ 
a a”. are) 
Tait 
i a Cas, 
a awe eae BM : 
EP WN Pe ee alps hiss / 4 { \ / 
pet: ee te RRO SA ER FOL AiR ete eA Sie Cg. SRNL ce i ge Saker a eS 15 os C7 AN Sige gee SN HUME, we Wea Wi ACR ROR per CMW ee Cau ee ett e Ma Ss Rat hat Narn cs orks Cmenter Auer enue rer atm Ginn oe Ree pre SORT TT, Sy oy ol ae A aaa ein re 
Bide oo, ail Sagi ee I vm as SO ie io a a GUE EL FP og rap ye ama ae ae ot pape" tie Rees Silene elie pea. ie ny ge Pec ann Setar a As jr MRS ES Gal Bema Re gs OO he ie Gah) itch 1a2 ae Mas Saab es sie Seige! wie A Ag hn Pee iinet ie Laas Sere eee al Lae - ee ed Pie La ee oe he Sr VEL ee ee 
” ee Son NR ae eran pass Di eee fey kL, Oda NO Rt ee ee ans oat. | se Caer sen he og cin em it ate Ro awh Pp Com or eg gad POT, AL She ee ag ee ae ee 


CUPORATION 


June 15, 1936 


ADVERTISING AGE 


19 


House Organ 
of U.S. Steel 
Makes Debut 


Pittsburgh, Pa. June 8.—The 
United States Steel News, new 
monthly magazine for the 210,000 
employes of the United States Steel 
Corporation, made its initial appear- 
ance here Friday. The first issue 
carried a cover in colors showing the 
pouring of a steel ingot. 

Myron C. Taylor, chairman of the 
poard, in a letter explains the News 
“should help each of us get a clearer 


picture of the different activities of 


the companies that make up the Steel 
Corporation.” 

The contents include a brief sketch 
of Mr. Taylor; a history of the early 
days and depression period of the 
corporation; an article on why 
money was laid aside for a “rainy 
day” and another on the part played 
by U. S. Steel employes in the March 
floods. 

For current news, the magazine 
tells of the merger of the American 
Sheet & Tin Plate Company with Car- 
negie-Illinois Steel and reprints part 
of President W. A. Irvin’s testimony 
before a Senate committee on a bill 
proposing abolition of basing points 
for steel. There are also brief bio- 
graphical sketches of men in the 
“spotlight,” an amateur puzzle cor- 
ner and a page devoted to recipes. 


Illinois Fair 
Trade Act Is 
O.K’d by Court 


Springfield, Ill, June 10.—Consti- 
tutionality of the Illinois fair trade 
act was upheld by the Illinois Su- 
preme Court today in a case affecting 
price maintenance in the whisky 
field. The law was passed at the last 
regular session of the legislature. 

In affirming the act the court sus- 
tained a ruling of the Circuit court 
of Cook county that Carl W. McNeil, 
doing business as the McNeil Liquor 
store in Chicago, could not sell liquor 
at less than the price fixed by the 


wholesalers’ price list. The proceed- 
ing in Chicago was filed by the 
Joseph Triner corporation. 

The court said that the act had for 
its major objective the preservation 
and protection of the property inter- 
ests of the producer and his distrib- 
utors in the good will represented by 
brands, trade marks and _ trade 
names. 


Marvin Ellis Moves 


Marvin Ellis Co., advertising dis- 
plays, has moved to larger quarters 
at 10 Jones St., New York. 


Magazine’s New Home 


Journal of Living, New York, has 
moved to larger offices at 1819 
Broadway. 
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INTO LOCAL 


NEWSPAPERS. THATS THE WAY TO 
_ MAKE DEALERS PUSH YOUR PRODUCT.” 


—AND NEWSPAPER SALES PUNCH: The local influence of 21 great metro- 
politan newspapers that your dealers know, respect, use for their own adver- 


tising, that cover an average of 1 in every 3/2 families in their trading areas, 


that make people read, shop and buy, as only the family newspaper can. 


BOTH for just ¢ per family for a full-color page! 
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REFLECTS LIGHT 


NVBCO 


FOUNTAIN 


That is the claim for this new ink 
bottle. The shape is also unusual. 


PLANT CITIES 
GET CAMPAIGN 
ON ARMOUR MEAT 


Chicago, June 12.—A campaign on 
meats in 21 cities where Armour and 
Co.’s packing plants are located was 
launched today in all daily news- 
papers of these cities. 

Using 400 to 600 line insertions, 
copy will appear weekly for the re- 
mainder .of the company’s fiscal 
year. The campaign is an outgrowth 
of the meal-of-the-month campaign 
under way in six cities, with the 
schedule recently changed from Sun- 
day to Friday insertions. 

Cities on the plant schedule are: 
Los Angeles, San Francisco, Denver, 


Tifton, Ga.; East St. Louis, IIL; 
Peoria, Indianapolis, Sioux City, 
Baltimore, Minneapolis, St. Paul, 


Kansas City, St. Joseph, Mo.; St. 
Louis, Omaha, Jersey City, Fargo, 
N. D.; Oklahoma City, Huron, S. D.; 
Fort Worth and Spokane. 
Test Is Successful 

Copy for the plant cities will fea- 
ture the meal-of-the-month and meat 
products listed in the model meal. 

W. W. Shoemaker, Armour vice- 
president and sales manager, said 
success of the test of newspaper 
meat advertising, despite the fact 
“the per pound margin in meat is 
very low and only a small portion of 
the total tonnage is identifiable by 
the consumer,” led to decision to 
expand the campaign on a national 
scale to plant cities. 

Lord & Thomas, Chicago, is the 
agency. 


Agate Club Golf 
Stars Get Prizes 


Norman Green, Collier’s, won low 
net for the morning and George Mc- 
Causland, Butterick Publications, low 
net for the day, at the Agate Club, 
Chicago, all-day golf tournament at 
Sunset Ridge Country Club June 5. 

E. A. (Ted) Fox, chairman of the 
event, walked off with the low gross 
prize and 16 other prizes were dis- 
tributed among the 38 players partici- 
pating. 


Gets Flower Pot 


Fertile Pot Co., Bridgeport, Conn., 
producer of a flower pot made of 
plant food, has appointed Alfred D. 
Guion & Co., Bridgeport, for a cam- 
paign in vegetable growers’ and 
florists’ publications. 


Join Art Process 


Jean Martin and Louis Donato 
have joined Art Process Displays, 
AInc., New York, in the creative and 
art department. 


Agency in New Office 


Dunbar, Lippit, Stutz Agency has 
moved into the Bush Terminal Sales 
Building, New York. 
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Assessment t oO Robert M. Watson, advertising A co-operative plan for aiding 


Promote Cheese 


Appleton, Wis., June 10.—The Wis- 
consin Cheese Publicity association 
voted to start a national advertising 
campaign to tell the world about 
Wisconsin cheese. 

Assessments of one per cent, to 
start June 1, were voted, based on 
the monthly milk checks of farmers 
and on income of cheese-makers. 
More than 510 cheese factories are 
now members of the association. 

The advertising campaign is to be 
conducted in 17 major markets, ac- 
cording to plans outlined by John H. 
Lemmon, vice-president of Klau-Van 
Pietersom-Dunlap Associates, Inc., 
Milwaukee advertising agency. 

The first advertising will consist 
of a state-wide campaign through 
newspapers and radio early in July, 
gradually being extended into other 
states. 


Larson Resigns 


Bennett Larson has resigned as 
radio director of J. Stirling Getchell, 
New York. He was formerly with 
Joseph Katz Agency, Baltimore, and 
NBC. 


manager, Breuners, was elected presi- 
dent of the Advertising Club of Oak- 
land, Calif., on June 2. John H. 
Hayes, John Hayes Art Service, was 
elected first vice-president; Ernest 
Louvau, assistant manager, Hotel 
Oakland, second vice-president; and 
Charles P. Rupp, certified public ac- 
countant, secretary-treasurer. 

New directors are Ray Baker, Pa- 
cific Railways Advertising Co.; Rus- 
sell Cordell, Post-Enquirer ; Robert S. 
Hunter, Broadside Service; Teresina 
B. Morgan, Oakland Columbarium; 
Calla Toombs, advertising manager, 
Whitthorne & Swan; and Messrs. 
Hayes and Watson. 


Hotels Use New Ship 


National Hotel Management Com- 
pany, New York, used the maiden 
voyage of the Queen Mary to send a 
mailing of 105,000 letters from Lon- 
don. Each piece bore the recipient’s 
name in Old English type. Harry 
Latz of the Harry Latz Service, New 
York, flew to Europe on the Hinden- 
burg to direct the mailing. 


Mayger Joins Agency 


Michael F. Mayger, formerly with 
Philip O. Palmer Agency and U. 8S. 
Advertising Corporation, has joined 
Ford, Browne & Mathews, Chicago, as 
radio program director. 


OVER 30,000 


CIRCULATION 
PER MONTH 


To Buying and Specifying Officials 
of high rated plants that purchase 
Industrial Products in large quanti- 


ties. 


Tell your sales story in New 


Equipment Digest — the industrial 
publication that will give you live 
inquiries at economical cost. 


Watch for the Cartoon of Encouragement each month. 
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NED Points to the Sunrise 


New Equipment Digest has an editorial 
content that is interesting to every official 
including the ‘“‘man at the top’’. Write or 
wire for advertising information. 


New EQuIPMENT DIGEST 


Industrial Activities 


Mechanical Improvements 


New Products and Materials 
Co-operating with MacRae’s Blue Book 
it E. Huron St., Chicago 


Bill Wachtel, new v. p. in charge of sales at Calvert-Maryland, found 
himself the blushing center of interest at a testimonial dinner last 
week. It was tendered by former associates at Loose-Wiles, who 
presented him with a gold watch. Bill joined the biscuit company 25 
years ago as a stenographer. . 


Charles Hanser, Donahue & Coe v. p., the first agent to fly from 
America to Europe on the Hindenburg, was resold on the water method 
after returning on the Queen Mary. While admitting the superiority of 
air travel for those who are in a hurry, he says the airships can’t com- 
pete seriously on the ocean lanes until they provide swimming pools 
and other facilities for funning found on shipboard... 


The final detail of arrangements for the New York visit of the 
ideally-married couple discovered by the Bernarr Macfadden Founda- 
tion was made by Mr. Macfadden when he appointed Harold Clark, an 
ideally-married man, as their guide. After several days of companion- 
ship, Mr. and Mrs. Hubert F. McDonell, Gainesville, Fla., felt they 
should turn over their title to the Harold Clarks... 


John Royal, NBC v. p., is the shipper of what is said to be the most 
unique bit of cargo so far carried on the Queen Mary. It’s an “ant 
palace,” a colony of ants installed in a transparent glass case for 
those who, like John, want to watch the insects busy at their diversified 
activities. It was consigned to his friend, Sir John Reith, director of 
the British Broadcasting Corporation. . . 


Walter C. Krause, who recently resigned as v. p. of the Ralph H. 
Jones Company, will spend several weeks on his farm, conditioning 
himself for a European vacation he has been thinking about for some 
time... 


Storey Larkin, vice-president of Sidener, Van Riper & Keeling, 
Indianapolis agency, almost froze to death in Chicago last week. He 
left torrid Indianapolis attired in a Palm Beach suit and Panama hat, 
only to find the temperature in the fifties in Chicago and making threat- 
ening gestures toward even lower marks. Mr. Larkin finally borrowed 
an overcoat from a compassionate agency man... 


Heinie Sellig, the “thin man” of Brooke, Smith & French, Detroit, 
is taking his family to California for a vacation. .. Les Barton, of O’Mara 
& Ormsbee, new representatives of the Atlanta Journal, met even the 
editorial boys in a session held by the Journal to show Les just how a 
newspaper is made... 


G. A. C. Halff, president of Southland Industries, Inc., operating 
Station WOAI, San Antonio, is on a three months’ vacation in Guaymas, 
Mexico. He shipped his Chris-Craft, “Oleta,” for the trip. .. Henry 
Healey, advertising manager of the Holyoke Transcript-Telegram, has 
been elected vice-president of the Howard Wisehaupt Salesmanship 
Club of that thriving Massachusetts city. . . 


Edgar Pinto, general manager of Salada Tea Co., Boston, has 
shipped for England. . . F. E. Murphy, publisher of the Minneapolis 
Tribune, bought himself a prize Holstein bull for $3,500 the other day... 
New Haven Advertising Club will hold its own observance of Truth 
in Advertising June 22 with a testimonial dinner to Wilson H. Lee, one- 
time president of the Associated Advertising Clubs of the World. . . 

Normandy Court, at Sayner, Wis., has become a mecca for adver- 
tising fishermen, one reason being that E. D. LeRoy, Appleton adver- 
tising man, is the owner. He recently entertained Paul Ressinger and 
Joe Carter, big design men from Chicago; Smith McLandress, who 
writes the advertising for Fox River Paper Co.; C. E. Wittmack, who 
glorifies work clothes for Oshkosh Overall Co.; W. B. Bellack, advertis- 
ing manager, Jersild Knitting Company, and others. . 


Bruce Van Cleave, of Cosmopolitan, laughed heartily when told he 
had to have his tonsils removed. “Imagine a Van Cleave speech- 
less for a couple of days,”’ quoth he... C. W. Priesing, president of Wahl 
Company, Chicago, has sailed for Europe to sell a few pens there, with 
the aid of L. A. Ruiz, director of foreign sales. . . 


Though Mrs. Dorothy McGiveran recently became interested in the 
legal profession through her wedding to John W. Dorgan, Chicago at- 
torney, she will not relinquish her activity in McGiveran-Child Company. 
all-feminine Chicago agency. . Ray Schaeffer, advertising manager of 
Marshall Field & Co., Chicago, is spending a vacation at a ranch in 
the Yosemite, accompanied by Mrs. Ray... 


The forthcoming Chicago convention of the National Association of 
Broadcasters may see the milking championship of radioland determined. 
Joe Maland, of WHO, Des Moines, is the present claimant of the belt, 
but his superiority has been challenged by D. E. (Plug) Kendrick, of 
WIRE, Indianapolis. The cows are being made ready at the Stevens 
Hotel. Bob Danby, vice-president, Benjamin Eshleman Company, 
Philadelphia, has sailed for England, accompanied by his daughter, Mrs. 
S. Stuart Johnson. Bob is a native of Britain... 


The lamb lay down with the lion at Montauk Point, L. L, June 6. 
That is, farm paper salesmen and space buyers stacked their arms 
and got together for a day’s fishing. Sidney Dean, of JWT, won a prize 
for catching the first fish. Ted Lord, of Hoard’s Dairyman, got the 
award for the largest fish caught, while his boss, Bill Hoard, pulled in 
the second largest. Al Lewis, of Benton & Bowles and Doug Hathaway, 
of McCann-Erickson, were other media directors present. To avoid 
confusion, only three Joneses in the farm paper field were invited: 
George, of Farmer's Wife; Fred, of Farm & Ranch, and “Doc,” of 
Successful Farming. 


Harrietta Schweizer, Blackman, was among those entangled in ser- 
pentine when the Kingsholm sailed June 4. She’ll be gone six weeks 
on a tour of Norway, Sweden and Denmark. 


E. M. Schnadig and the Chicago Mail Order Company, of which he is 
president, are celebrating their 20th year together. Lioyd Belville 
authored the first ace of the season on the Westfield course at Winona, 
Minn. He is advertising manager of the Winona Republican-Herald. . . 


Walter Doney, Western manager for Texas Daily Press League, 
and president, Newspaper Representatives Association of Chicago, was 
married May 30, but kept it a secret until June 12, when he left for a 
honeymoon in Havana and the Caribbean with the former Virginia 
Allen, of Tulsa. . . 


stores and dealers in selling major 
electrical appliances has been devel. 
oped by the Electrical Association of 
New York. The National City Bank 
of New York, electric utilities and 
leading distributors are backing the 
plan. 

Minimum $3 monthly payments, 
maximum three-year terms and down 
payment of five per cent with no con- 
tract carrying down payment of less 
than $5 are included in the plan. 


“Fleet Owner” Is 


Sold to Employees 


The personnel of Ferguson Pub- 
lishing Co., New York, publisher of 
Fleet Owner, have increased their 
stock holdings to full ownership. 

Hal H. Clark, former Eastern ad- 
vertising manager, is now president; 
A. L. Conley continues as secretary- 
treasurer, and H. C. Fischer as edi- 
tor. L. W. Perkins is vice-president 
in charge of the Cleveland-Detroit 
office, and Irving E. Hand, vice-presi- 
dent at the Chicago office. 


Joins “Woman” 


Joseph Gilbert has been named 
manager of display classified adver- 
tising by The New York Woman, New 
York, which will begin publication 
early in September. He was formerly 
with Davidson Printing Corporation, 
New York. 


VM LOOKING FOR 
A PUBLISHER 


who is tired of doi detail work him- 
self—who would e to find a man 
who knows every phase of the publi- 
cation business, especi the business 
management and cost e, to take the 
load of detail work off his shoulders. 


To such a man I can bring a thorough 
background in circulation, research, ad- 
vertising, production and costs, and 
business Management on magazines. 
I’m old enough (40) to be mature and 
experienced, but young pee fr to pick 
up the threads in any publishing or- 
ganization. 


I want an qpeertnntiy—-the salary is 
secondary. refer a location in the 
Middle West but will go anywhere. 
Write me at Box 786, Advertising Age, 
Chicago. 


GOT A 


BIG 
STORY? 


TELL IT BIG 


—with Rapid Giant Prints. 
That's the modern, dramatic 
way to build sales, presenta- 
tions, instruction charts, court 
exhibits, window trims, and so 
on. Rapid has brought Giant 
Print technique to new high 
levels. You can have photo- 
montages, superimposed 
effects, blues, 
black-and-white — all crystal 
Let a Rapid Contact 
Man tell you all about this new 


roto-tones, 
clear. 


medium! 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbiit 3 - 3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte $977. 
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DOUBLES UP 


Ray Lockard, branch manager for Pe- 
riodical Publishers Service Bureau, who 
has been elected president of the Ad- 
vertising Club of Kansas City. He is a 
former president of the Des Moines 
Advertising Club. 


TELLS MERIT OF 
SOUND SLIDE IN 
DIRECT SELLING 


Wawasee, Ind., June 9—-The photo- 
graphic slide, synchronized with a 
phonograph, should be adopted by 
direct salesmen in their house-to- 
house work, O. J. McClure, Chicago 
sales counselor, told the 21st annual 
convention of National Association 
of Direct Selling Companies here last 
week. 

Improvements in the equipment 
have reduced weight and made jt 
practicable for portable use, Mr. Mc. 
Clure said, pointing out that Ford 
Motor Company is among users of 
this demonstration system in home 
calls. 

Other speakers included Thomas 
Quinn Beasley, managing director, 
National Council of Business Mail 
Users, Chicago; H. H. Maynard, pro- 
fessor of marketing at Ohio State 
University, Columbus; Allen Zoll, 
advertising counselor, New York; 
and Henry Flarsheim, Common- 
wealth Mfg. Corporation, Cincinnati, 
among others. More than 200 at- 
tended the convention. 


Speaks with Authority 


Mr. McClure urged the use of 
sound slides for home selling, ap- 
pearances before groups of consum- 
ers, and sales training. He pointed 
out that the phonograph attachment 
speaks with the “voice” of company 
authority, lending prestige and con- 
viction to the sales message. Then, 
too, the prospect has no chance to 
interrupt the flow of sales argu- 
ments. 

Reports made at the convention in- 
dicated that the direct selling busi- 
ness has followed the upward swing 
of business and that the disposition 
of the average direct selling company 
is to spend more for advertising. 

A high spot of the meeting was 
a conference on foreign trade, led by 
Mr. Flarsheim. Speaking from his 
own company’s experience and that 
of others, he recommended investi- 
gation of the possibilities of foreign 
trade, which has proven helpful to 
specialty manufacturers in recent 
years. 


Should Emphasize Advertising 


Greater emphasis on advertising 
and selling is the economic need of 
today, Mr. Zoll told the gathering. 
Such work, he said, would involve 
greater dramatization of products, 
stimulation of the sales force, and 
search for new sales appeals. 

Consumer co-operatives in this 
country are doing a daily volume of 
Only $1,000,000, Professor Maynard 
declared, speaking on “Today’s Prob- 
lems in Selling.’”’ The psychology and 
economic conditions of foreign coun. 
tries where co-operatives have flour- 


ished are not comparable to those 
here, he said. 

Mr. Beasley, of the National Coun- 
cil of Business Mail Users, empha- 
sized the importance of careful study 
of words, phrases and ideas. 

He told of a manufacturer's efforts 
to sell a deodorant for men over cigar 
counters. Clerks were to suggest the 
product to women patrons. In some 
cases they were offended, replying 
“How do you know I have a husband, 
and if I do, how do you know he 
needs your product?” 

A counter sign bearing only the 
words, “For Men,” was substituted. 
It worked. Later, the phrase “For 
Active Men” did an even better job. 
Enoch Steen, of J. B. Simpson, 
Inc., Chicago, was re-elected presi- 


dent. C. E. Israel, Harford Frocks, 
Inc., Cincinnati, was re-elected first 
vice-president, and M. G. Roth, Ho- 
Ro-Co Company, St. Louis, treasurer. 
A. L. Harmon, The Nash Company 
Cincinnati, was made second vice- 
president. 

New directors are John Morton, 
Blair Laboratories, Lynchburg, Va.; 
H. H. Stubler, John H. Hertel Com- 
pany, Chicago, and E. C. Kaeser, Kae- 
ser & Blair, Cincinnati. 

The association passed a_ resolu- 
tion stating its belief that “the per- 
son who is earning a part of his live- 
lihood is entitled to receive from 
public aid funds sufficient to make 
his lot at least as good as that of 
the person who is living totally upon 
public aid.” 


Geiger Heads Hall 


Alfred B. Geiger has been elected 
president of W. F. Hall Printing Co., 
succeeding Hadar Ortman, resigned. 
Mr. Geiger is also president of Chi- 
cago Rotoprint Co., Hall subsidiary. 


Fairleigh to “Bulletin” 


George DuRelle Fairleigh has re- 
signed as assistant secretary of The 
Insurance Field, Louisville, Ky., and 
has been made managing editor of 
American Agency Bulletin, New York. 


Bowers to F-E 


Howard E. Bowers, formerly with 
The L. W. Ramsey Co., Chicago, has 
joined the Chicago office of Fletcher 
and Ellis. 


Chevrolet at Peak 


Total new car sales of Chevrolet 
Motor Co., Detroit, for March, April 
and May were 389,556, the highest in 
its history for a three month period, 
W. E. Holler, vice-president and gen- 
eral manager, announced. 


Tyson for Supply Firm 

Service Supply Corporation, Phil- 
adelphia, Atlantic City and Harris- 
burg, has named O. S. Tyson and 
Co., New York, for a campaign on 
contractors’ equipment. 


WSPD Appoints Biddick 


Walter Biddick Co., Los Angeles, 
San Francisco and Seattle, has been 
appointed Pacific coast representative 


for WSPD, Toledo. 


OUNTING heads is one way to pick 


an advertising medium. In our opinion, 
it’s not always the best way. The question often 
is not how many readers, but what kind? 


You sell merchandise to men. We claim we 
have the kind of men who buy your kind of 
merchandise. They constitute a large market, 
sufficiently large and important that we 
believe it well worth your while to learn 
what manner of men read the Chicago 
American every night. 


Their Age 

First, and very important, is the age of our 
men readers. As a group they’re younger than 
the readers of any other. Chicago paper, 
morning or evening. Equally important is their 
age range—in the 30s and 40s. This bracket, 
as economists and your common sense will 
tell you, constitutes the best earning and buy- 
ing years in the lives of most men. 


Their Reading Habits 

These men buy the American every night 
because they like its news presentations, fea- 
tures, sports and financial pages—and for no 
other reason. The American, over a period of 
time, has built up the best features in town, 
the finest, most authentic sports pages, the 
most accurate and reliable financial pages. 
Men like Geiger, sports editor; Vanderpoel, 
financial editor; Haney, Hellinger and others, 
are outstanding in the newspaper world. Their 
followers among Chicago men are legion. 


Sports Promotions 


And legion, too, is the number of men who 
take part in various Chicago American sports 
promotions. Last year over 100,000 men 
actually participated in these events, while 
more than 2,000,000 spectators cheered them 
on. Or take Heitkamp—for you can’t ignore 
“Heit” or his famous car. “Heit” is journalist 
to the dub, and there are over 300,000 of such 
golfers around. While about 10,000 Chicago 
golfers break 90, the rest break their clubs, 
lose their tempers and their golf balls. This 
makes an important market for sporting goods, 
But, as a man’s market for anything, it is 
much more important. Jt costs money to play 
golf; unquestionably, golfers are a class mar- 
ket for merchandise of all kinds. 


Quality and Quantity 
Thus you have a snapshot of American men 
readers. To get a full-length portrait would 
require visiting over 400,000 homes. But there 
can be no question about the fact that the 
American offers a tremendous market for 
men’s promotions, that it is an active, young 
market, combining quantity with quality. 
This kind of man power offers more buying 
power to you. A word to the wise is— 
Advertise in the American to men! 


CHICAGO 
AMERICAN 


-+.a good newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 
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ADVERTISING AGE 


June 15, 1936 


Gloom Flees 


Before Bawl 
St. Journal 


New York, June 11.—The annual 
advent of the “Bawl Street Jour- 
nal,” burlesque edition of the Wall 
Street Journal, on sale Saturday at 
the outing of the Bond Club of New 
York, demonstrates again that ad- 
vertising men generally take their 
advertising seriously or let it alone. 

Of 36 awards, only two went to 
advertising men who burlesqued ad- 
vertising. Three advertising men 
won prizes for editorial matter. 

With free space as one induce- 
ment, a special drive was made to 
interest agencies and advertising de- 
partments. Of those responding, 
only one agency and two advertis- 
ers submitted acceptable copy, 
bringing the total of advertising con- 
tributors to eight. 


The Generous Bank 


For the first time, a prize was 
awarded a representative of the fair 
sex, Janet Hollinwood, secretary to 
the assistant vice-president of Bank- 
ers Trust Company. She contributed 
a modest display advertisement, 
wherein the “Bankers Rust Com- 
pany” timidly offered a view from 
its tower “subject to confirmation 
and as yet unrestricted.” 

The principal advertising prize- 
winner was Reynold Girdler, Dore- 
mus & Co., who wrote a large adver- 
tisement for the Bank of New York 
& Trust Company. Its climax was 
the statement that more than 10 per 
cent of the personnel is engaged in 
investment analysis, the remainder 
being in the new business depart- 
ment. 

Kenneth Wray Conners, the Phila- 
delphia advertising man, won a 
small prize for a classified for nine 
supreme court justices, who were to 
ask for “Jim” at the postoffice. 

W. S. Pfrinder, of Clark, Jacobs, 
Inc., New York agency; Forrest 
Graves, Cambridge Associates, Bos- 
ton; and Glenn Long, the direct-mail 
specialist at Morgantown,  Ind., 
pocketed checks for editorial mat- 
ter. 

The only agency which gained the 
honor of supplying an acceptable 
advertisement on _ invitation was 
Geyer, Cornell & Newell, Inc., which 
came through with an amusing bit 
for Hanan _ shoes. Copy argued, 
“Other feet have gotten used to our 
shoes—why not yours.” 

Other acceptable advertisements 
were supplied by the advertising de- 
partments of Roger Kent and Ham- 
ilton Bank Note Company. 


Selling White Rock 


The advertising of other products 
in the general classification was 
written by laymen. It was said of 
White Rock, one of the products 
chosen for lampooning, that “Scotch 
helps, but you can drink it straight 
if you gulp it down.” 

Another advertisement declared, 
“there is more enjoyment in a quart 
of Seagram’s whiskey than in a gal- 
lon of castor oil.” 

John Straley, the Lord, Abbett & 
Co. sales executive who edits “Bawl 
Street Journal,” is suspected of hav- 
ing composed the large Ford adver- 
tisement, which opens with these 
slogans: 

“In a race horse—it’s form.” “In 
a cigarette—it’s taste.” “In a Ford 
—it’s difficult.” 

The text passes over the product 
as “the same old collection of bolts 
wired together by a lot of nuts” to 
merchandise the new Ford jokes. 
There is a coupon to request “the 
new booklet of screamingly funny 
new Ford jokes, also, one new 
Ford.’ Readers are advised to read 
the gags, then throw away the Ford. 

The feature of the publication most 
amusing to its class readers is prob- 
ably numerous small financial adver- 
tisements, not all the implications 
of which are understood by those 
outside the investment field. Here 
are some excerpts from advertise- 


ments signed by thinly-disguised 
names of prominent investment 
houses: 


“The sale of securities being some- 


Joe Louis and the installation of 
an up-to-date soda-fountain.” 


“We recommend Gotham silk 
hosiery. Always a run for your 
money.” 


“Investigate our service before 


the SEC does.” 


To Promote Pears 


Radio and newspapers will be used 
by the Oregon-Washington Pear Bu- 
reau to promote Oregon and Wash- 
ington fruit in the East, Midwest 
and South. 


Berkshire Group Appoints 


Craven and Hendricks, New York, 
has been appointed by Berkshire 
Hills Conference, organized to pro- 
mote the Berkshire Hills as a va- 
cationland. 


Census Bureau 
Analyzes Sales 
of 42 Stations 


Washington, D. C., June 13.—Re 
ceipts of the 42 broadcast stations 
in the Mountain States from the sale 
of time in 1935 totaled $1,760,684, 
according to a report of the Census 
Bureau released in connection with 
the Census of Business for 1935. 

Local advertising accounted for 
61.15 per cent of the total in the 
eight states. The remainder was re- 
ceived from national and regional 
advertisers who purchased time di- 
rectly from the stations, and from 


national and regional networks on 
payment for network commercial 
programs carried by the stations. 
More than three-fifths of the total 
time sales of the stations was re- 
ceived by those located in Colorado 
and Utah. Colorado stations re 
ported time sales of $593,226, of 
which $364,441 was local advertising 
Utah stations reported $500,268 in 
revenue from time sales, of which 
$218,593 was local advertising. 


The American Weekly 
Has Biggest Edition 


The June 7 issue of The American 
Weekly was the largest in lineage 
and revenue in the history of the 
publication. The last previous rec- 
ord issue was published April 17, 
1932. 


American Furniture 


Mart Appoints Two 


Rosalie Flank, formerly with Chi- 
cago Daily News and Hearst news- 
papers, has joined the. advertising 
and publicity staff of American Fur- 
niture Mart, Chicago, succeeding Lil. 
lian Winchester, resigned. 

Gladys Richardson, formerly with 
W. W. Elias & Co., Mart exhibitors, 
has joined the building’s advertising 
staff. 


Heads Mergenthaler 


Joseph T. Mackey has been elected 
president of Mergenthaler Linotype 
Co., Brooklyn, succeeding Norman 
Dodge, who becomes chairman of the 
board. C. H. Griffith was named 
vice-president in charge of typo- 
graphic development, and George A. 
Schwaninger, treasurer. 


what slow, we announce 4 to 1 on 


at BEG 


MERICA’S great prairie and range 
states dominate agriculture in 
number of farm acres and amount of 
farm income. This leads to an inclina- 
tion to think of them as the ove worth- 
while farm market. 

This is something like proclaiming 
New York or Chicago the one worth- 
while urban market. 

When 21 factors (U. S. Census) in- 
dicative of farm wealth are based on 
equal areas of farm land, and applied 
to all sections of the country, it becomes 
evident that the farm market is just as 
national as the urban market. When 
these factors are considered, an acre 
or 100,000 acres in the Middle Atlan- 
tic states rank higher than a like num- 
ber of farm acres in any other section 


of the country. 


No one part of the country has a monopoly on good farms any more 
than one part of the country has a monopoly on important cities. 


A study of the table on the opposite 
page will show in detail that the oppor- 
tunity to sell tractors, trucks, cream 
separators, farm fence and other agri- 
cultural equipment extends from Coast 
to Coast, and from the Great Lakes to 
the Gulf of Mexico. 

Coast to Coast, Great Lakes to Gulf, 
farm families most likely to buy such 
things are sifted out and brought to- 
gether by their common interest in 
Country Gentleman magazine. To 
know that they are leading farm fami- 
lies, it is necessary only to read Country 


Gentleman. Its 1,500,000 circulation 
and its reputation as America’s Fore- 
most Rural Magazine reach into every 
state in the Union in almost exact 
proportion to your sales opportunity. 

Seventy per cent of Country Gentle- 
man families own homes. The ratio of 
automobile ownership to circulation 
is 105 per cent. 

These are the types of families which 
determine the destinies of advertisers 
in places under 10,000 population—a 
market which furnishes 40 cents out of 
every dollar America spends at retail. 


Country GENTLEMAN 


AMERICA’S FOREMOST RURAL MAGAZINE 
Key to 40% of National Sales Potential 


The Curtis Publishing Co. - 


Philadelphia, Boston, Chicago, Cleveland, Detroit, New York, San Francisco 
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ADVERTISING AGE 


Grunow Radio 
Campaign to 
Open June 28 


Chicago, June 10.—A_ diversified 
late summer and fall advertising cam- 
paign for Grunow radios, with ex- 
penditure of $250,000, was announced 
today by Tod Reed, advertising man- 
ager, General Household Utilities 
Company, Chicago. 

The campaign will be inaugurated 
with 1,050-line insertions in Metro 
Weekly Gravure and Gravure Serv- 
ice, Mid-West group, and 600 to 1,000- 
line black and white insertions in 44 
other metropolitan Sunday newspa- 


with similar black and white adver- 
tisements the week of July 28. 


Others on Schedule 


Five weekly and four monthly 
magazines are on the tentative list 
for page insertions in August while 
a farm-radio campaign will be con- 
ducted in 11 national and state farm 
papers covering the Middle West and 
South beginning August 11. 


Uses Posters, Radio 


A poster campaign also is sched- 
uled to open in August and continue 
through September, Mr. Reed said, 
and radio station breaks likewise are 
to be used. 

Ruthrauff & Ryan, 
agency. 


Inc., is the 


pers June 28. This will be followed | 


Recording Copyright 
Fees Eliminated 


National Broadcasting Company’s 
transcription service has effected ar- 
rangements with Music Publishers’ 
Protective Association and with So- 
ciety of European Stage, Authors 
and Composers, whereby recording 
copyright fees on MPPA and SESAC 
controlled selections in Thesaurus 
will be absorbed by NBC on sustain- 
ing and local sponsored programs. 

National sponsored programs re- 
quire the payments of the 25 and 50 
cent fees, 


Photos by Wire 


News-Week, New York, has in- 
stalled receiving equipment for Wide 
World wired photos in its printing 
plant in Dayton, O. 


Two Accounts for 


Austin & Rossiter 


City Brewing Corporation, Brook- 
lyn, Tally-Ho beer, has appointed 
Austin & Rossiter Company, New 
York. 

The same agency has been ap- 
pointed by Turner’s Gowns, New 
York, for a campaign in class maga- 
zines and local newspapers. H. Sum- 
ner Sternberg is account executive 
for both. 


Stevens Buys “Hints” 


George A. Stevens, formerly vice- 
president and general sales manager 
of Elizabeth Arden, has acquired 
sales rights of Hints Laxative Mints, 
and has established Hints Sales, Inc., 
New York. W. I. Tracy will handle 
advertising. 


acre by acre... 


Farm wealth ranking of Geographical Divisions... 
based on equal areas of farm lan 


MOUNTAIN 


WEST 
NORTH CENTRAL 


WEST 
SOUTH CENTRAL 


SOURCE: 21 FACTORS SHOWN 
IN UNITED STATES CENSUS, 1930 


Untts 100,000 acres of , East West East “West 
farm land used as basis New Middle North North South South South | Mountain| Pacific 
for comparisons England | Atlantic | Central | Central | Atlantic | Central | Central 


Operated by Owners 


Value Farm Property. 4 
Value Land and 


Value of Farmers’ 


Value Implements 


Number Farms*. . . 4 3 


or Managers*. . . 


- 
- N 


Buildings* ... . 2 1 


Dwellings .... 2 1 


and Machinery . . 2 1 
fone Farm Owned Autos . 3 1 
Farm Owned Trucks. 


If your product is 
one most families 
can use or enjoy, 
Country Gentleman 


Farm Owned 


Farm Owned Electric 


Water Piped into 


Farm Homes Lighted 


Tractors 


RNs. 6 ut us 1 4 


Farm Telephones . . 1 3 
Water Piped into 


Farm Houses . . . 1 2 


Farm Bathrooms . 1 3 


should be one of J by Electricity... | 1 2 
. Number Dairy Cows. 2 1 
the first three Milk Produced . . . 2 1 


magazines in your 
advertising plan. 


*U. 


Number Chickens 


Chicken Eggs 


Total Value Livestock 


Total Value Farm Crops 


Value Domestic Ani- 
mals—Chickens, Bees 3 1 


Rank on basis of 
ALL 21 Paceors . . . 


Produced. .... 


Products—Dairy, 
Poultry, Wool. . . 2 1 


—including Fruits 
and Vegetables . . 3 1 


SECOND FIRST 


S. Census, 1935 


5 8 2 1 
> 7 5 4 
2 5 6 7 
3 5 6 7 
3 a 4 5 
3 4 6 7 
2 6 4 5 


4 5 6 

2 4 7 5 
4 6 5 8 
4 6 5 8 
4 6 5 ¥ 
3 4 7 5 
3 5 ; 6 


3 5 6 7 

6 7 4 5 

2 4 7 6 
THIRD FIFTH SIXTH SEVENTH 


6 9 7 
8 9 6 
8 9 3 
8 9 4 
8 9 6 
8 9 5 
8 9 7 


9 7 2 
8 9 6 
7 9 3 
7 9 2 
9 8 3 
8 9 6 
8 9 4 


8 9 4 

8 9 2 

8 9 5 
EIGHTH NINTH FOURTH 


IF YOU SELL FARM IMPLEMENTS OR SUPPLIES, COUNTRY GENTLEMAN 
SHOULD BE THE FIRST MAGAZINE IN YOUR ADVERTISING PLAN 


NEW MARKET 


Hoffman Lion Mills Co., New York, is 
going after the home market for string 
with this dispenser, designed by Gair. 


Fawcett Study 
Gives Data on 
Buying Trends 


New York, June 11.—Degrees of 
acceptance of products and brands 
are indicated in the Fawcett Women’s 
Group study of 16,808 questionnaires 
returned by readers. 

Tooth paste has an up-and-coming 
rival in tooth powder, an old prod- 
uct which has recently received 
heavy promotion, the survey shows. 
A total of 12,670 readers, or 75.4 
per cent, reported using tooth paste, 
while 5,180, or 30.8 per cent, are in 
the powder ranks. 

Of the tooth paste users, 20.3 per 
cent favor Colgate’s. Next in line 
is Ipana, with 20.1 per cent. Dr. 
Lyons is used by 58.7 per cent of 
the powder brushers. Calox was 
second with 7.4 per cent. 


Popularity of Cigarettes 


A total of 12,707, or 75.6 per cent 
own a snapshot camera, while movie 
cameras are owned by 152 or 0.9 per 
cent. The degree of cigarette smok- 
ing by women is shown in the state- 
ment that 12,466 readers, or 74 per 
cent, reported brand preferences, 
Camels are preferred by 34.5 per 
cent; Chesterfields, 23.8 per cent, 
and Lucky Strikes, 21.8 per cent. 
Kools were next with 7.5 per cent. 

Ownership of household appliances 
was indicated as follows: home radio, 
88.6 per cent of the 16,808 reporting; 
mechanical refrigerator, 31.7 per 
cent; vacuum cleaner, 49 per cent; 
carpet sweeper, 57.8 per cent; wash- 
ing machine, 40 per cent, cooking 
stove, 80.4 per cent; sewing ma- 
chine, 64.4 per cent. 


Piano Sales Gain, 
Association Reports 


Sales of pianos during the first 
four months of 1936 were reported 
289 per cent ahead of corresponding 
months in 1933 by the National Pi- 
ano Manufacturers Association at its 
annual meeting in New York last 
week, Introduction of small upright 
pianos, known as vertical studio 
models, was said to have done much 
to put the instrument back into small 
homes and apartments. 

L. P. Bull, Story & Clark Piano 
Co., Chicago, was elected president of 
the association, succeeding Lucien 
Wulsin, of Baldwin Piano Co., New 
York. 


National Brands Adds 
Three More Groups 


National Brands Stores, with of- 
fices in Chicago, San Francisco and 
Atlanta, have opened new voluntary 
groups in Canton, Zanesville and 
Marietta, O., and Memphis, Tenn. 
An office will soon be opened in 
Houston, Tex. 


Scott Joins Bozell 


Hunter Scott, formerly secretary to 
former Mayor Roy Towl of Omaha, 
Neb., has joined the advertising de- 
partment of Bozell & Jacobs, Omaha. 
Elby Rominger, account executive 
with Bozell & Jacobs, has resigned 
to edit a new shopping news weekly, 
sponsored by Associated Retailers of 


Omaha. 
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S. O.’s New Gas 


A new aviation gasoline, with a 
rating of 100 octane and over has 
been announced by F. A. Howard, 
president of the Standard Oil Devel- 
opment Company, and W. 8S. Farish, 
chairman of the board of Standard 
Oil Co. of New Jersey. 


Bellack Forms Agency 


Richard F. Bellack, formerly with 
Whiting Plover Paper Co., Stevens 
Point, Wis., has formed an agency 
with Daniel H. Storey at Wausau, 
Wis. 


Gets Frostilla 


Frostilla Co., Elmira, N. Y., manu- 
facturer of lotion and _ brushless 
shave, has appointed The Aitkin- 
Kynett Co., Philadelphia. 


SUBSCRIPTION 
RENEWALS 
of 80% 


means just one 
thing — “reader 
interest” — actu- 
ally the most val- 
uable asset an 
advertiser can 
buy. 


Americanfumberman 


431 So. Dearborn St. 
CHICAGO 


JUNE LINEAGE 
IN MAGAZINES 
GAINS 10.4% 


Chicago, June 11.— Advertising 
lineage in national magazines for 
June is approximately 10.4 per cent 
above that of June, 1935, ADVERTISING 
AGE’s analysis of lineage reported by 
National Advertising Records shows. 

Advertising in 96 magazines meas- 
ured by National Advertising Rec 
ords amounted to 1,520,489 lines this 
month, compared with 1,377,836, in 
June, 1935, a gain of 142,653 lines, or 
10.4 per cent. 

Seven standard publications meas- 
ured ran 37,585 lines this month, 
against 40,526 in June, 1935, a loss 
of 2,941 lines or 7.2 per cent. 

Thirty-six publications in the gen- 
eral classification carried 604,325 
lines as compared with 536,647 in 
June last year, an increase of 67,678 
lines, or 12.6 per cent. 

Eighteen individual women’s mag- 
azines ran 459,872 lines this month 
against 467,830 last year, a loss of 
7,958 lines, or approximately 1.7 per 
cent. 


Women's Field Gains 


The four groups of women’s maga- 
zines showed an increase of about 
34.5 per cent. Their lineage totaled 
300,668, a gain of 77,033 over June, 
1935. 

Nine outdoor publications ran 
99,226 lines of advertising this 
month, compared with 90,869 a year 
ago, a gain of 8,357 lines, or approxi- 
mately 9.1 per cent. 

Eight mail order publications car- 
ried 18,813 lines of advertising this 
month, against 18,329 a year ago, an 


increase of 484 lines, or about 2.6 
per cent. 

Among weeklies and semi-month- 
lies, for which May figures are the 
latest available, 12 publications ran 
939,328 lines in May, compared with 
750,049 in May of 1935, a gain of 
189,279 lines, or approximately 25.2 
per cent. 

Individual figures for each of the 
publications measured are given in 
the following tabulation: 


June Advertising Lineage in National 


Magazines 

Standard 1936 1935 
American Mercury.... 3,230 2,401 
2Atlantic Monthly..... 9,932 9,904 
Current History....... 2,547 2,346 
Forum & Century..... 3,322 4,568 
Harpers Magazine..... 8,203 8,378 
Review of Reviews.... 5,372 7,585 
es eee ree 4,979 5,344 

Total Group......... 37,585 40,526 

General 
CN Pe ae 21,800 22,171 
American Boy......... 11,584 11,135 
American Home....... 22,685 17,919 
American Legion ..... 9,875 4,380 
Arts & Decoration.... 7,128 2,296 
RE Soctcunsseceaewnee 2,412 2,052 
Better Homes and 

OOOO ET 23,194 20,965 
OT eh eee 13,645 13,551 
Cee BOW Krsavnacsoss 2,889 2,767 
Christian Herald ..... 6,754 6,906 
Cosmopolitan ........ 26,367 32,319 
Country Life oes Mae 21,399 
GSN re re rare 6,113 ee 
DE .casweesoe cexan 53,025 31,336 
re ae 5 win ed 80,501 65,886 
Graduate Group ...... 3,259 2,854 
House & Garden....... 26,536 19,430 
House Beautiful...... 21,065 17,313 
BUMCPGSIOE 22 cciccseces 9,514 12,435 
EE an tiae a 6 ue be abe S 4,057 3,859 
DE. sdtee nad ee Sbaenes 6,412 7,876 


1Modern Mechanix, 
Hobbies & Inven- 
ere ee eee 10,927 9,935 
National Geographic... 9,183 9,107 
Nation’s Business ..... 18,460 
Open Road for Boys.. 5,611 5,188 


Physical Culture ..... 9,328 9,508 
Popular Mechanics.... 19,599 17,112 
Popular Science 

OS ee 14,533 14,343 
NS EPs Oe ee ee 19,795 19,700 
Scientific American.... 4,22 2,686 
*Sports Illustrated and 

American Golfer.... 6,025 17,437 
DOM aes actataees 23,044 22,036 
0 errr rrr Sa 27,624 23,674 
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met through the late Will Rogers. 


JACK HOLT ADMIRES PALENSKE'S ETCHINGS 


— 
menenetaneapeeinn inom 4 


Rheinhold Palenske, art director for Ruthrauff & Ryan, Chicago (left), snapped 
at O'Brien Art Galleries, Chicago, where an exhibit of his etchings is on display, 
with his friend, Jack Holt, and the latter's son, Tim, Culver student. The two 


Underwood & Underwood photo. 


1936 1935 
eee ere 15,196 
Startling Detective 

Adventures ......... 3,750 3,335 
Town and Country... 39,845 33,341 
ME. 60 60s4s0850a50% 9,835 8,485 
True Detective Mys- 

ere eee ee 4,571 3,461 

Tote) Growes,....6s ss 625,634 536,647 

Women’s 
ee GOP CTTOCL Te 7,596 12,989 
Farmer’s Wife ........ 11,392 10,245 
Good Housekeeping ... 47,098 44,914 
Harper’s Bazaar ..... 48,062 55,011 
OS” oer cree 15,842 13,319 
Home Arts—Needle- 

EE Sewn acide aes &6's'6 6 5,719 4,956 
Household Magazine.. 13,779 12,860 
Junior League Maga- 

Se ikaseceen ceraee 8,921 12,078 
Ladies’ Home Journal. 50,303 43,426 
eee 42,849 49,474 
Parent’s Magazine.... 19,0438 18,527 
a ere 15,703 14,091 
Pictorial Review...... 20,659 19,889 
0 Pere ee 15,479 13,740 
civ 2 > 2 a 24,204 23,098 
*Vogue, incorporating 

Wem? FO ss ascces 65,8338 63,694 
Woman’s Home Com- 

DEE: cienithenenees 40,174 46,525 
Woman’s World ...... 7,216 8,994 

Total Grovud......... 459,872 467,830 

Women’s Groups 
1Fawcett Women’s Group: 

Hollywood Magazine 17,163 12,866 

Motion Picture Unit. 18,062 10,339 

Movie Classic ..... 17,219 10,339 

Screen Book ....... 17,140 13,332 

‘Romantic Movie 

| ee 14,135 5,498 

‘Romantic Stories .. 14,135 10,261 

Screen Play ........ 17,088 13,499 


True Confessions ... 
Macfadden’s Women's 


14,340 10,560 


Group: 
1True Romances..... 18,879 12,619 
SMovie Mirror....... 20,191 15,048 
SLove & Romance... 18,319 12,633 
*Radio Mirror ...... 18,017 11,753 


1936 1935 
Saturday Evening Post.207,422 186,426 
i. i eee 20,550 ee 
MOG) 67 sk ch eenensee eras 117,891 103,031 
“United States News.. 52,580 43,067 


Wetel GOws. ivsscs 959,878 750,049 
1Figures supplied by publisher. 
21936 figure supplied by publisher. 
81935 figure supplied by publisher. 
*Merger became effective with 
March, 1936, issue. Figure for June, 
1935, is for Vogue. Vanity Fair’s line- 
age for that month was 15,775. 

S&Combined with Radioland, begin- 
ning with the July, 1935, issue. 

*Beginning with the February issue, 
Sports Illustrated and American Golfer 
were combined. 1935 figure is for 
American Golfer. 

™Merger became effective with April, 
1936, issue. Figure for June, 1935, is 
for Illustrated Mechanics. Home 
Friend's lineage for that month was 
1,354. 

8No back year figure. 

*May figures. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


®’True Experiences... 
Modern Magazines 


18,482 12,619 


Modern Screen ..... 18,449 17,043 

Modern Romances... 17,042 15,607 

FUO: WEMED ccc ecass 16,531 14,995 
Screenland Unit: 

Screenland eee 12,738 12,148 

Silver Bereen .....5. 12,738 12,476 

Tota? GrOuPi .60cs ss 300,668 223,635 

Outdoor 
American Rifleman.... 8,665 8,846 
Field and Stream..... 18,573 17,921 
Fur-Fish-Game ....... 7,141 6,288 
Hunter-Trader- 

EMME 63 hbk is os0ds 6,181 4,872 
Hunting and Fishing. 9,423 8,752 
National Sportsman... 11,111 10,792 
eT reer eee ene 7,249 6,263 
CyutGoOr BATA ov cies 17,920 17,015 
BHGrts AUOMW .sccccccs 12,963 10,120 

"TOC? GAPOUD,. 2. s 650 99,226 90,869 

Mail Order 
CSUN Sia6 Oak ao bee 3,608 4,208 
Gentlewoman ........ 2,947 3,288 
{JOO BCOFION 2c sss es 2,399 3,369 
PROMS: CIPGIS cs ce cian 2,045 1,959 
7Illustrated Mechanics 2,894 1,356 
eC Ce ee 2,106 1,067 
Mother’s Home Life . 2,335 2,176 
og | 6,304 5,870 
Sovereign Visitor..... 479 906 

TOtAl GROUP... s<e.0 25,117 24,199 


May Advertising Lineage 
Weeklies & **Semi-Monthlies 
The American Weekly.129,7338 82,184 


Business Week ...... 43,458 25,066 
RoE O56. v 6 'e)a dies eee 141,406 98,940 
ie a et 14,002 19,950 
Ee aCe ae eee 24,200 25,982 
One eee 28,467 26,558 
Literary Digest ...... 30,757 26,549 
ie ef eee re 32,338 15,530 
NOW FOCMOP oni ckicnse 117,074 96,766 


FOOD FOR THOUGHT! 


Advertising and sales 
ideas seem to click in the 
convivial atmosphere of 
New York’s newest .... 
Lounge Bar and Grill. 


Daily luncheon specials 
from 50c. Choicest liquors. 
Dancing from 5 o'clock 
onward, 


In the advertising 
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BUTEREG BAKER 
‘GOES TO TOWN’ 
IN BREAD COPY 


Pampa, Tex., June 11.—As a result 
of successful tests in St. Louis, Mo., 
and Dayton, O., The Butereg Com- 
pany, Inc., will expand to other mar- 
kets its bread advertising campaign, 
featured by use of cartoon copy in 
newspapers and an amusing trade 
character. 

Butereg bread is made with pure 
putter, eggs and milk added to the 
regular ingredients of bread. The 
Butereg Company manufactures the 
paking base, and has sold franchise 
rights to 260 baking companies in 
three years. 

The trade character, shown in 
every piece of newspaper copy, is 
the Butereg baker on his Butereg 
horse. The horse symbolizes the 
main ingredients of Butereg bread, 
being made of a sack of flour for the 
pody, four quarters of a pound of 
butter for legs, two eggs for the 
neck, and a bottle of milk for the 
head. 


Introductory Copy 

“Dayton welcomes Butereg bread, 
the only bread successfully baked 
with butter ... eggs... milk,” the 
opening advertisement in the series 
proclaims. A large illustration, in 
cartoon style, shows enthusiastic 
crowds greeting the entrance into 
Dayton of the Butereg baker and his 
horse, followed by a huge loaf of 
bread borne by a dozen sturdy bak- 
ers’ helpers. 

In the second advertisement, But- 
ereg bread is described as the “talk 
of the town.” The cartoon shows 
two bakers ripping off the wrapping 
of the sliced loaf. As the slices part, 
one woman exclaims, “Look at the 
light, fluffy golden texture!” while 
the other gasps, “Just feel this 
crisply tender crust!” 

In addition to newspapers, the 
Butereg advertising program in- 
cludes radio, display, outdoor, busi- 
ness publication, and direct mail ad- 
vertising. Shaffer Brennan Advertis- 
ing Company, St. Louis, is the 
agency, with Ray C. Stricker, head 
of the agency’s bakery advertising 
department, in charge. 


Haase Heads Sales 


of Printing Firms 


Albert E. Haase, former managing 
director of the Association of Na 
tional Advertisers, New York, has 
joined Rogers-Kellogg-Stillson Co., 
New York printing and direct mail 
firm as vice-president in charge of 
sales, 

He will serve in the same capacity 
for Wilson H. Lee Co., New Haven 
printers, 


Pew Resigns as Editor 
of “Editor & Publisher” 


Marlen E. Pew has resigned as edi- 
tor, vice-president and director of 
Editor & Publisher, New York, to de- 
vote his time to writing. Mr. Pew, 
who became editor in 1924, will con- 
tinue his personal column, “Shop 
Talk at Thirty.” 

James Wright Brown, publisher 
and president of the company, suc- 
ceeds Mr. Pew as editor. 


Reardon Post Cards 


Aid Magazine Copy 


The Reardon Co., St. Louis, used 
unsigned postcards introducing the 
“Old Soak” to several thousand deal- 
ers and distributors and pointing to 
the company’s advertisement in The 
Saturday Evening Post of June 5. 

The copy explains with a doleful 
cartoon that the “Old Soak” is a 
Stucco building that has not been 
treated with Reardon’s Bondex 
waterproof cement paint. 


Two Appoint F & E; 
Miss West Joins Agency 


Calcium Carbonate Co., Chicago, 
and Malleable Iron Range Co., Bea- 
ver Dam, Wisconsin, have appointed 
Fletcher & Ellis, Chicago. 

_ Miss Ruth West has joined the 
New York copy staff of the agency. 
She was chief fashion copywriter of 
L. Bamberger & Co., Newark. 


Crane Promoted 


by “Farmer’s Guide” 


Following resignation of W. G. 
Campbell as publisher of Indiana 
Farmer’s Guide, Huntington, Ind., 
Noble T. Crane has been appointed 
advertising manager, a title also held 
by Mr. Campbell. 

Since the purchase of the prop- 
erty by B. Kirk Rankin in 1928, Mr. 
Campbell has served as publisher for 
the local corporation. He will make 
his headquarters in Huntington for 
the present. 


Shaw with Rosenthal 


Monroe H. Shaw has been named 
sales promotion and advertising di- 
rector of Nat Rosenthal Associates, 
Inc., New York, resident buyers. He 
was formerly with Schenley Products 
Company, New York. 


Murphy Heads 
Engineering 
Advertisers 


Chicago, June 12.—W. D. Murphy, 
advertising manager, Sloan Valve 
Company, Chicago, was elected presi- 
dent of Engineering Advertisers As- 
sociation, Chicago, at the annual 
meeting tonight. Mr. Murphy suc- 
ceeds Stuart G. Phillips, advertising 
manager, The Dole Valve Company, 
who becomes ez officio director. 

Other officers elected for the en- 
suing year are: Vice-president, An- 
thony DeYoung, advertising manager, 
Whiting Corporation, Harvey, IIL; 


treasurer, Ernest A. Gebhardt, Com- 
mercial Advertising Agency; secre- 
tary, H. D. Payne, advertising man- 
ager, Chicago Molded Products Com- 
pany. 

List of Directors 

Active directors are Harry Neal 
Baum, advertising manager, Fair- 
banks, Morse & Co.; W. F. Crawford, 
advertising manager, Edward Valve 
& Mfg. Company, East Chicago, Ind.; 
Claude B. Riemersma, Crane Co.; B. 
M. Gardanier, advertising manager, 
R. G. Haskins Company; Horace W. 
Fea, Powers Regulator Company; 
and L. J. Schanz, Mercoid Corpora- 
tion. 

James O. Peck, assistant general 
manager, McGraw-Hill Publishing 
Company, was elected associate di- 
rector. 


Hearst Paper Makes 
Film About Bread 


An educational film telling the 
story of bread from primitive days 
to the present has been completed by 
the Chicago Herald and Ezaminer 
and will be released through the 
Long Foundation of Food Research. 

Norman Alley was in charge of 
production. 


First National Stores 


Net Three Million 


Net profit of $3,163,329 for the fis- 
cal year ended March 28, 1936, is 
shown in the report of First National 
Stores, Inc., New England enter- 
prise. 

The company had 2,556 stores in 
operation in March, 1936, as com- 
pared with 2,623 last year. 


one syllable words. Actually, 
it uses a larger vocabulary 
than the “others.” Adult in at- 
titude, it uses adult language 
because its readers are readers! 


THE similarity of Picture Play with others in the same field begins 
and ends with the fact that its lifeblood is the motion picture. 


FROM this point on Picture Play travels a unique editorial road. Its 
appeal is to those who appreciate a motion picture because it has been 
well directed, skillfully photographed or magnificently acted ...to 
those who are interested in picture personalities intelligently etched 
...not embroidered with sensationalism. 


Well Spoken 


Picture Play isn’t written in 


O 


THE ADULT MOVIE MAGAZINE ; 


A STREET & SMITH PUBLICATION - 79 SEVENTH AVENUE, NEW YORK CITY 


PLEASE do not infer from this, however, that Picture Play is high-brow 
or stodgy. It is high-minded, without sacrificing interest or loveliness. 
People like the sane way it presents motion picture art and artists— 
and say so—at the newsstand! These people are a Grade A market 
for better products. Use Picture Play to reach them. 


A.B.C. Circulation more than 99% newsstand, voluntary! ..15c 
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Cord Again Heads 


Business Interests 

E. L. Cord has returned to the 
presidency of Cord Corporation, suc- 
ceeding L. B. Manning, who becomes 
chairman of Aviation Corporation. A 
policy of decentralization has been 
instituted. 

R. S. Wiley, former export manager 
for Auburn Automobile Co., Auburn, 
Ind., has been appointed general sales 
manager for Auburn and Cord cars. 


WIP to Linton 

Station WIP, Philadelphia, has ap- 
pointed Ray Linton as manager of its 
Chicago office. Mr. Linton also rep- 
resents WMCA, New York, another 
Inter-City station, which is linked 
with WIP by leased wire, eliminating 
line charges. 


Two Join “Review” 


D. J. Kelley, formerly with the 
Boston Transcript, has been ap- 
pointed Eastern manager of Review 
of Reviews, New York. 8S. McL. Low- 
eree, formerly vice-president of Sears 
Publishing Co., New York, has joined 
the sales staff. 


An Idea--Firm Saves 


$1,000 A Month! 


Chicago, June 12. It’s a way to 
cut costs of cuts! Even engrav- 
ers welcome it because it elim- 
inates stripping that slows up 
production and stands a whole 
plant on its ear! 

Actual figures show it’s saving 
one Chicago advertiser a cool 
$1,000 a month. 

You bet it’s an idea! 
Yet simple! When your cuts call 
for stripping-in type, or art 
work, you just phone FRANK- 
LIN 3470. ATLAS comes—soon 
returns with ATLAStats, correct 
size. And that’s that! Let Atlas 


show you how it works. 


Another case of how Good Photo- 
stats Quick (and that means 
ATLAStats) save money for you. 
Call Franklin 3470. One of 4 
ATLAService Stations in down- 
town Chicago is just around the 
corner from your office. 


Sensible! 


EDMUND BURKE, | 
REPRESENTATIVE, 
SUCCUMBS AT 57 


New York, June 11.-Edmund M.| 
Burke, 57, chairman of Burke, | 
Kuipers and Mahoney, publishers’ | 
representatives, New York and Chi- 
cago, died yesterday morning at i" 


home in Pelham Manor. He had| 
been ill for one and one-half years | 
and had undergone several opera- | 


tions. 

Mr. Burke was widely known in| 
advertising and newspaper work for 
the past 35 years, and had a large 
circle of friends. He had resided in| 
New York for the past 10 years, after | 
residence for many years in Chicago. 

When a young man, Mr. Burke| 
entered newspaper work as an ad-| 
vertising solicitor for the Springfield, | 
O., Sun, later becoming business man- 
ager of the Dayton, O., Herald and 
Journal, a post he held for several | 
years. 


! 
Work as Representative 

In 1909, Mr. Burke joined The | 
Branham Company at Chicago, leav- 
ing that organization in 1918 to form 
Knill-Burke with aid of Charles P. 
Knill, well-known advertising man, 
who preceded his former partner in 
death only two months ago at Lake 
Wales, Fla. 

Mr. Burke, with C. A. G. Kuipers 
and Stephen P. Mahoney, established 
the present firm in about 1924. Just 
before the 1929 crash, Mr. Burke or- 
ganized a separate company, E. M. 
Burke and Associates, to represent 
a number of the Hearst newspapers. 
Offices were established in principal 
cities. This organization was dis- 
continued in 1930. 

Mr. Burke was a member of the 
Chicago Newspaper Representatives 
Association, and the Chicago Ath- 
letic Club, until his removal to New 
York. He is survived by a son and 
daughter. 
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CONCEN 


YOU have one thing 


Keystone. Here 


Circular-Keystone 


dependable “Bonded” 
in the jewelry field. 


concentrated buying 


® 


239 West 39th Street 
A CH 


Dk. HUGO ECKENER concentrated on 
dirigibles—he sought to accomplish one thing, 
a perfect airship. Eckener has accomplished 
this in the new Von Hindenburg. 


the jewelry trade your product; and this, too, 
requires CONCENTRATION. 


The ONE sales medium that gives you the 
concentration you need is Jewelers’ Circular- 
the 
925/1000 of the industry's purchasing power is 
concentrated upon your message. 
will 
buoyancy to your sales because it is the only 


Be direct—concentrate your sales drive where 


you—in Jewelers’ Circular-Keystone. 


JEWELERS’ CIRCULAR 
KEYSTONE 


I'LTON PUBLICATION 


TRATION 


to accomplish. To sell 


reading interest of 


Jewelers’ 
give balance and 


A.B.C. paid circulation 


power is corralled for 


New York City, N. Y. 


MR. WEBER BRAGS ABOUT HIS NEW BEER 


j ; 
a 


Ray Weber (right), advertising manager of Joseph Schlitz Brewing Co., Milwau- 
kee, took some Vitamin D beer to the A.N.A. meeting at French Lick Springs, 


and is shown explaining its merits to 


Fritz Bassett, of Wm. R. Harshe Co. 


Accident Kills Kehr 
En Route to New Post 


New York, June 9.—Funeral serv- 
ices were held at Brooklyn for Albert 
W. Kehr, sales manager for three 
years at the New Orleans branch of 
yeneral Outdoor Advertising Com- 
pany, who was instantly killed May 
29 in an automobile accident. 

Mr. Kehr was pinned beneath his 
automobile when it turned over at a 
curve in the road near Hattiesburg, 
Miss., while he was traveling alone 
from New Orleans to New York to 
take over new duties. 

On the eve of his departure from 
the New Orleans branch, L. M. Price, 
manager, together with the office 
force, gave Mr. Kehr a farewell party, 
presenting him with a gift. 

Mr. Kehr’s widow and a son, seven 
years old, survive him. 


Mrs. John W. Potter, 
Publisher, Is Dead 


Rock Island, Ill., June 9.— Mrs. 
John W. Potter, 69, president of the 
J. W. Potter Publishing Company, 
publisher of the Rock Island Argus, 
died at her home here Saturday. 


When Mrs. Potter’s husband died 
in 1898, Mrs. Potter assumed direc- 
tion of the paper. In March, 1920, 
she acquired the Rock Island Union, 
last competitor of the Argus. . Mrs. 
Potter is survived by two sons, John 
W. and Ben H. Potter, and one daugh- 
ter, Marguerite Potter, co-publishers 
of the Argus. 


E. H. Ervin, Jr., Dies 
Buffalo, N. Y., June 9.—Edwin H. 
Ervin, Jr., 39, operator of the Ervin 
Service Corporation, advertising and 
printing agency here, died May 29 in 
a Buffalo hospital. 


S. M. Reep Taken 


Waupun, Wis., June 9.—Stephen M. 
Reep, 32, for the past nine years ad- 
vertising manager of the Waupun 
Leader-News, died in Ripon, Wis., 
following an emergency operation 
for appendicitis. Burial was made at 
Vincennes, Ind., where he engaged 
in newspaper work before coming to 
Wisconsin. 


James Cownie Passes 

Buffalo, N. Y., June 9.—James Cow- 
nie, 76, who retired May 1 as export 
manager of the Jacob Dold Packing 
Company, died here June 2. 


R. E. Belknap Dies 


Boston, Mass., June 9.—Robert E. 
Belknap, 61, former sales agent for 
the Bethlehem Steel Company in 
Chicago, died Thursday at his home 
here. For many years Mr. Belknap 
lived in Lake Forest, III. 


Charles Butler Dies 


Bedford, Ind., June 9.—Charles 
Butler, 72, owner and publisher of 
the Bedford Daily Times, is dead fol- 
lowing an extended illness. He had 
been publisher of the Times since 
1902, and at one time published the 
North Vernon, Ind., Sun. 


Regulations 
on Television 


Issued by FCC 


Washington, D. C., June 9.—Syn. 
chronized oral broadcasting is re. 
garded as an essential phase of tele. 
vision broadcasting, the Federa) 
Communications Commission said in 
issuing regulations governing spon- 
sorship of experimental programs, 
Only one license will be issued to 
any station to cover both forms of 
transmission. 


When a regular commercial pro- 
gram is “televised,” according to the 
new rules, all commercial announce. 
ments not a part of the entertain. 
ment must be eliminated from the 
television broadcast, name of the 
sponsor excepted. The station, how- 
ever, is permitted to transmit an 
image of the slogan, trade-mark, or 
product of the sponsor. 


The new rules prohibit broadcast- 
ers from soliciting accounts with the 
representation that the program will 
be transmitted both orally and 
visually. 


DON LEE STATION 
STARTS TELEVISION 


Los Angeles, Cal., June 10.—The 
Don Lee experimental television sta- 
tion, W6XAO, has embarked upon a 
regularly daily schedule of four 
hours. 


One of the objectives is to demon- 
strate a television receiver invented 
by Harry R. Lubcke, director of the 
system’s television division. Mr. 
Lubcke will attend television hear- 
ings in Washington June 15 as repre- 
sentative of the Don Lee Broadcast- 
ing System. 


Igoe Buys “Clubs” 


Clubs, devoted to club operation, 
has been purchased by James T. Igoe 
Publishers, Inc., Chicago, from Na- 
tional Media, Inc., Chicago. Morton 
Roth is business manager. 


Death Takes Rannenberg 


Springfield, Mass., June 9.—Charles 
W. Rannenberg, 85, one of the or- 
ganizers and owners of the Commer- 
cial Travelers Magazine, passed away 
Wednesday at his home here. 


TWO STRINGS TO YOUR BOW 


And either one an effective projector for 
your sales arrows. In America’s second 
market direct your advertising through 


the facilities of either WMAQ or WENR 


and earn extra dividends in results. 


WMAQ 


50,000 WATTS 
NBC Red Network 


WENR 


50,000 WATTS 
NBC Blue Network 


CHICAGO 
Completely programmed by NBC 
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FDLUND RELATES 
SUCCESS STORY 
OF LIFE SAVERS 


New York, June 11.—Every new 
product must have a “plus” quality 
if it is to succeed, Sidney W. Edlund, 
president of Life Savers, Inc., told 
the National Confectioners Associa- 
tion at its annual convention here. 
Mr. Edlund was one of a number 
of leading figures who addressed the 
gathering. 

While it is desirable that this 
“plus” be in the goods, it can also 
be in the merchandising or in the 
packaging, he said, telling how his 
company applied a plus in the latter. 

Trade-mark and patent rights to 
Crane’s peppermint Life Savers were 
purchased 27 years ago for less than 
$1,000, Mr. Edlund said. The product 
had been packaged in cardboard 
tubes resembling cartridges. This 
packaging was changed by the new 
owners to the present tinfoil wrap- 
per, and displayed in a slim tilting 
carton, which helped make Life Sav- 
ers the leading mints of the world. 


Tested by Jury 


To provide consumer tests, Life 
Saver products and flavors are first 
tried out by its “taste jury,” com- 
posed of 125 men and women in the 
United States and Canada. They are 
sent detailed instructions and are 
given a technique for tasting. This 
procedure has just resulted in the 
addition of a pineapple flavor to the 
line. 

Before national distribution is at- 
tempted, the product is put into a 
test market. Flavors may have a 
short life, he said, citing violet, 
which is now out of favor after 
reaching a peak of 20,000,000 pack- 
ages a year. 

Mr. Edlund urged manufacturers 
to extend development and research 
work, and to keep a number of new 
items constantly under test. ‘“Other- 
wise,” he warned, “you may find 
yourselves without enough live ma- 
terial to sustain an upward trend.” 

Other speakers advised confection- 
ery manufacturers to consider selec- 
tive selling, and adopt definite, uni- 
form sales policies in order to re- 
duce profitless business, and meet 
over-crowding in the jobbing field. 


Had to Prove Case 


Seymour Soule, confections divi- 
sion sales manager of Kraft-Phenix 
Cheese Corporation, Chicago, said 
that his company started its own dis- 
tributing organization when its job- 
bers could not stand the financial 
strain of meeting cut-price competi- 
tion by adhering to established 
higher prices. Jobbers re-entered the 
picture when the value of the Kraft- 
Phenix franchise had been demon- 
strated, he said. 

Mr. Soule declared that on Janu- 
ary 1 his company went on an abso- 
lute one-price basis. He condemned 
price-cutters as “horse-traders,” who 
obtain business only for one sale, 
and asserted that “price maintenance 
improves salesmanship.” 

The use of jobbers by candy manu- 
facturers, Clarence E. Birgfeld, of 
the United States Department of 
Commerce, said, has grown from 50 
per cent 10 years ago, to 60 per cent 
today. He also pointed out that less 
than one-fourth of the candy manu- 
facturers account for more than 85 
per cent of sales to jobbers. 

Overcrowding of the candy job- 
bing field, with resulting price-cut- 
ting, should be remedied by selective 
distribution jobbers, according to 
Alton L. Miller, treasurer and gen- 
eral manager, Charles N. Miller Com- 
pany, Boston. 


Resort to Advertise 


Asbury Park, N. J., will resume 
advertising this season, after a lapse 
Since 1932. Newspapers in New 
York, Newark, Philadelphia, Balti- 
more and Washington will be used, 
aS well as radio, outdoor and direct 
mail, Leland Agency, Asbury Park, 
is in charge. 


Gets Air Beam Account 

Dameron-Reynes, New York, has 
been appointed by The Air Beam 
Circulator Co., New York, distributor 
of Roto Beam air circulators. Sec- 
tional newspapers and trade publica- 
tions will be used. 


Gutelius Joins Lasky 


Donald L. Gutelius, formerly as- 
sistant manager of advertising and 
sales promotion, air conditioning de- 
partment, General Electric Co., has 
joined Lasky Co., Advertising, New- 
ark. 


NESCO Promotes Davis 


Guy C. Davis, formerly Dallas dis- 
trict sales manager of National En- 
ameling and Stamping Co., Milwau- 
kee, has been appointed director of 
sales. 


'men and women. 


Collins Re-Joins Freund 


Ross Collins has rejoined Morton 
Freund Advertising, New York, as 
account executive, after nine months 
in the retail store field with R. H. 


Macy & Co. and Rogers Peet Com- | 


pany. 


Names Hirshon Garfield 


American Hat Company, Norwalk, 
Conn., has appointed Hirshon Gar- 
field, Inc., New York, for a campaign 
in magazines, newspapers and busi- 
ness publications on Trimble hats for 


M sole Opens 


Andre Merle Associates have 
opened offices at 11 East 44th St., 
New York, as consultants in mer- 
chandising and advertising promo- 
tion along engineering lines. 


Asks Druggists 
to Get Behind 
National Copy 


San Antonio, Texas, June 10.—As- 
serting that drug manufacturers 
spend $200 a month in national ad- 
vertising for every drug store in the 
United States, Lionel B. Moses, West- 
ern manager, trade extension divi- 
sion, The American Weekly and The 
Comic Weekly, opened the conven- 
tion of the Texas Pharmaceutical As- 
sociation here today by urging re- 
tailers to take advantage of this 
expenditure by creative sales effort. 

Saying that druggists are far more 


conscious of competitive price ad- 
vertising than the public is, Mr. 
Moses told of an experiment con- 
ducted with six stores in Milwaukee, 
who were asked, for a certain period, 
to abandon price cutting. A mer- 
chandising program was set up to 
take full advantage of the national 
advertising of manufacturers in the 
field. 

Results were astounding, Mr. Moses 
said. These druggists have become 
immune to the price cutting germ 
and instead, are giving fine support 
to the work of manufacturers. 


Hunt Promoted 
Albert F. Hunt has been elected a 
vice-president of Swift & Co., Chi- 
cago. He will have charge of re- 
search activities, among other duties. 


Ww) 


EVENUE 


NEW YORK 


Sorry, Folks—this chart doesn’t tell the story at 
all. Our statistician just went nutty trying to 
make a graphic illustration of the mile-a-minute 
gain in our advertising revenue since 1927, and 


will find it all neatly condensed for you in the 
column at the right. 


CHICAGO - 


ATLANTA 


SUCCESS STORY 


THE PARENTS’ MAGAZINE'S 
REVENUE RECORD 


(From Publishers’ Information Bureau) 


FIRST TWELVE 
; : ; SIX ISSUES ISSUES 

the above piece of insanity was the result! 
1927 $ 24,507 $ 49,014 
What he started out to illustrate was the fact that 1928 67,393 134,786 
the volume of advertising in THE PARENTS’ _— —— — 
1930 121,142 242,283 
MAGAZINE has increased every single year 1931 167,794 335,587 
for the past ten years, the total increase for the 1932 203,115 372,597 
decade being more than 1500%. ct ae ped 
1934 281,906 605,683 
If you care to see just how it happened, you 1935 361,761 694,749 


first six issues 


And this year— 
Total revenue for the 
$407,219 — 


an increase of 
12.6% over last year. 


was 


WEDS PARENTS" MAGAZINE 


SAN. FRANCISCO 
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Four Sectional 
Networks Carry 
Rand’s Program 


Buffalo, N. Y., June 11,—Using all 
or parts of four sectional networks, 
and adding a couple of independent 
stations for good measure, Reming- 
ton-Rand, Inc., created a new chain 
of 51 stations last Sunday night for 
its new “March of Events.” 

Remington-Rand used the Michi- 
gan network of 8 stations; the 
Yankee network of 11; all but two 
of the stations of the new Affiliated 
Broadcasting Company, Chicago, for 
19 more; and 11 stations which are 
members of Associated Broadcasters 
of New York State. To this cover- 
age it added WSPD, Toledo, and 
WJAY, Cleveland. The program 
originated at WINS, the Hearst New 
York station. 

Just to make it more intricate, en- 
gineers here claim that the broad- 
cast represented the first hetero- 
geneous mixture of “A” and “C” 
wires, a transmission feat regarded 
as impossible in the past. 

The new “March of Events,” while 
maintaining the general style of the 
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Mlustrated 


Costs less than 
a PENNY 
per PAGE 
per PROSPECT 
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Visitors to offices of the Paraffine Companies, Inc., San Francisco, must walk over this huge map in ten 


sensi Saree scope of the companies’ activities. 


The material is Pabco inlaid linoleum. 


“March of Time,” formerly spon- 
sored by Remington-Rand, was con- 
siderably slowed down in tempo— 
deliberately so, according to the 
sponsor. The program will occupy 
30 minutes on this line-up every 
Sunday evening through the sum- 
mer. 

“Five Star Final,’ the Remington- 
Rand program which has been run- 
ning on Inter-City network, is now 
being fed to WOR, of Mutual Broad- 
casting System, with a _ possibility 
that the full Mutual chain will carry 
it shortly. 

The agency is Batten, 
Durstine & Osborn. 


Offer “Strongest’”’ Scotch 


McKesson & Robbins, Inc., New 
York, will promote’ Fulstrength 
Scotch whisky, to be featured as “the 
strongest bottled Scotch in_ the 
world.” It is blended and bottled in 
Edinburgh by Drambuie Liquer Co., 
Ltd. New York newspapers will be 
used through Kimball, Hubbard & 
Powel. 


Barton, 


OVER THE HILLS 
AND FAR AWAY 


A favorite of long standing with a tremen- 
dous audience in Northern California, KPO 
projects its voice on over into Nevada, Idaho 
and Oregon. A proven impetus to sales. 


KPO 


50,000 WATTS 


NBC Pacific Coast Red Network 


SAN FRANCISCO 


Completely programmed by NBC 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 963. Meet the New Tycoon—and 
His Family. 

The spendable income accruing to 
farmers of the United States in 1935 
was $3,800,000,000, says this study of 
the farm market issued by Farm Pa- 
per Publishers. The brochure shows 
how to reach this new tycoon, the 
farmer, and his family, and influence 
their buying. 


No. 964. 
Pay? 
Proof of the effectiveness of win- 
dow display advertising is presented 
in this folder describing a survey 
conducted by Erie Lithographing & 
Printing Company. Reports from re- 
tailers show the success of an ac- 
tual display used in their stores. 


Do Window Displays Really 


No. 965. Oklahoman & Times Circu- 
lation Facts—1936 


Complete circulation data is given 
in this folder issued by the Oklahoma 
City Oklahoman & Times, as well as 
a city guide and market information 
on the Oklahoma City trade area. 
No. 966. Who Sells Anti-Freeze? 

The Gasoline Retailer has issued 
this report of a survey conducted 
among 1,500 service stations in vari- 
ous parts of the country on the sale 
of anti-freeze. 


No. 967. Premiums Made from Bake- 
lite Materials. 


A folder compiled by Bakelite Cor- 
poration to show the wide variety 
of premium articles that are fabri- 
cated from Bakelite materials. Items 
are grouped according to price ranges 
from the lc-5¢e range up to the $1-$5 
range. Included are such premiums 
as coasters, measuring spoons, trays, 
pipes, and a number of mechanical 
devices. 


No. 928. Your Time Is Daytime. 


Issued by National Broadcasting 
Company, this booklet presents facts 
and figures showing the effectiveness 
of daytime broadcasts. 


No. 914. Straight Across the Board. 


This is the second volume in Na- 
tional Broadcasting Company’s se 
ries of reports on “The Agency 
Stake in Radio.” It provides a de 
tailed record of how 1,196 advertis- 
ers used the three major national 
media to advertise 1,296 products or 


homogeneous groups of products in 
1929 and 1934. A limited edition is 
at present available only to advertis- 
ing agencies. 


No. 884. NBC Potential Circulation 
Service. 


NBC has issued this broadside to 
herald its newly available circulation 
service, furnished by a “statistical 
robot” that delivers circulation fig- 
ures to order for any combination of 
NBC networks, in one-tenth the time 
formerly required. Each step in the 
new process is described, photographs 
illustrating the robot and its opera- 
ions. Listed are eleven important 
advantages offered by this service. 


No. 907. Standard Market Data and 
New Information About KSTP. 
This booklet, issued by KSTP, con- 

tains detailed market information 

about Minneapolis-St. Paul and the 
8th U- S. retail area. It describes 
the station’s facilities, merchandising 
services, and coverage of the market. 


No. 804. Midwest Farm Papers Mar- 
ket Data. 


The 21,594,712 people living in the 
midwest states are neatly pigeon- 
holed in this data compiled by the 


research department of Midwest 
Farm Paper Unit, Inc. Population 
distribution is given in racial and 
national groups, and numbers, ag 
well as percentages, of population 
are shown for farms, villages, towns 
and cities. 


No. 806. Sales Begin When Programs 

Begin, 

The importance of the daytime 
audience is shown in this analysis by 
National Broadcasting Company of 
radio’s day and night potential cir. 
culation. Designed to answer the 
question, “How many radio families 
are reachable at a given time?” the 
study shows the availability of radio 
listeners from early morning to late 
at night. Several pages are devoted 
to accomplishments of daytime 
broadcasts for some of the well- 
known advertisers. 


No. 916. Who Reads It? 

This survey was made by Retail 
Credit Company, whose representa- 
tives called on 1,400 subscribers of 
Harpers Magazine in 112 cities and 
towns of trading areas in all sec 
tions of the country. The informa- 
tion secured gives a clear picture of 
Harpers Magazine readers, their in- 
comes, positions and possessions. 


No. 905. Factors Influencing New 

Car Purchases. 

An insight into reasons which in- 
fluence car purchases is afforded by 
this tabulation of 3,128 personal in- 
terviews with new car buyers, made 
by R. H. Stiepock, Detroit, for This 
Week. The investigation is limited 
to buyers of 1935 and 1936 models. 


No. 888. The Case of the Curious 

Footprints. 

In this booklet Columbia Broad- 
casting System makes known the re- 
port of Timothy O’Hara, detective, 
who was given the job of tracking 
down footprints of women wearing 
Foot Saver shoes. With five im- 
portant clues he has solved the mys: 
tery of Foot Saver sales-increase. 
Details of ‘‘Musical Footnotes,” the 
successful program, are included in 
the booklet. 


No. 894. 
ness. 


An address by Carl W. Dipman, 
editor, The Progressive Grocer, de 
livered at the annual convention of 
the National-American Wholesale 
Grocers Association. Mr. Dipman 
discusses chain stores, independents, 
voluntary groups, legislation, taxa- 
tion and trends in food distribution. 


(Continued on Page 32) 


This Changing Food Busi- 


NS 


What’s 


toumaent i NE wv ov 


ons een) EQUIPMENT PARTS 


INDUSTRIAL EQUIPMENT NEWS 


New 


ibbshed for 
nants < OPERATING MEN 


Cerne Pees Peni 


WHAT'S NEW THIS MONTH 
SY THE EDITOR 


ie 


if 
i 


manenonnee: 


mn 


erag OF 


Hl 
! 


‘Permanent Law 


MATERIALS |" "=" 


and mechanically 


regular monthly receipt and check 
"What's New" 


to $85 an issue. 


THOMAS PUBLISHING CO.., 


% Industrial Equipment News is the first and only monthly industrial 
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New Coffee Is 
Made to Order, 
Claim of Jewel 


Chicago, June 11.—Offering Chi- 
cago a cup of coffee of “its very own 
choice,” Jewel Tea Company, Inc., 
this week announced in rotogravure 
and black and white the completion 
of a giant test by thousands of Chi- 
cago families of different blends and 
roasts of Royal Jewel coffee. 

In full page space, the company 
asserted that the public’s taste in 
coffee differs in various parts of the 
United States, and even in different 
cities, depending upon the chemistry 
of the local water, the climate and 
other factors. 

“This company, which sells coffee 
in nearly every state in the Union, 
recognizes the fact that in the long 
run the public determines what blend 
aud roast of coffee it will drink by its 
purchase of the coffee it prefers,” the 
advertisement read. 

“Royal Jewel coffee has long been 
a favorite in Chicago. But we wanted 
to be sure we were suiting Chicago’s 
own very special coffee taste with the 
blend and roast that exactly matched 
the Chicagoland climate and tempo 
of living. So we decided to take a 
popular vote.” 


Test of Tastes 


Different roasts and blends of 
Royal Jewel were put in free test 
packages marked only with code let- 
ters, it was explained. Two half- 
pound packages of coffee were dis- 
tributed to each of 4,500 families in 
Chicago and suburbs. 

The test families were asked to use 
the coffees and indicate their choice 
on a ballot, which a Jewel Tea Com- 
pany representative collected one 
week later. 

Centered in the newspaper copy 
was a map of Chicago and suburbs, 
showing the territory in which the 
election was held. The map also 
served to emphasize location of Jewel 
Food Stores, each of which was 
spotted with a star. 

Jewel Tea Company sells food 
products in 43 states, through its 
wagon salesmen, and in the Chicago 
area, through Jewel Food Stores. 

The coffee election idea was tested 
in a smaller community, prior to 
staging in the Chicago area. The 
company does not anticipate exten- 
sion of the plan to other areas at 
this time. 

The Chicago election is part of a 
plan to push Royal Jewel coffee ex- 
tensively in this area. Advertising 
for some time to come will be built 
around the theme, “the coffee of Chi- 
cago’s own choice.” 

One of the by-products of the elec- 


Say “Hello” to a good ‘Buy!’ Stay at 
this New, 26-story hotel... a coast-to- 
coast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all ‘ROUND you—just a stone's throw 
to ‘'Radio City’’, 69 theatres, Sth 
Avenue and railroad terminals. Yet— 
when you want absolute quiet — your 
Piccadilly Room shuts off the city’s 
elamor as you would turn off a light 
wal bene = deen aah “eee. ? 50 
head” beds and up-to-the-minute 

eonveniences. Rates as low as —_— 
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Ask for free “Guide-Map” ef N YT 
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tion was introduction of Royal Jewel 
coffee to non-users, C. N. Watkins, 
advertising manager of Jewel Tea 
Company, said. Many women asked 
Jewel Food Stores for test packages, 
revealing that they had tasted the 
coffee in the homes of friends, and 
wished to cast their ballot for a par- 
ticular blend and roast. 


Coming 
Conventions 


June 21-28. Annual convention, 
National Editorial Association at 
Poland Springs, Me. 


June 28-July 2. Annual conven- 
tion, Advertising Federation of Amer- 
ica and affiliated organizations at 
Boston. 


June 29-July 2. Annual conven- 
tion, International Association of Dis- 
play Men at Netherlands-Plaza Ho- 
tel, Cincinnati. 

July 5-8. Annual convention, Na- 
tional Association of Broadcasters at 
Stevens Hotel, Chicago. 


July 5-9. Annual convention, Pa- 
cific Advertising Clubs Association 
at Seattle, Wash. 


Aug. 11-13. Annual meeting, As- 
sociated Sign Contractors of North 
America at Denver. 


Aug. 24-28. Annual meeting, Pho- 
tographers Association of America 
at Stevens Hotel, Chicago. 


Aug. 31-Sept. 2. Annual conven- 
tion, Advertising Distributors Asso- 
ciation at Royal York Hotel, Toronto. 


Sept. 14-17. Annual meeting, Fi- 
nancial Advertisers Association at 
Nashville, Tenn. 


Sept. 18-20. Annual convention of 
Photo-Lithographic Industry at At- 
lantic City, N. J. 


Sept. 27-30. Annual convention, 
Mail Advertising Service Associa- 
tion, in Cincinnati. 


Sept. 30-Oct. 2. Annual conven- 
tion, Direct Mail Advertising Asso- 
ciation at Netherlands Plaza Hotel, 
Cincinnati. 


Oct. 5-7.—Annual conference, Na- 
tional Industrial Advertisers Associ- 
ation, in Philadelphia. 


Oct. 8-11. Annual meeting, Associ- 
ation of National Advertisers, at 
White Sulphur Springs, W. Va. 


Oct. 15-16. Annual meeting, Audit 
Bureau of Circulations, Stevens Ho- 
tel, Chicago. 


Nov. 12-14. Annual meeting, Life 
Advertisers Association at Edgewa- 
ter Beach Hotel, Chicago. 


R. S. Pierrepont, Jr. 
Starts New Agency 


R. Stuyvesant Pierrepont, Jr., has 
organized University Advertising 
Agency at 745 Fifth Avenue, New 
York, to specialize in copy for col- 
liege publications. 

He was previously associated with 
Princeton Advertising Agency, 
Princeton, N. J., which will be con- 
tinued as a branch of his new enter- 
prise. Other branches will be estab- 
lished next fall at Harvard and Yale. 


Dodd President of 


Management Group 


Alvin E. Dodd was elected presi- 
dent of American Management Asso- 
ciation, New York, at the annual 
meeting. He has been executtive 
vice-president. 

James O. McKinsey, chairman, Mar- 
shall Field & Co., Chicago, was 
elected chairman of the board. 


‘Inquirer,’ ‘Plain Dealer’ 
Offer Combination 


/den Publications, 


A combination color page in the 
|Sunday magazine section is being 
| offered by the Cleveland Plain Dealer 
jand Philadelphia Inquirer. 

Full pages only are being accepted. 


Baumiller Promoted 


E. L. Baumiller has been promoted 
by McCann-Erickson, Inc., New York. 
from assistant space buyer to busi- 
ness space buyer. He succeeds E. 
Jacobi, who recently joined Macfad- 


New Format for “Today” 


With the June 20 issue the page 
size of Today, New York, will be 632 
lines against the present 680 lines. 
A new type face, improved paper 
stock and four-color cover will be 
adopted. Conde Nast Press, Green- 
wich, Conn. will handle the printing. 
Raymond J. Kelly has been appointed 
production manager of Today. He 
was formerly with Pictorial Review. 


| 
| 


_ Coykendall with “Stage” 


Ralf Coykendall will become busi- 
ness manager of Stage, New York, 
July 1. He leaves The Sportsman, 
where he has been advertising man- 
ager and a director for ten years. 


“Home’s’” New Rate 


The American Home has an- 
nounced a new page rate of $1,050 
for its New York area edition, ef- 
fective Jan., 1937. The new circula- 
tion guarantee is 140,000. 


Blair Adds KIRO 


KIRO, Seattle, has appointed John 
Blair & Co. as national representa- 
tive. The station has increased power 
from 500 to 1,000 watts. 


Joins Salesvertising 


Charles Schlieckert, formerly with 
Filmack Trailer Co., Chicago, has 
joined the art department of Sales- 
vertising Associates, Inc., Chicago. 


Used Trailer 
Lots Make Bow 
at Roadsides 


Chicago, June 11.—Used trailer 
lots are springing up along the na- 
tion’s highways, attesting that the 
“house on wheels” business is fol- 
lowing in the footsteps, or tire 
treads, of its predecessor and trac- 
tive power, the automobile. 

All types of trailers may be seen 
on the lots, from the “box” type to 
the new streamline models. Like 
their elders in highway transporta- 
tion, the trailer manufacturers have 
ereated unrest in the breast of the 
trailer tourist, through introduction 
of streamlining and other changes. 


Sensitive to Change 


Sleek new models, with gadgets 
and innovations by the score, spur 
the trailer owner to outdo his fel- 
low motorist in camping facilities. 
Many new as well as used trailers 
may be seen on display at the road- 
side. Once a novelty of itself, the 
trailer has fast achieved a popu- 
larity which has led its fans to seek 
yearly improvements. 

Evidence of the growth of the 
trailer industry is shown in the 


American Automobile Association’s 
prediction that almost 1,000,000 peo- 
ple will enjoy the comforts of home 
in automobile trailers this summer, 
when vacationlands call. 

The trailer travelers have their 
clubs, the Tin Can Tourists of the 
World and the Automobile Tourist 
Association, which hold regular 
meetings in various parts of the 
country, where ideas on construc- 
tion of factory or home-made trail- 
ers are freely exchanged. 


Crown Miss Purnell 


Martha Purnell, former North- 
western University beauty winner, 
was selected as Chicago’s Summer 
Queen by the Federated Advertising 
Club June 6. She will be given a 
free trip to the Texas Centennial. 


WSM Gives Souvenir 


National Life and Accident Insur- 
ance Co., operating Station WSM, 
Nashville, will distribute a WSM ap- 
preciation edition of Radio Guide at 
its exhibit at the Texas Centennial in 
Dallas. 


Pure Drug Appoints 


Lake-Spiro-Cohn, Inc., Memphis, 
has been appointed advertising coun- 
sel for Pure Drug Products, Inc., 
Jacksonville, Fla., manufacturer of 
Red Cross remedies. Newspapers wil! 
be used. 


The Most Widely Quoted 
Feature In Any 
Advertising Paper 


The Index to Retail Activity, which 
appears in ADVERTISING AGE 
every week of the year (see Page 8, 
this issue) is far and away the most 
widely quoted feature in the adver- 
tising press ... Every week several 
hundred newspapers, all leading 
press associations, many important 
magazines carry a summary of the 
retail trade situation as reflected by 
this exclusive feature ... Get in the 
habit of checking this review of re- 
tail advertising in 66 major markets 


every week. 
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PARLIN HONORED 
AS CREATOR OF 
RESEARCH IDEA 


(Pictures on Page 35) | 
A 
‘ 


Philadelphia, June 11.—Nearly 
400 persons attended the testimonial 
dinner given by the American Mar- 
keting Society June 8 to Charles} 
Coolidge Parlin, director of commer- | 
cial research, Curtis Publishing 
Company, and heard the guest of 
honor tell humorously of the series 
of accidents and _near-accidents 
which finally resulted in the found- 
ing on a solid basis of the first com- 


mercial research department 25 
years ago. 
The toastmaster, Dr. Joseph H. 


Willits, dean of the Wharton School 
of Finance and Commerce, Univer- 


sity of Pennsylvania, introduced six} * 


speakers, who paid tribute to Mr. 
Parlin’s accomplishments. The last, 
Frank Coutant, director of research, 
Pedlar & Ryan, Inc., and president, 
American Marketing Society, made 
the presentation of a bound volume 
of 250 letters written to Mr. Parlin 
by associates and friends for the 
occasion. 

Other speakers were Walter D. 
Fuller, Curtis Publishing Company; 
Charles F. Kettering, General Motors 
Corporation; S. R. Latshaw, Butter- 
ick Publishing Company; Dr. Paul 
H. Nystrom, Columbia University, 
and L. D. Waldron, RCA Manufac- 
turing Company. Dr. Howard T. 
Hovde, professor of marketing, Whar- 
ton School, was chairman of the din- 
ner committee. 

Mr. Parlin not only revealed his 
modest spirit, but gave a clue as to 
the reason behind his great success 
when he said: 

“My only part was that of pioneer- 
ing and that was so much fun that it 
seems almost dishonest to receive 
either pay or honor for it.” 

In answer to the question as to 
what has been the greatest accom- 


“AFTER EVERY MEAL FOR LIFE" WRIGLEY'S JUNE MOTIF 


One, two, three, 24-sheet posters, car cards and other forms of outdoor advertising are being used for 
this painting by Otis Shepard for Wrigley. McCandlish Lithograph Corporation, Philadelphia, handled 
the production job. 


plishment of commercial research in 
25 years, Mr. Parlin said that it was 
putting over the conception that in 
the minds of men are ideas, not 
written in books, that are the an- 
swers to most, if not all, sales prob- 
lems. 


Evolution ts Credited 


He disclaimed credit for the in- 
jection of research into advertising, 
selling and marketing, saying the 
idea was conceived by his former 
pupil, Mr. Latshaw, while head of 
the Boston office of the Curtis Pub- 
lishing Company, and developed by 
the three advertising directors under 
whom: he had served, E, W. Hazen, 
William Boyd and Fred A. Healy. 

Mr. Parlin closed his talk with the 
famous paragraph which he _ has 
never failed to use when speaking 
on research and which he says ex- 
presses the guiding philosophy of his 
vocation: 

“We may 
please about 
wholesalers and retailers. 
the last analysis, 
king. The whim 


talk as long as we 

manufacturers, and 
But, in 
the consumer is 
of the consumer 


250.000 


MEN who BUY? 


It’s easy to sell to men who are 


accustomed to 


buying — note 


the buying power of this group! 


ODERN MECHANIX, Hobbies and 
Inventions has the lowest page-per- 
thousand rate in the all-man market today. 
But that is by no means its most impor- 
tant virtue! In Modern Mechanix, Hobbies 
and Inventions, the buying power of the 
circulation is the most important feature. 


A recent survey showed what these 
250,000 men have already bought. Over. 
170,000 of them now own cars—and almost 
surely will buy again. What better medium 
is there for advertisers of cars—tires—bat- 
teries and accessories? Over 100,000 of 


THEY BUY CARS 
170,000 OF THEM 


them own their own homes—a smashing 


big market for any home accessory! 


The very magazine itself qualifies them 
as ace-high prospects for radios—sporting 
goods — home workshop equipment. Their 
age-average as revealed by this survey— 
29 years—shows them not only interested 


but financially able. Young enough to 


enthusiastic—old enough to have ample 


buying power. 


And finally the way they buy Modern 
Mechanix, Hobbies and Inventions proves 


be 


both interest and buying power. This maga- 


zine’s circulation is 69°; newsstand—high- 
est in its field. Call in the nearest Modern 
Mechanix, Hobbies and Inventions repre- 


sentative now. 


MECHAN 


HOBBIES AND INVENTIONS THEY HAVE MONEY FOR 
MODERN MECHANIX PUBLISHING COMPANY HOBBIES 
Fawcett Building, Greenwich, Conn. Simpson-Reilly Simpson-Reilly 
360 N. Michigan Avenue 1501 Broadway, Para- 536 S. Hill Street 1014 Russ Bidg. 
Chicago mount Bidg., New York Los Angeles San Francisco 


makes or unmakes manufacturers, 
jobbers and retailers. Whoever wins 
the confidence of the consumer wins | 
the day; and whoever loses it, is! 
lost.” 


WHISKY SCOOP 
MADE WITH AID 
OF QUEEN MARY 


New York, June 11-—-One of the 
fastest merchandising stunts staged 
in connection with the Queen Mary’s 
recent maiden voyage to New York 
was distribution by The Buckingham 
Corporation, U. S. distributor for 
Berry Bros., of thousands of cases of 
Cutty Sark Scotch whisky which the 
Queen Mary brought over. 

The merchandise was 
truck from ship to 
planes which carried them to all 
parts of the country. The morning 
after the Queen Mary docked, many 
restaurants and retail liquor stores | 
were displaying Cutty Sark in their 
windows, tagged with red labels bear- 
ing the words: “This bottle of Cutty 


rushed by 
chartered air- 


Sark was shipped to America on the} 
maiden voyage of R. M. S. dase 
Mary.” | 
Easy to Sell 

Before the day was over, bottles | 


bearing the tags were at a premium | 
and the tags are already become col- 
lectors’ items, The Buckingham Cor- 


| poration reports. 


The stores also displayed window | 
cards, showing a picture of the giant 
liner and pointing out that the bot- | 
tles shown were part of a large ship- | 
ment on the boat. | 

The Cutty Sark, for which th’ | 
whisky was named, was once Brit: | 
ain’s and the world’s fastest ship. | 
Built in 1889, she was the fastest | 
vessel afloat, capable of 17 knots per | 
hour, and often outrunnning mail | 
steamers. A golden cutty sark, or | 
short shirt, flew from her main truck. | 
Today she lies at anchor at Falmouth, 
England. | 
W & W for Luggage Firm 

Boyle Leather Goods Co., New 
York, luggage, has named Wadsworth 
& Walker, New York, for a campaign 


in magazines, trade publications and 
direct mail. 


Goetz to M. & R. | 


Albert J. Goetz, formerly advertis- | 
ing manager of Hunter Baltimore. 
Rye Distillery, Inc., has joined the 
advertising department of McKesson 
and Robbins, Inc., New York. 


Stedfeld tov Guiahene 


Boston Knitting Mills, Newton, 
Mass., have named H. L. Stedfeld 
Company, New York, for “Quickees,” 
buttonless underwear for infants and 
children. 


Appoint Mitchell | 

The Jefferson City, Mo., Post-Tri- | 
bune and Capital News have ap- 
pointed Mitchell - Ruddell - Rudden, 
Inc., as national representatives. | 


Census Bureau 
Issues First 


1935 Report 


Washington, D. C., June 11.—Cov- 
ering rayon and allied products, the 
first release of the 1935 census of 
manufactures was made by _ the 
Bureau of the Census, Department of 
Commerce, this week. Others wil 
follow in rapid succession during the 
next three months. 

The 1935 census is regarded as of 
particular interest to marketers, 
throwing light on the extent of the 
recovery in various lines since 1933. 

The current report reveals a trend 
toward integration in the rayon field, 
which had only 31 establishments in 
1935, compared with 34 in 1933. Wage 
earners increased from 44,306 to 
50,165; wages from $38,613,000 to 
$50,328,641, and cost 
from $44,031,000 to $61,578,000. 

The total value of products 
amounted to $156,000,000 in 1933, in- 
creasing to $181,000,000 in 1935. 


Lavion Seine Apeney 


J. Kirwen Lucken has been named 
production manager of Lucerna 


Company, New York. 


“G0 TO JUNGLES 
~ IN SUPPORT OF 


of materials | 


CALVERT CLAIN 


New York, June 11.—Jungle evyi- 
dence to prove that drinking Calvert 
whisky is cooling will be featured 
in a new series of newspaper adver. 
tisements released for next week by 
Calvert-Maryland Distilling Company. 

In its campaign last year to pro. 
mote whisky drinking during the 
summer, the Calvert company 
stressed its claim that “Clear heads 
cool off with Calvert,” and _ this 
theme will be repeated in the cur. 
rent series. Sales during the sum. 
mer months were stated to have in- 
creased 222 per cent while others in 
the industry suffered a 35 per cent 


decline. 


Temperatures Measured 


The tests were made last Decem- 
ber in the South American jungles 
by a Calvert financed expedition. 
The party found that “whisky does 
cool—by driving inner heat to the 
surface of the body, where it is dis- 
sipated, evaporated, radiated.” The 
cooling effect was found by measur- 
ing skin temperatures by a _ der- 
matherm. 

The adventure story appeal for 
Calvert is being consolidated for the 
first time with Old Drum, a lower 
price whisky produced by the same 
firm, which is mentioned and dis- 
played in a small box in the adver- 
tising. 

About 350 newspapers will carry 
the advertisements, which range 
from 720 to 300 lines, and will be run 
weekly throughout the summer. John 
E. Stewart is advertising manager. 
Brown & Tarcher is the agency, with 
Stanley A. Brown account executive. 


Brophy Joins Mullins 


Paul F. Brophy, veteran automo- 


tive executive, has been appointed 
general sales manager of the new 
‘trailer division of Mullins Manufac- 
‘turing Corporation, Salem, O. The 
;company will be in full production 
of Mullins Red Cap utility trailer by 
| July 1, Charles C. Gibson, president, 
‘announced. 


LAND OF THE PILGRIMS’ PRIDE 


With a potential circulation of 1,156,000 
radio families, WBZ and WBZA reach 
4/5ths of the buying power of New 
England. It’s low cost selling for adver- 
tisers. Let us show you how—and why. 


WBZ 


50,000 WATTS 


NBC Bive Network 


BOSTON, MASS. 


WBZA 


1,000 WATTS 


NBC Bive Network 


SPRINGFIELD, MASS. 


Completely programmed by NBC 
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Dozen Departmentals 
to Meet in Boston 


New York, June 11.—An industrial|of the Sales 
murketing conference will be one of | which will meet all day June 30 and 
4 dozen departmental meetings to be | the morning of July 1. One of the 
held in conjunction with the conven-| features of the Tuesday afternoon 
tion of the Advertising Federation of | session will be a play, “All in a Day,” 


America at Boston June 28-July 2. 
The industrial meeting will be held 
June 30. 

Subjects to be discussed include 
“Sales Mindedness—What It Adds to 
the Equipment of the Industrial Ex- 
ecutive,” by Robert F. Elder, depart- 
ment of marketing, Massachusetts 
Institute of Technology; “How Good 
industrial Advertising Reduces the 
Cost of Sales,” F. H. Willard, presi- 
dent, Graton & Knight Company, 
Worcester; and “Sales at Low Cost 
through Distributors,”. by W. L. 
Pond, domestic sales manager, Nich- 
olson File Company, Providence. 

C. J. Stark, president, Penton Pub- 
lishing Company, Cleveland, will 
contribute “Current Trends in Selec- 
tive Marketing,” and the final talk 
will be on “Copy Ideas for Industrial 
Selling,” R. H. MacNamee, Richard- 
son, Alley & Richards Company, 
Boston. 


Chirurg to Preside 


James T. Chirurg, of the Boston 
agency of that name, will preside at 
the business session, while Raymond 
Hudson, secretary, New England 
Council, will act as toastmaster at 
the luncheon which will initiate the 
meeting. 

One of the most pretentious of the 
departmental gatherings will be that 


Complete Hotel 

Coverage at 

Minimum Cost 
* 


203 N. WABASH 
cHIticaé9oa 


“AMERICAN 


HOTEL JOURNAL | 


)). The R AY 
SCHOOLS 
Dept.S* 116 S.MICH.AVE..CHICAGO 


MOTORS and 
MECHANISMS 


all types 


All types including New 10 ounce, 110-v., 
back geared motor unit that plugs into light circuit. 
No batteries. No radio intert Ne transt 

Cool running. Provision for any 


ting—any positi 
$1.10 in thousand ots. 
TURNTABLES, TOO 


MANUFACTURING CO 


185] S$. 52nd AVE CICERO. IL 


Where 

| Convention 
Plans 

| ' 
| 


Come True . 


ee 


Convention committees find 
that their plans come true when 
they meet at the Ambassador 
|| in Atlantic City. For this is the 
big hotel that remembers all 
the little things. 

You'll appreciate the smooth 
service at the Ambassador, too 
...whether yours is a trade asso- 
| ciation convention or a sales 
meeting. 

Drop us a note if you are-in- 
volved in convention problems. 
You'll find us eager to help. 


The 


Ambassador 
ATLANTIC CITY 


William Hamilton, Managing Director 


| 


| Trends in Research.” 


Promotion Division, 


written, acted and produced by em- 
ployes of William Filene’s Sons 
Company, Boston department store. | 

The only clue to the tenor of the) 
play is the sub-head, “A Picture of 
Store Life.” There are rumors that | 
the retail sales folk have taken ad-| 
vantage of the opportunity to show 
that their troubles are not all of their 
own making, and that some of their 
lack of success in selling the ob- 
durate consumer may be laid at the 
door of the national advertiser. 

William H. McLeod, sales manager 
of the Filene organization, will open 
the Tuesday morning session of the 
Sales Promotion Division, with a talk 
on “Publicity Problems that Cause 
Many Headaches.” 


To Tell What’s Wrong 


Marion C. Taylor, merchandise 
editor of Vogue, New York, will ask 
“What’s Wrong with Retail Selling,” 
and give some of the answers. 
Charles P. Pelham, vice-president of 
Fuller & Smith & Ross, will present 
a “Silly Symphony,” based on the 
eternal triangle — manufacturer, re- 
tailer, consumer. 

C. W. Harvey, charge manager of 
Gilchrist’s, Boston, will give a new 
slant with a talk on “Building Busi- 
ness through Aggressive Charge Ac- 
count Promotions.” 

Another Filene executive, Louis E. | 
Kirstein, vice-president in charge of 
merchandise, will be the luncheon 
speaker, with a discussion of “Keep- 
ing up with the Consumer.” 

The Newspaper Advertising Exec- 
utives Association meetings June 29- 
July 1 in the Statler Hotel will in- 
clude addresses by Ben C. Duffy, 
Batten, Barton, Durstine & Osborn, 
New York, on “What Is Good News- 
paper Promotion’; James G. Mc- 
Donald, of the New York Times, 
“Responsibilities of the Newspaper 
in a Changing World,” and Francis 
N. McGehee, Cleveland Press, ‘‘Bath- 
room and Dressing Table Inventory 
of the Cleveland Press,” and Dr. 
Daniel Starch, New York, “New | 


Plan Two Symposiums 


At the Public Utilities Advertising 
Association session June 3, a sym- | 
posium will be held on “What of | 
Radio for Public Utilities?” and an-| 
other on “Kitchen Modernization.” 
Edgar Kobak, vice president, Lord 
& Thomas, New York, will speak on 
“Institutional Advertising—Its Value 
to the Utility.” 

At the opening session of the Na- 
tional Newspaper Promotion Associa- 
tion June 29, Don D. Patterson, na- | 
tional advertising director, Scripps- 
Howard Newspapers, will discuss 
“Why Promotion?” Philip Salisbury, 
executive editor, Sales Management, 
will discuss “Research and Surveys” 
at the opening June 30 session and 
Joyce A. Swan, Des Moines Register 
and Tribune, will lead discussion on 
“The Promotion Budget.” 

Other addresses will include “Chart- 
ing Research and Promotion,’ by Wil- 
liam A. Thomas, director, Bureau of 
Advertising, American Newspaper 
Publishers Association; “Getting the 
Copy Angle,” by Roy Dickinson, 
president, Printers’ Ink; and ‘Make 
It Sell,’ by L. E. MecGivena, New 
York Daily News. 

The closing day’s sessions, July 1, 
will be highlighted by discussion on 
Your Promotion Problem and Mine,” 
led by Charles L. Baum, The Journal, 
Portland, Oreg., and an address on 
“What Can the NNPA Accomplish in 
the Years to Come?” by George Ben- 
neyan, New York American promo- 
tion manager and founder of the 
NNPA. 

Various types of discussion peri- 
ods also are planned at the depart- 
mental meetings indicating timely 
and troublesome matters will be 
given healthy attention. 

At the Newspaper Advertising Ex- 


(Continued on page 33) 


MAKE AWARDS TO LEADING AGENCIES AT NEW YORK LUNCHEON 
—=—o> 


Fred Fisher, of Simmons-Boardman Publishing Co., displays recognition and citation at recent New York 

luncheon of Dotted Line Ciub, of which he is president. Others left to right, Ben Horchler, A.B.P.; Fran- 

cis A. Lederle, Haire Pub. Co., and Judd Payne, A.B.P. executive. The citation is affixed to the standards 
of recognition established by Associated Business Papers, Inc. 


(Photograph Courtesy Kaufmann & Fabry Co.) 


TECHNIQUE 


Whether it be the balloon dancer or the photo-engraver, tech- 
nique makes for perfection. Photo-engraved plates reproduce 
the dancer or your merchandise faithfully. 


An 8x10 copy of the picture is yours for the asking/ 


REVERE PHOTO ENGRAVING CO. 
712 Federal St., Chicago WABash 8816 
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June 15, 1936 


Directs Ayer Radio 
Fred Plugfelder has been placed in 
charge of the radio department of | 
N. W. Ayer & Son, Inc., New York, | SCOPE OF NEW 


following the resignation of Douglas 
Coulter and Harry Ommerle. He will 
be assisted by Prentice Winchell, in 
charge of production, and Jay Hanna 
and Brewster Morgan, program direc- 
tors. | 

Baldwin H. Ward has joined the | New York, June 11.—The news. | 
advertising staff of Time, in New | Paper phase of the Continental Oil | 
York, and John Howell in Chicago. |Company’s advertising campaign for | 
Mr. Ward was advertising manager |Conoco Germ Processed Oil, a drive | 
of Letters. which features a new phrase, “oil 
plates your engine,” got under way 
this week throughout the nation. 

Twenty-nine national 


|ready carried the “oil plating’ theme | 
to motorists. 


jin 1,500 different cities. A total of 
/1,178 newspapers are on the 1936 
Conoco list. 
Conoco Germ Processed Oil made 
‘its debut in 1929. The oil contains 
a special essence which enables “plat- 
\ing’”’ the metal surfaces of engine 
/parts with an oil film of more than 
‘ordinary strength and penetrating 
‘quality, according to the advertising. 
About two years ago automobile 
' | manufacturers began to use bearings 
| which required oil of exceptional film 
istrength. At that time Conoco be- 


50,000 WATTS 


Nashville, Tennessee 


OBITUARY NOTICE: 

Passed away, the idea that Sum- 
mer is a slack season for radio. 
Wonderful results obtained for adver- 
tisers by this station responsible for 
death of said idea. Both advertisers 
and we are too busy transacting busi- 
ness to mourn its passing. But not 
too busy to show you how you can 
get more business, too! 


/of its Germ Processed oil vigorously. 
'The new campaign introduces such 


magazines | TD Nae Oe he 4 
and twenty radio stations have al-| wa 


The same theme will | 
be advertised on 4,000 poster boards | 


|gan to push the penetrating qualities | 


Pe ponte 


“Sharpshooting? 
You'll get real 
cooperation— 
action—results 


when you wa 
shoot over. Ww 


/ 


). E. (Plug) Kendri k 
V. P. & General Mer. 


aerecentit oy : 
WM. G. RAMBEAU CO. N.Y. Chicago - Frisco 


phrases as “oil plating,” as a substi- 
jtute for “penetrating lubricity,” in 
‘order to simplify the idea for the 
| motorist. 

“Oil Marries Metal,” one full page 
|newspaper advertisement in the new 
|campaign reads, “and your engine 
|hbecomes Oil-Plated. 


“Plates Your Engine” 


“Yes, patented Conoco Germ Pro- 
‘cessed Oil—first alloyed oil—defi- 
nitely joins to all moving parts. It 
|does not merely squirt, but plates 
‘on! This durable Oil-Plating can- 
/not seep down, scrape off, heat away, 


INTRODUCING NEW SPECTACULAR 


FIRST TIME IN HISTORY 
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WILSON IDEAL “DO 


| 
| 


LIVING IN THE AIR-CONDITIONED 


Be on hapd at 9:30, when 
Mr. Thos. E. Wilson will 
personally open this 
umque displey 


G HOUSE” 


One-time advertisement used by Wilson & Co. for live poster. 


(Story on 


| 


Page |) 


“.. And your engine becomes,” in 
smaller type. 

In the newspaper advertisements 
which appeared in color, the words 
“Oil Marries Metal,” and the words 
“oil plated” as they appeared 
throughout the text, are printed in 
red. 
| Tracy-Locke-Dawson, 
lagency,. 


Ine., is the 


Information 


for 
Advertisers 


(Continued from Page 28) 

No. 856. Photoplay Builds Depart- 
ment Store Traffic for the Adver- 
tiser Through Its Monthly Fashion 
Service to Stores and Readers. 


For the benefit of Photoplay adver- 
tisers, all leading department stores 


or lump into carbon and_ sludge. 
Even before you touch the starter, 
Oil-Plating is up on its job. And 
there it stays Plated, to stave off 
your next stop for oil ... and your 
next trade-in. Get the one oil that 
Oil-Plates your engine.” 

Layouts in the newspaper series 
are similar to those used in the 
magazine advertising, which excited 
|praise from Gilbert F. Farrar, of 
|American Type Founders Sales Cor- 
poration, in an address before the 
Advertising Affiliation, in its recent 
convention in London, Ontario. 

The headline, “Oil Marries Metal,” 
and the lines in text of the copy, are 
on a slight slant. The words “Oil 
Marries” appeared in large type at 
the top of the advertisement. The 
{second line contained the word 
“Metal,” in large type, followed by 


in America receive each month this 
|Photoplay tashion bulletin service. 
\Included are reprints of advertise- 
iments of manufacturers who use 
|Photoplay regularly, and whose ad- 
|vertising Photoplay merchandises to 
|department stores in this manner. 


No. 897. New Passenger Car Sales 


| in Philadelphia. 


| These tables, prepared by the mer- 
|chandising and research department, 
Philadelphia Inquirer, give a classi- 
fication of 1936 cars, new passenger 
'car sales, and percentage distribution 
| of new passenger car sales by price 
|/groups in the Philadelphia buying 
|area. 

| No. 957. 1936 
| Market Facts. 


| . 
Published by 


Southwest 


Farm 


+ 


FAITHORN 


puts the same earnest effort behind 
the job of selling Faithorn 3-in-1 service as 


he does in helping the Chicago Bears pile up 
victories during the regular gridiron season. 


FAMOUS ‘PRO’ 


On t 


a’? 


that 


that 
touc 
sales 


PRINTIN 


DAY 


Offers a 'Triple-threat’’ Service to 
ADVERTISERS 


coordination and unity of purpose 


Faithorn’s engraving, ad-setting 
and printing, all under one roof, 


~ 


GRID STAR 


he football field it's speed, 
wins. In advertising it’s 
brings you that point-after- 


hdown margin that wins 
and customers’ confidence. 


504 Sherman Street, Chicago 


« 7820 


statistical information on popula- 
tion, wealth, growing seasons, mar- 
keting practices, etc., of Texas, Okla- 
homa, Arkansas, Louisiana, and New 
Mexico. Two interesting features 
are a calendar of farm and ranch 
work in the Southwest, and a chart 
showing marketing periods of Texas 
farm products. Editorial, circula- 
tion and advertising data on Farm 
and Ranch are included. 


No. 959. Berkeley Market Study. 
A twelve-page booklet in three 
colors, compiled by the research de- 
partment of Fenger-Hall Co., and 
published by the Berkeley, Cal., 
Gazette. It gives basic market in- 
formation about Berkeley, and es- 
sential data on the Berkeley Ga 
zette. 


No. 955. Radio Listening in Auto- 
mobiles: An Analysis. 


From 20,000 mail and 1,000 per- 
sonal interviews among owners of 
automobile radios, Columbia Broad- 
casting System has analyzed the 
auto radio listening habits of the 
nation. The average auto radio is 
tuned in 2.6 hours every weekday, 
and 38.2 hours every Sunday, while 
2.7 persons listen to each auto 
radio, this survey says. 


No. 956. How to Reduce Adver- 
tising Production Costs. 

A reprint of a talk before the 
American Institute of Graphic Arts 
by Dean Uptegrove, art director of 
Richardson, Alley & Richards Co. It 
contains an analysis of varying page 
sizes of national publications, and 
suggestions for standardization in 


, 
Farm 


and Ranch, 
{this booklet contains a wealth of 


raei NIGHT SERVICE 


this field. 


No. 960. Jt Takes This Combina- 
tion to Hit the Jackpot in Iowa. 

Farmer, farm paper and dealer 
spell the combination for sales in 
the rich Iowa farm market, says this 
brochure for Wallace’s Farmer and 
Iowa Homestead. Brief data on the 
“bright spots” in the Iowa farm 
situation are included. 


No. 872. 1935 Spokane Market 100% 
Retail Drug and Grocery Surveys. 


These are the second annual retail 
grocery and drug store surveys made 
by The Spokesman-Review and Spo- 
kane Daily Chronicle, carried out 
through personal contact with all re- 
|tail drug and grocery stores in met- 
ropolitan Spokane and in 33 repre 
sentative cities and towns of the out- 
side field. The surveys deal with 
sales standing and distribution of 
various brands in major classifica- 
‘tions. Data is so arranged as to be 
comparable with figures on _ sales 


Are Slowed Up 


Radio Salesmen 
| by Excitement 


New York, June 11.—Distracted by 
the Republican National Convention 
and the imminence of the Louis- 
Schmeling fight, broadcasters came 
up with only one new contract this 
week. Dryden & Palmer, Inc., Long 
Island City, N. Y., will sponsor a new 
program over Mutual Broadcasting 
System June 14 and succeeding Sun- 
days at 10:15 to 10.30 a. m., EDST. 
The talent is Bernice Ackerman, so- 
prano, and Louise Wilcher, organist; 
the agency, Samuel C. Croot, Ince., 
New York, 

The aforesaid combat, sponsored 
by Buick Motor Company, goes over 
both red and blue networks of NBC 
next Thursday night. Clem Me. 
Carthy will be assisted by Edwin C. 
Hill at the Yankee Stadium. The 
proceedings will be rebroadcast to 
Spain, Germany, and other foreign 
countries. Mr. Hill will be present 
through special arrangements with 
his sponsor, Remington-Rand, Ince. 
Arthur Kudner, Inc., is the Buick 
agency. 

Messrs. McCarthy and Hill have 
arranged to get in the commercials 
early, just in case. 


highlights of a survey just completed 
by Farm Journal. More than 110,000 
answers to a questionnaire on brand 
preferences covering 24 food items 
are arranged by states, sections, and 
nationally. 


No. 948. “C’mon In.” 


Radio station KMBC has issued 
this pamphlet, which describes the 
station’s early morning farm pro- 
gram and gives graphic illustrations 
of the results it has produced. 


No. 950. The Four-Day Route to a 
Five Million Market. 


This booklet, issued by Farm Jour- 
nal, furnishes a county count of cir- 
culation, keyed alphabetically for 
easy reference. It also contains data 
on estimated farm incomes, number 
of retail outlets, and volume of retail 
sales. 


No. 866. Getting Your Merchandise 
Off the Shelf. 

A new edition of a booklet full of 
point-of-purchase advertising and 
merchandising ideas, issued by 
Forbes Lithograph Mfg. Company. 
New developments in many varieties 
of counter displays, floor stands and 
containers created by Forbes for 
leading manufacturers are fully de- 
scribed. 


i ul = 
NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 


TU ay 


City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 


standing of products in the Spokane 
market in 1934 and in 1931. 


No. 941. Ward’s Scoop! 


A brochure issued by Columbia 
| Broadcasting System, describing the 
“News of Youth” program sponsored 
by Ward Baking Company, the inter- 


of New York’s newest hotels. 
Enjoy the finest of food too, and 


conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


From $259 Single 


est it has created among children, 
j;and indications of sales increase. A 
| typical script is included. 


No. 895. Buying Influence Behind 
the 7 Farmers. 

That farmers’ wives of all sections 
|read the advertisements, drive to 
|town regularly for purchases, and 
| have definite brand preferences is 
‘shown in this folder, which gives the 


From $4@90 Jouble 
Suites from $6.00 to $15.00 
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ADVERTISING AGE 


The rates for this department are as follows: 


“Help 
charges $1. 


Wanted” and “Situations Wanted,” 


30 cents a line, minimum 


All other eapetgenttons (single insertion rates): %, inch, 3. 75; 1 to 3 in., 


per in., $4.75; 
per in., 
contracts. 


in., per in., $4.50; 7 t 
S006: is to 15 in., per in., $3. %S. Write for PR on term 


o 9 in., per in., $4.2 18 to 12 in., 


POSITION WANTED 


Experienced saleswoman seeks oe 
tunity to sell advertising spa . 
Box 784, ADVERTISING AGE, N N.Y.C. 


MISCELLANEOUS 


DON’T BE SKEPTICAL! 


You simply must investigate newest 
process which reproduces illustrated 
advertising literature, sales letters, 
bulletins, ete. Typesetting or cuts un- 
necessary. All sizes available. 
600 copies (8%x11) $2.50 
Additional hundred copies—20c 


Send for samples 
LAUREL PROCESS, 480 Canal, N.Y.C. 


PHOTO POST ee 
Actual Reproductions of hg 


Photos $1 5.00 per 100 
8x10 Size for Salesmen’ 8 

Samples . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


FOR SALE 


BUYERS ARE AMBITIOUS 
We need more good mechanical and 
engineering trade papers either paid 
or controlled circulation. 
Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


HELP WANTED 


One of the leading color photographers 
in New York City is considering the 
advisability of making a connection 
with a first-class representative in 
Chicago—not necessarily exclusive. If 
you are interested, write Box 783, 
ADVERTISING AGE, New York City, 
giving all information which you feel 
we should have. 


MISSING PERSONS: I am looking for 
a chap whose name I do not know. 
Neither do I know his age or his pres- 
ent whereabouts. Probably he is 
working in an Advertising Agency or 
for some progressive manufacturer as 
Sales-promotion Manager. He has an 
excellent background of advertising 
and merchandising experience and 
has had success in formulating and 
directing hard hitting promotional 
campaigns. He writes good copy and 
knows production methods. No doubt 
by this time he is ambitious to enter 
into advertising and promotional 
work for himself and has laid away 
a small sum to invest in a good, clean 
profitable business in a prosperous 
sophisticated community a few hours 
from Chicago’s smoke and noise. If 
you know this fellow have him write 
to me in care of ADVERTISING AGE, 
Chicago, because I have more work 
than I can do. IT’ll pay him a fair 
salary to start and when he and I 
are both sure we'll get along I'll sell 
him half my business. 
ANXIOUS. 


Sarazan Joins Hecht 
Bert M. Sarazan, for the past nine 
years advertising director of Frank 
and Seder, Pittsburgh department 
store, has been made sales promo- 
tion manager and publicity director 
of the Hecht Co., Washington, D. C. 


Cline Promoted 


W. R. Cline, formerly assistant in 
the sales department of station WLS, 
Chicago, has been appointed sales 
manager. He has been with the 
station for five years. 


School to Lamb 


Jourden-Diesel Schools, Inc., Phila- 
delphia, has placed its advertising 
with James G. Lamb Co., Philadel- 
phia. 


Cooney Changes Work 


Frank J. Cooney has joined Wes- 
ton, Frykman & Allen, New York, 
radio station representatives, as sales 


director. He was previously with 
the Hearst organization in New 
York. 


Daily in Chicago 
Walter Daily has become vice-presi- 
dent and director of sales for Manz 
Corporation, Chicago, following his 
withdrawal from Walter Daily, Inc., 
Cleveland agency. 


O’Sullivan Appointed 
Jack O’Sullivan has become adver- 
tising manager of Circulation Man- 
agement, Chicago. He has been with 


The Rotarian. 


The Lexington has become the advertising 
man’s favorite hotel because it's located con- 
veniently to most agency and publication 
offices. And they like its thrifty comfort... 
rooms from $3 a day. 


National Hote! 
Monagement 
Co., Inc. 
Ralph Hitz, Pres 


HOTEL LEXINGTON 


48TH ST. AND LEXINGTON AVENUE - 


NEW YORK 


Charles E. Rochester, Manager 


NOVEL SELLING 
~ IDEAS BLOSSOM 
AT G. 0. P. MEET 


(Continued from Page 1) 


aggregating $33,734. Distilling and 
brewing companies led in the pur- 
chase of space with $80,000 con- 
tributed, it was reported. 

One feature of the convention was 
dramatization of plans for the Re- 
publican party’s radio campaign on 
a series of giant boards depicting 
the promotional technique to be em- 
ployed. 

The series included a display of 
“How to advertise and merchandise 
economically and effectively Repub- 
lican broadcasts in your community.” 
The plan includes use of direct-mail, | 
window displays, handbills and per- 
sonal interviews calling attention to 
the political broadcasts. 

Another phase of the campaign as 
outlined will be organization of 
“motor squadrons” to attract audi- 
ences with automobile radios. 


Tells Audience Response 


Newspaper “spotlight” advertise- 
ments are suggested, with local Re- 
publicans donating the space for 
these tie-in insertions featuring all 
necessary listening information. 


Columbia Broadcasting System 
also took advantage of the occasion 
to introduce new devices, including 
a “demonstrometer” which visualized 
for the audience the extent of the 
audible demonstration and_ simul- 
taneously made permanent records 
of these waves of enthusiasm. 

The device includes a_ six-foot 
“thermometer of sound” which 
flashed in calibrated red lights the 
fluctuating volume of convention 
noise, and an automatic graph that 
recorded the auditory variations dur- 
ing the proceedings. The graph ac- 
curately charts the volume of ora- 
tory, applause, cheers and music. 


Photo-Mike 


Speakers also were aided by the 
device through being able to de- 
termine through the graph the audi- 
bility of his words on audiénces of 
various sizes. 

The “photo-mike,” invented by 
E. K. Cohan, CBS engineering di- 
rector, also was used at the conven- 
tion. The latest development in 
portable radio transmitters, it per- 
mits taking of about 13 pictures of 
the speaker whose words it is broad- 
casting. 

The long and bitter fight over 
music copyrights played a part in 
the convention. Warner Brothers, 
with a bow to a native son, Herbert 
Hoover, lifted all copyright restric- 
tions, allowing the strains of “Cali- 
fornia, Here I Come” to be heard by 
radio listeners in all parts of the 
country. 

Lou Rich, director of the conven- 
tion band, added an advertising slant 
to the big affair, when he responded 
to the delegates’ cries, “We want 
Hoover,” by playing Eddie Cantor’s 
theme song, “We want Cantor,” 
which helped make Pebeco tooth 
paste and Chase & Sanborn coffee 
popular at various times and on 
rival chains. 


Higher Radio Rates 


WEEI, Boston, and WCKY, Cin- 
cinnati, NBC outlets, have increased 
their rates, effective July 1. WEEI’s 
night network price will be $400 an 
hour, and WCKY will charge $320. 


| 


Introduced 


MacKeen to Boston 


George W. MacKeen, formerly with 
Anheuser-Busch and Blatz Brewing 


Co., has joined Diamond Spring 
Brewery, Inc., Boston, as sales man- 
ager. 


Conover Opens Office 


H. K. Conover Co., radio represen- 
tative, has opened offices at 360 N. 
Michigan Ave., Chicago. 


U. S. Moves Office 


United States Advertising Corpora- 
tion has moved its New York office to 
30 Rockefeller Plaza. 


PROMISE COOL FEET IN SUMMER 


SE INSULATOR 


PERFORATED VENTS 
rormiing Foot to o Kpetie 


wy mae ow 


an insulator between the soles. 


(Continued from Page 31) 
ecutives Association sessions ques- 
tion periods are scheduled after the 
formal addresses and provision is 
made in the program for additional 
discussion of topics proposed by 
members at the session. 

A moving picture will be an ad- 
ditional feature of the Public Utili- 
ties department session. The picture, 
presented through the Public Ser- 
vice Corporation of New Jersey is 
entitled, “A Cycle of Service.” 


Magers on Contest 


Other items of particular interest 
listed for the utilities men will be 
a report by Kenneth Magers, Union 
Gas and Electric Company, Cin- 


SIs TERED 


R Mine | 


New display of Cambridge Rubber Company showing patented Air-o-Flow, 


Arthur A. Riley is a manager. 


Dozen Departinentels 
to Meet in Boston 


cinnati, O., on the “Better Copy 
Contest,” and reports of committees 
on “New Advertising Exchange” and 
“Costs and Results.” 

In the Symposium on _ Kitchen 
Modernization, the members. will 
hear Mrs. Mary Gillies, associate edi- 
tor, McCall’s, on “Bringing us up to 
date on developments”; Miss Kath- 
arine Fisher, director, Good House- 
keeping Institute. ““‘What women have 
told me they want;’ Miss Grace 
Pennock, associate editor, Ladies 
Home Journal, “Kitcheneering in a 
skyscraper;” and Miss Ada Bessie 
Swann, Home _ Service Center, 
Women’s Home Companion, “Bring- 
ing the facts home to public utili- 
ties:” 


PLATES 
land MATS 
IN A 
HURRY 


It's our fast, sure, business-like 


we re at your elbow-ready 


makes Railway Express the right hand reliance of advertisers, 
electrotypers and matmakers in a rush. We move top-speed 
all the way. With 23,000 Railway Express offices at your 
disposal across the continent, we can reach almost anybody 
you name anywhere at any time. « Railway Express picks up 
shipments by fast motor truck on your phone call; forwards 
them at passenger train speed, delivers promptly on arrival 
at any hour—nights, Sundays and holidays included, at no 
extra charge. You get a receipt from us on pick-up, we take 
a receipt from the consignee on delivery, proving arrival in 
good condition. « For service or information phone 
the nearest Railway Express office. 


RAILWAY EXPRESS 


AGENCY INC. 
NATION-WIDE RAIL- AIR?’ SERVICE 


service at economy rates that 
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Deep under streets and gardens run the long 
galleries of a century’s digging. 

Hundreds of feet below bustling Broad Street 

Men drill the black veins, load cars 

That roll on tracks in endless succession. 

Above are skyscrapers and the metropolitan 
business section of Hazleton, Pennsylvania. 


In a spur of the Blue Mountains, 1800 feet 
above sea level, 

Some twenty-eight miles from Wilkes-Barre, 

In rugged country, isolate and lovely, 

Is Hazleton, anthracite city. 

Around the towns, the mountainous dumps 
of coal 

Compete with the surrounding cliffs. 

Ten mining companies operate 24 collieries, 

Vast labyrinths of shafts and tunnels. 

The newer workings are timbered with steel 
and concrete, supplied 

With power for hoisting, electric locomotives; 

Centrifugal pumps lifting out eight tons of 
water for every ton of coal mined, 

Rotary pumps washing every mined ton with 
fifteen tons of water; 
Miles of compressed air pipelines for the drills, 
Telephones, electric exploders, steam heated 
waiting rooms and spotless breakers— 
All these would make the old time miners 
blink in wonderment. 

But little of coal is seen on the surface. 

The town is clean, with pleasant homes and 
gardens. 

It boasts a million-dollar high school, 

An eightstory hotel and forty-two churches, 
Has pretentious clubs—the Legion, Eagles, 
Elks, Masons, Knights of Columbus 
And Catholic Women’s own their club- 

houses. 
There is the Valley Country Club for golf. 


The Sunday News goes to this home 
of a construction engineer on 
Laurel Street, Hazleton. 


a 
4 


Disroth’s and the Bon Ton are modern front 
department stores. 

There are big movie houses, 618 retail stores, 

Shirt factories, knitting mills, a power plant 
supplying 125 towns, 

And the Duplan Silk Company, employing 
2,000 people, mostly women. 

Hazleton is more than 85°, native white, 

Sprung from stocks that were Welsh, Irish, 
Hungarian, 

Italians and natives of the Tyrol, 

But all American now. 

Some of Hazleton’s wealth is old, four or five 
generations, 
And half its families own homes valued well 

above the U. S. median. 
This is no drab coal town, but a market no 
manufacturer can high hat. 


So here we have a Pennsylvania city 

As different from New York as can be 

And 146 good miles away. 

But the New York Sunday News is Hazleton’s 
first magazine! 


y @ HazLerTon, Pa., is 146 miles from 
S New York. Third of the anthracite cities, it 
bas a population of 36,765. Its 7,888 
families buy 1,878 copies of the New York 
Sunday News, fer a coverage cf 23.8%. 
Broad Street, pictured here, is the center of a 
clean, smart and busy shopping area. 


You can reach one out of every four homes in 
Hazleton 

With the New York Sunday News. 

Newsboys leave it at large, balconied frame 
houses on the near north side, 

And in the Diamond Addition where goats 
roam vacant lots; in the better homes 

On North Church and Laurel Streets, 

On the porches of miners, merchants, me- 
chanics—the mean abode and the mansion. 

Hazleton, mining town, takes its place in the 
parade of 129 cities, 


\ i‘. All of 10,000 or more where Sunday News 


coverage is 20°, or better; 
With the biggest push from New York City, 


| Where two families out of three are Sunday 


News readers! 


~ In this urban empire of the crowded East 


The Sunday News reaches more homes than 
any magazine, any other newspaper. 


_ Its circulation now exceeds 2,800,000, 


And bulks in one market area. 

It enters more American homes than any 
national magazine except one— 

At the lowest milline cost of any American 
newspaper. 

To get more business where heavy population, 
big sales and low selling costs 

Bring greater profit with every sale, 

Use this prime medium in a prime market for 
volume business. 
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ADVERTISING AGE 


THEY SWEAR BY DREFT 


Account Executive E. J. K. Bannvart, Mrs. Harriet Dunn testifying, 
NBC Announcer Bob Brown and Notary Lieber. (Story on Page 4) 


ADVERTISING MEN TURN OUT TO HONOR RESEARCH EXPERT 


Paw 
&® 


/Y — . 


At the speakers’ table at the Parlin dinner in Philadelphia, June 5, are left to right: S. R. Latshaw, Butterick Publishing Co.; 
Charles C. Parlin, guest of honor, and Dr. Joseph W. Willits, University of Pennsylvania. 


Left, Charles F. Kettering, of General Motors looks cheerful, contrasted with the thoughtful expression on the face of Walter 
At right, F. B. Coutant, president, American Marketing Society, is taken by surprise. 
(Story on Page 30) 


D. Fuller, Curtis Publishing Co. 


IC REVIEW 
WEEK 


MODERNIZED 


New package of S. C. Johnson & Son, 
Racine, Wis., with label lithographed di- 
rectly on the can. 


LEADS E. A. A. 


W. D. Murphy, 


new president of 


industrial 
association. 


(Story on Page 25) 


GAZOOKA FOLLOWS "TALKIE PANTIES" 


Thomas & Marcus, New York, who originated "Talkie Panties,"’ are 
offering Gazooka underwear through this display. Wohlfahrt photo. 


LOOKING FOR THAT SALES POINT 


Scrutinizing the 1937 line of Timken products, now under devel- 

opment, are Will J. Chappell, advertising manager, Timken Silent 

Automatic division, Timken-Detroit Axle Co.; Herbert Bayle, media 

director, Brooke, Smith & French, Inc., the agency, and Clark 
Wilmot, account executive. 


TWO-FINGER STENOGS ARE DYING RACE 


Remineton 
makes typing easy ' 
Color guides fe ' 


Remington-Rand display designed to make every user an expert 
through a color system designed by Alfa Display Company. Ribbons 
running from the panels to colored typewriter keys show how the 
novice learns to type like a professional without outside instruction. 
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We Give You Washington, D. 


America’s BEST Market! 


HERE'S a toast to which any business can 
respond. For by any definition of the word 
“best”, Washington, D. C. is tops in America. 


Wealth? Washingtonians have it, with 
$3,721 annual spendable money income per 
family. 


Spending? In this free spending city, the 
average family buys $2,177 worth of merchan- 
dise and services every year—almost $500 
more than the second best city. 


Stability 2? Washington's retail sales stood up 
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The Wash ington jo 


H O M E 


better during the past six years than sales 
anywhere—and retail business gains in the 
District of Columbia have been doubling those 
for the average of the country. 


When a market has money, spends money, 
and has that stability which means assurance 
of good business at all times—that market is 
one worth intensive cultivation. Be sure that 
you have enough advertising in Washington, 
D. C....and that you have it in The Wash- 
ington Post, which reaches the best customers 
in America’s Best Market. 
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